BO TAI CHINH CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG PAI HQC Poc 1ap - Tu do- Hanh phc
TAI CHINH - MARKETING

CHUONG TRINH PAO TAO TICH HQP
(Ban hanh kem theo Quyeét dinh so 2202/OP-DHTCM, ngay 05 thang 9 nam 2023
cua Hiéu truong Truong Pai hoc Tai chinh — Marketing)

- Tén chuong trinh (tiéng Viét): Marketing
- Tén chuong trinh (tiéng Anh): Marketing
- Trinh 30 dao tao: Pai hoc
- Nganh dao tao: Marketing M@ nganh: 7340115
- Pinh hudng dao tao: Ung dung
- Hinh thac dao tao: Chinh quy

1. MUC TIEU PAO TAO

1.1 Muc tiéu chung:

Pao tao cir nhan marketing c6 du nang luc vé kién thic; ky nang nghé nghiép; pham chat,
dao duc, tic phong nghé nghiép va sac khoe tét dé cé thé 1am viéc hiéu qua trong linh vuc
marketing cho cac doanh nghiép/td chire, dép ing duoc yéu cau cia xa hoi trong bbi canh moi
truong thay doi va hoi nhap qudc té va kinh té s6. Sinh vién hoan thanh chuong trinh hoc ¢6 k¥
nang phan bién, phan tich, tong hop; ki ning thuc hanh nghé nghiép, ki ning giao tiép ung
Xt can thiét dé thuc hién cac nhiém vu marketing phutc tap; 1am viéc doc lap hoic theo nhém
trong diéu Kién moi trudng marketing thay doi, chiu trach nhiém ca nhan, trach nhiém véi nhom
trong viéc huéng dan, truyén ba, phd bién kién thiac vé quan tri marketing, truyén thong
marketing. Sinh vién tét nghiép chuong trinh ¢ thé giam sat ngudi khac thuc hién nhiém vu;
phét trién duoc ban than va to chizc phil hop véi c4c tiéu chuan phap 1y, dao duc, trach nhiém
x& hoi va phét trién nang luc hoc tap sudt doi.

1.2 Muc tiéu cu thé:
+ Veé kién thirc

- POI: Hiéu biét vé van hoa, kinh té - x4 hoi, chinh trj - phap luat, cong nghé, tai chinh
va quan 1y dé van dung vao cac hoat dong marketing;

- PO2: Van dung kién thirc thuc tién vé nganh marketing, kién thirc chuyén sau vé
chuyén nganh quan tri marketing, chuyén nganh truyén thong marketing dé co thé 1ap ké hoach,
thuc hi¢n va do luong danh gia céc hoat dong marketing;

- PO3: Van dung kién thirc cong nghé thong tin dé ap dung vao hoat dong marketing
trong ky nguyén sb hoa.

+ Véky nang:

- PO4: Nam viing va van dung thanh thao k¥ niang phan tich, 1ap ké hoach, to chtc,
thuc thi va danh gia cdc hoat dong quan tri marketing; truyén théng marketing;

- POS5: Van dung k¥ nang chi dao, gidm sat va danh gia chat lugng két qua cong viée
cua nhan sy thuc hi¢n cong viéc;

- PO6: Van dung k¥ ning chi dao, 1am viéc theo nhom, k§ nang thuyét phuc, giai quyét



van dé, k¥ nang tu duy sang tao va phan bién;
- PO7: St dung cong nghé thong tin va ngoai nglr dap ting yé€u cau cong viéc trong ky
nguyén ho1 nhap.

+ Ve murc tw cha va tu chiu trach nhigm:

- PO8: Chu dong trong cong viéc, trach nhiém trong cong viéc, san sang tu chiu trach
nhiém ca nhan va chiu trach nhiém véi nhoém,;

- PO9: Sin sang phdi hop, huéng dan, giam sat nhitng ngudi khac thuc hién nhiém vu;

- PO10: Co tinh than cau tién, tich cuc, ham hoc héi va tinh than hoc tap nghién ctru
sudt doi va khat vong khoi nghiép.

2. VI TRI VIEC LAM VA NANG CAO TRINH PQ
2.1 Vi triviéc lam

Sinh vién tét nghiép nganh Marketing c6 thé 1am viéc vai céc vi tri khac nhau tai cac co
quan, to chac bao gom cac co quan truyén thdng, cac Bo/Sé/phong/ban/bd phan thong tin va
truyén théng; phong marketing cta cac doanh nghiép san xuat kinh doanh va céc cong ty cung
cap dich vu tu van vé marketing, truyén thdng, cac té chic tu van, gido duc va dao tao vé
marketing véi cac vi tri viéc lam nhu sau:

+ Nhan vién marketing, phat trién thi truong, nghién ctu thi truong, chuyén vién tu van
truyén thdng; chuyén vién phu trach truyén thdng, nhan vién truyén thdng, nhan vién truyén
thong d6i ngoai, nhan vién PR - truyén thdng, nhan vién truyén thong su kién, nhan vién truyén
théng quang cao; nhan vién t6 chic sy kién, chuyén vién td chic va quan ly sy kién; copywriter

+ Céc vi tri Quan 1y/Lanh dao nhu Trudng/Phd phong marketing, giam déc truyén thong,
truong phong truyén thong Marketing, truong bo phan truyén théng noi bo, phu trach bo phan
truyén thong, truong bo phan giao té (PR), giam ddc to chie sy Kién, giam ddc sang tao, giam
dbc quang céo, giam ddc kinh doanh trong cac doanh nghiép;

+ Tu tao lap doanh nghiép dé tao viéc 1am cho ban than va ngudi khac.

2.2 Nang cao trinh do

Hoc van bang hai, chuong trinh thac si, tién si vé Marketing, quan tri kinh doanh, cac
nganh lién quan tai cac co s¢ gido duc dai hoc trong va ngoai nudc.

3. CHUAN DAU RA:

Chuong trinh duoc thiét ké dam bao sinh vién dat tét nghiép dat duoc cac chuan dau ra

chung cta nganh nhu sau:

- Vé kién thirc:

- PLOL1: Trinh bay duoc céc kién thtrc co ban vé khoa hoc x4 hoi, khoa hoc chinh tri,
phap luat, va cac kién thirc co s nganh.

- PLO2: Van dung duoc cac kién thirc vé cong nghé thong tin co ban phuc vu cong
viéc thudc nganh duoc dao tao.

- PLO3: Van dung thuan thuc cac kién thirc vé nganh truyén thong Marketing dé lap
ké hoach, thuc thi, danh gia va do luong hi€u qua hoat dong truyén thong Marketing trong
doanh nghiép.



- PLO4: Sang tao hoat dong truyén thong Marketing hiéu qua nhat cho doanh nghiép
thich img v&i sy thay d6i ctia moi truong.

+ Vé ky nang:

- PLOS5: Van dung duoc céc kién thirc vé khoa hoc x4 hoi, khoa hoc chinh tri, phap luat
va céc kién thirc co sé nganh trong viée danh gia, phan bién cac van dé trong cong viéc.

- PLOG6: Str dung tiéng Anh thanh thao dat trinh do bac 4/6 theo Khung nang luc ngoai
ngtr cua Viét Nam.

- PLO7: Phan tich va danh gia duoc cac yéu t6 vé méi trudng Marketing tac dong dén
hoat dong Marketing néi chung va truyén thong Marketing néi riéng, tir d6 lap ké hoach, phan
tich, thuc hién va do luong, danh gia hi¢u qua cac hoat dong truyén thong Marketing.

- PLO8: Dé xuét va sang tao cac giai phap truyén théng Marketing cho doanh nghiép
trong bdi canh sy canh tranh gay git va su thay ddi cua cac yéu té méi trudng Marketing.

+ Veé murc tw cha va tu chiu trach nhigm:

- PLO9: C6 niém tin, tu dinh huong, dua ra két luan chuyén mon va co thé bao vé duge
quan diém c4 nhan.
- PLOI10: C6 thé 1am viéc doc lap, hodc lam viéc nhom trong diéu kién viéc lam thay
dbi, chiu trach nhiém cé nhan va trach nhiém dbi véi nhom.
3.1 Chuan diu ra caa chuyén nganh Truyén thong Marketing
+ Vé kien thirc

- PLOLI: Trinh bay duoc cac kién thirc co ban vé khoa hoc x4 hi, khoa hoc chinh tri,
phap luat, va cac kién thirc co sé nganh;

- PLO2: Van dung duoc cac kién thirc vé cong nghé thong tin co ban phuc vu cong
viéc thudc nganh duoc dao tao;

- PLO3: Van dung thuan thyc cac kién thirc vé nganh truyén théng marketing dé lap ké
hoach, thyc thi, danh gia va do luong hi€u qua hoat dong truyén thong marketing trong doanh
nghiép;

- PLOA4: Sang tao hoat dong truyén théng marketing hiéu qua nhat cho doanh nghiép
thich img v&i sy thay d6i ctia moi truong.

+ Vé ky nang:

- PLO5: Van dung dugc cac kién thirc vé khoa hoc xi hoi, khoa hoc chinh tri, phap luat
va céc kién thtrc co sé nganh trong viée danh gia, phan bién cac van dé trong cong viéc;

- PLOG6: Sir dung tiéng Anh thanh thao dat trinh dJ bac 4/6 theo Khung nang luc ngoai
ngir cia Viét Nam,

- PLO7: Phan tich va danh gia duoc cc yéu td vé méi trudng marketing tac dong dén
hoat dong marketing noi chung va truyén thong marketing noi riéng, tir d6 1ap ké hoach, phan
tich, thuc hién va do Iuong, danh gia hi¢u qua cac hoat dong truyén thong marketing;

- PLO8: Dé xuét va sang tao cac giai phap truyén thong marketing cho doanh nghiép
trong bdi canh su canh tranh gay git va su thay doi ctia cac yéu té moi trudng marketing.

+ Vé mure tw cha va tu chiu trach nhiém:



- PLO9: C6 niém tin, ty dinh huéng, dwa ra két luan chuyén mén va cé thé bao vé duoc
quan diém c4 nhan;
- PLO10: C6 thé lam viéc doc lap, hodc 1am viéc nhom trong diéu kién viéc 1am thay
ddi, chiu trach nhiém ca nhan va trach nhiém ddi véi nhém.
3.2 Chuén diu ra ciaa chuyén nganh Quan tri Marketing
+ Vé kién thirc

- PLOZ1: Trinh bay duoc cac kién thirc co ban vé khoa hoc x4 hoi, khoa hoc chinh tri,
phap luat, va cac kién thirc co so nganh;

- PLO2: Van dung duoc céc kién thirc vé cong nghé thong tin co ban phuc vu cong
viéc thuoc nganh dugc dao tao;

- PLO3: Van dung thuan thuc cac kién thirc vé& nganh marketing va chuyén nganh quan
tr1 marketing dé 1ap ké hoach, thuc thi, danh gia va do luong hi¢u quéa hoat dong marketing
trong doanh nghiép;

- PLO4: Sang tao hoat dong quan tri marketing hiéu qua nhéat cho doanh nghiép thich
g véi su thay doi ciia moi truong.

+ Vé ky naing:

- PLO5: Van dung duoc cac kién thire vé khoa hoc xa hoi, khoa hoc chinh tri, phap luat
va céc kién thtrc co sé nganh trong viéc danh gia, phan bién cac van dé trong cong viéc;

- PLOG: Sir dung tiéng Anh thanh thao dat trinh d6 bac 4/6 theo Khung ning luyc ngoai
ngtr cua Viét Nam;

- PLO7: Phan tich va danh gia duoc cac yéu td vé méi trudng marketing tac dong dén
hoat dong marketing néi chung va quan tri marketing néi riéng, tir d6 1ap ké hoach, phan tich,
thuc hién va do luong, danh gia hiéu qua cac hoat dong marketing;

- PLOS: Dé xuit va sang tao cac giai phap quan tri marketing cho doanh nghiép trong
bdi canh su canh tranh gay git va sy thay doi ciia cac yéu td moi trudng marketing.

+ Vé mirc tir cha va tw chiu trach nhiém:
- PLO9: C6 niém tin, tu dinh hudéng, dua ra két luan chuy@n mdn va co thé bao vé duoc
quan diém ca nhan;
- PLO10: C6 thé 1am viéc doc lap, hodc 1am viéc nhom trong diéu kién viéc lam thay
ddi, chiu trach nhiém ca nhan va trach nhiém ddi véi nhém.
4. THOT GIAN PAO TAO:
Thoi gian dao tao: 4 nam.
Thoi gian hoc tap téi da: 7 nam.
5. KHOI LUQNG KIEN THUC TOAN KHOA:
Khdi lugng kién thire toan khoa 1a 126 tin chi, khdng ké chuong trinh Giao duc thé chat
va Gi&o duc Qudc phong — An ninh,
6. QUY TRINH PAO TAO, PIEU KIEN TOT NGHIEP:
6.1 Quy trinh dao tao:



Thuc hién theo Quyét dinh sé 1329/QD-PHTCM ngay 16/7/2021 cta Hiéu truong
Truong Dai hoc Tai chinh — Marketing vé viéc ban hanh Quy ché dao tao trinh do dai hoc hinh
thire chinh quy theo tin chi, Quyét dinh sé 1421/QB-PHTCM ngay 30/5/2022 vé viéc sira doi
b6 sung mot sb diéu cua Quy ché dao tao trinh do dai hoc hinh thuc chinh quy theo tin chi,
Quyét dinh sé 2033/QD-DHTCM ngay 08/8/2022 vé viéc sira ddi bo sung mot s diéu cua
Quyét dinh s6 1329/QP-PHTCM va Quyét dinh sé 1421/QD-DPHTCM; Quyét dinh sé
2149/Qb-bHTCM ngay 31/8/2023 ban hanh Quy dinh dao tao chuong trinh tich hop va
chuong trinh Tiéng Anh todn phan trinh do dai hoc hinh thirc chinh quy tai Truong Pai hoc Tai
chinh — Marketing.

6.2 Dia diém dao tao:
Cac co so dao tao thudc Truong Pai hoc Tai chinh — Marketing.

6.3 Pon vi phdi hop dao tao (néu cd):
6.4 Piéu kién tét nghiép:
- Diéu kién vé tich liiy va diém céc hec phan:

Thuc hién theo Quyét dinh sé 1329/QD-DHTCM ngay 16/7/2021 ciia Hiéu truong
Truong Pai hoc Tai chinh — Marketing vé viéc ban hanh Quy ché dao tao trinh do dai hoc hinh
thize chinh quy theo tin chi, Quyét dinh sé 1421/QB-PHTCM ngay 30/5/2022 vé viéc sira doi
b6 sung mot sb diéu cua Quy ché dao tao trinh do dai hoc hinh thuc chinh quy theo tin chi,
Quyét dinh sé 2033/QD-PHTCM ngay 08/8/2022 vé viéc sira doi bo sung mot s diéu cua
Quyét dinh s6 1329/QD-DHTCM va Quyét dinh s 1421/QD-DHTCM; Quyét dinh sé
2149/Qb-bHTCM ngay 31/8/2023 ban hanh Quy dinh dao tao chuong trinh tich hop va
chuong trinh Tiéng Anh toan phan trinh d dai hoc hinh thirc chinh quy tai Truong Pai hoc Tai
chinh — Marketing.

- Diéu kién vé ky ning mém:
Sinh vién phai c6 gidy ching nhan dat tiéu chuan (hoic diém dat) tich lity 3/6 k¥ ning
mém sau day:
+ K¥ ning T chirc cong viéc va quan Iy thoi gian

K¥ nang Thuyét trinh va lam viéc nhom
K§ nang Giao tiép hiéu qua
K¥ ning Giai quyét van dé va ra quyét dinh
K¥ niang Lap ké hoach nghé nghiép va tim viéc lam
K¥ nang Tu duy sang tao
- Diéu kién vé ngoai ngir:

+ + + + +

< Khung
Nam |KNLNN 6 . TOEIC
z A vs:a, [tham chiéu TOFEL
tuyén | bac Viét .~ |IELTS )
sinh | Nam | ChauAu (PBT/CBT/IBT) g3 ky niing| 04 k§ ning
CEER
2022, Nghe & |Nghe & DPoc: 650
2023 | 48 B2 | 55 | S00/L73/61 | b 650 | N6i & Viét: 280




< Khung
Nim |KNLNN 6 , TOEIC
2 ~ <, [tham chiéu TOFEL
tuyén | bac Viét .~ |IELTS .
sinh | Nam | ChauAu (PBT/CBT/BT) 03 ky niing| 04 k§ niing
CEEFR
2024, Nghe & |Nghe & Poc: 670
2005 | 46 B2 | 60 | OSI3I83MES | 5 670 | N6i & Viét: 300

- Diéu kign vé tin hoc:

+ Chimg chi tng dung CNTT co ban (theo Théng tu lién tich sé 17/2016/TTLT-
BGDDT-BTTTT ngay 21 thang 6 nam 2016 cua Bo Gido duc va Dao tao va B
Thong tin va Truyén thong vé quy dinh t6 chirc thi va cdp ching chi Gng dung
CNTT) do cac co s& gido duc cip theo su cho phép ciia Bo Gido duc va Dao tao;

+ Chimg chi tin hoc vin phong qubc t& MOS cip do Specialist (MS. Word, MS.
Excel) do Microsoft cap;

+ Bang t6t nghiép Pai hoc hoic Cao dang nganh Cong nghé thong tin hodc Hé thong
thong tin quan 1y theo hé thong gido duc qubc dan.

7. TUYEN SINH:
7.1 Chi tiéu tuyén sinh:

Theo dé an tuyén sinh hang nam cua Trudng Pai hoc Tai chinh — Marketing.
7.2 Piéu kién tuyén sinh:

Theo Quy ché tuyén sinh dai hoc, cao dang hién hanh cua B Gido duc va Pao tao va
cua Truong Pai hoc Tai chinh — Marketing.

8. CACH THUC PANH GIA VA THANG DIEM:

Theo Quyét dinh sé 1329/QD-PHTCM ngay 16/7/2021, Quyét dinh sb 1421/Qb-
DHTCM ngay 30/5/2022 va Quyét dinh s6 1917/QD-DHTCM ngay 17/10/2018 cia Hiéu
truong Truong Pai hoc Tai chinh — Marketing ban hanh Quy dinh thi két thic hoc phan va cach
tinh diém cac hé, bac dao tao theo hoc ché tin chi cia Truong Pai hoc Tai chinh — Marketing
va cac ndi dung sira doi, bd sung Quyét dinh s6 1917/QD-DHTCM ngay 17/10/2018 theo Quyét
dinh s6 717/QD-DHTCM ngay 14/3/2022 cta Hiéu truong Trudng Pai hoc Tai chinh —
Marketing.

9. NOI DUNG CHUONG TRINH:
9.1 Kién thirc gido duc dai cwong: 34 tin chi

Khoi hrgng kién thirc
(tin chy)
< S6 Nghién . .
STT Ma DQC Tén hoc phan tin Thl'rc cwu tinh TH tal Tw Gh,'
phan . hanh £ PM, < | chu
chi | LT | ., huong hoc
tich va thao PMP, (gid)
hop | V&1 DN |
luan

a. Kién thirc ly lugn chinh tri: 11 tin chi




Khéi lweng kién thirc
) (tin ch/
« S6 Nghién . .
STT Ma DQC Tén hec phan tin T!‘ll.l’C c(r?,l tinh THtal Tw Gh,'
phan . hanh £ PM, < | chu
chi |LT | . huong hoc
tich |3 thao | PMP: | ia)
hop N DN
: luan
1 | 020477 | Triét hoc Mac — Lénin 3 /1] 1 0 0 | 105
2 | 020478 | Kinhtéchinhtri Mac—Lénin | 2 | 1 | 1 0 0 70
3 020479 | Chu nghia xa hoi khoa hoc 2 |1 1 0 0 70
4 020480 Lich st Bang Cong san Viét 5 |1 1 0 0 70
Nam
5 | 020016 | Tu tuong H6 Chi Minh 2 1] 1 0 0 70
b. Kién thirc phap lugt: 3 tin chi
6 | 020264 | Phap luat dai cuong 3] 2] 1] o [ o |105]
c. Ngogi nga: 12 tin chi
7 | 020627 | Tiéng Anh 1 312 ] 1 0 0 | 105
8 | 020628 | Tiéng Anh 2 312 |1 0 0 | 105
9 | 020629 | Tiéng Anh3 312 1 0 0 | 105
10 | 020630 | Tiéng Anh 4 3121 1 0 0 | 105
11 | 020631 | Tiéng Anh5 3121 1 0 0 | 105
12 | 020632 | Tiéng Anh 6 312 1 0 0 | 105
d. Toan - Tin hgc: 8 tin chi
13 | 020029 | Toan cao cap 4 | 3 1 0 0 140
14 | 020633 | Tin hoc ung dung 4 |1 2 0 1 125

e. Chwong trinh Gido duc Quéc phong — An ninh: (khong tinh vao tong khdi lugng chuong
trinh dao tao)

f. Chwong trinh Gido duc thé chdt: (khong tinh vao tong khoi lugng chuong trinh
dao tao)

9.2 Kién thic gido duc chuyén nghiép: 80 tin chi

Khoi hrgng kién thirc
. Sé Thuc Nghi‘én TI—_| )
STT M?}DQC Tén hoc phan tin hanh [CBU tInh|- tai | Ty th,'
phan hi | LT |, huéng | PM, | hec | Y
chi tich J
ho va thao |[PMP,| (gio)
oP luan | DN
a. Kién thivc co sé nganh: 21 tin chi
15 | 020851 | Kinh té vi md 3121 0 0 | 105
16 | 020852 | Kinh té vi md 31211 0 0 | 105
17 | 020044 | Nguyén ly ké todn 3 | 2 1 0 0 | 105
18 | 020326 | Nguyén ly marketing 3 | 2 1 0 0 | 105
19 | 020038 | Quan tri hoc 312 1 0 0 | 105




Khéi lweng kién thirc

MA h Sé Thuc Nghién | TH Ghi
STT ?\x oc Tén hoc phan tin hanp COY tinh- tai | Ty o !
phan chi |LT [ | hudng | PM, | hec | “M
tich | . ha ;.
hop va thao |PMP,| (gio)
: luan | DN
20 | 020855 | 11N 1 - Ngan hang va Thi | 5 |, | 0 0 | 105
trudng tai chinh
21 | 020481 I,_y thuyét xac suat va thong ké 3| 9 1 0 0 | 105
i ung dung
b. Kién thirc nganh: 29 tin chi
Hoc phan bt bugc
22 | 020716 | Hanh vi nguoi tiéu dung 3|2 0 1 0 90
23 | 020717 | Nghién ciru marketing 3 | 2 0 1 0 90
o4 | 020744 Daoducvatrach nhiém xa hoi 9 1 0 1 0 55
trong marketing
25 | 020718 | Marketing dich vu 3|2 0 1 0 90 | TA
26 | 020719 | Marketing chién luoc 3120 1 0 | 90
27 | 020720 | Marketing quéc té 3121] 0 1 0 | 90 | TA
28 | 020721 | Do luong trong Marketing 3 ]2 0 1 0 90 TA
29 | 020745 | Thyc hanh nghé nghiép 1 3/]01]0 0 3 0
30 | 020746 | Thuc hanh nghé nghiép 2 310 0 0 3 0
Hoc phan tuw chen
Tri tué nhén tao trong
31 | 020722 , 3| 2 0 1 0 90
marketing chon 1
p P N on
32 | 020723 | Marketing khach hang 32| 0] 1 | 0| 90 |wong3
to chirc
33 | 020724 Marketing ndng nghiép 3|2 0 1 0 90
C. Kién thirc chuyén nganh: 24 tin chi
% Chuyén nganh Truyén thdng Marketing
Hoc phan bdt bugc
34 | 020747 |Truyén thong 3/2/0| 1 | 0]|9]|TA
doanh nghiép
35 | 020725 |Quan tri quang cao 3| 2 0 1 0 90 TA
36 | 020748 |Quan tri quan hé céng chlng 3|2 0 1 0 90
37 | 020749 |Lruyen thong marketing ky| 5| 5 | o | 1 | o | g0 | TA
thuat so
38 | 020726 X dung ké hoach truyén| 5 |, | 1 0 | 9
thong marketing
Hoc phan tw chon (chen 1 trong 2 nhom)
39 | 020727 |Marketing tai diém bén 3120 1 0 | 90
) . A A Nhoém
40 | 020750 [Quan Ui tuyen thongl 5 5 | g | g | g | g0 | 1
Marketing




Khéi lweng kién thirc

MA h Sé Thuc Nghién | TH Ghi
sTT | Vajec Tén hoc phan tin hanp COY tinh- tai | Ty |
phan chi | LT | 'or' huéng | PM, | hec | €N
tich | . . :
hop | V2 thao |[PMP,| (gio)
oP luan | DN
41 | 020751 |Séang tao noi dung truyén théng| 3 | 2 0 1 0 90
42 | 020728 |Quan tri thuong hi¢u 3| 2 0 1 0 90
43 | 020752 [Quan tri su kién Marketing 3121] 0 1 0 | 90 Nh;”‘
44 | 020729 |Marketing noi dung 3| 2 0 1 0 90
% Chuyén nganh Quadn tri Marketing (24 TC)
45 | 020730 [ Quan tri marketing 3| 2 0 1 0 90 TA
46 | 020731 | Quan tri san pham 31210 1 0 | 90 | TA
47 | 020732 | Quan tri kénh phan phdi 3120 1 0 | 90
Truyén théng marketing tich
48 | 020733 hop (IMC) 3| 2 0 1 0 90 | TA
49 | 020734 | Xay dung ké hoachmarketing | 3 | 2 | 0 1 0 | 90
Hoc phén tw chon (chen 1 nhom theo vi tri vigc 1am)
50 | 020735 | Marketing k¥ thuat so 3 ]2 0 1 0 90
51 | 020736 | Marketing mang xa hoi 3 ]2 0 1 0 90 | Nhém
1
52 | 020737 | 7han tich marketing 312/ 0] 1 | o] 9
ky thuat so
53 | 020738 | Marketing méi quan hé 31210 1 0 | 90
54 | 020739 |Quan trj gia 3121 0 1 0 | 90 | N%Om
55 | 020740 | Marketing thwong mai 3| 2 0 1 0 90
d. Kién thirc bo tro: 6 tin chi
56 | 020741 | Khoi nghiép va doi méi 3121]0 1 0 | 90
57 | 020753 | Marketing xa hoi 3 ]2 0 1 0 90

9.3 Kién thirc tét nghiép: 6 tin chi
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Khéi lweng kién thirc
~ Si | [ g | NN [THT |
s | Méhec Tén hoc phan tin hanh | CdUtinh| tai | Ty Ghi
phan chi | LT | hubng | PM, | hec | chU
tich R s
ho va thao |PMP,| (gio)
oP luan | DN
Khéa luan tét nghiép
Khoa luan tét nghiép
020754 (Truyén thdng Marketing) 610 0 0 6 0
58
020756 K.hoa Iuan_tot nghiép (Quan 6 1 o 0 0 5 0
tri Marketing)
Hosic
Thuc tdp cuai khoa
Thuc tap cudi khda (Truyén
020755 théng Marketing) 310 0 0 3 0
020757 | Thuc tap cudikhoa (Quan | 4 | 4 | 0 3 | 0
tri Marketing)
59 | Hoc phan thay thé
Chuyén nganh Truyén théng
020742 | Marketing: My thuat &ng 310 0 3 0 60
dung trong marketing
Chuyén nganh Quan tri
020743 | Marketing: Marketing trai 310 0 3 0 60
nghiém
9.4 Ké hoach giang day:
Nam 1:
V§i tdt ca cac chuyén nganh:
TT HQC PHAN TC |HQOC PHAN HQC TRUOC g:L'J
1 | Triét hoc MAac - Lénin 3
Kinh té chinh tri Mac - Lénin 2 Triét hoc MAc - Lénin
e A Triét hoc Mac - Lénin,
3 | Chu nghta xa hot khoa hoc 2 |Kinh té chinh tri M&c - Lénin
‘ Triét hoc M&c - Lénin, Kinh
4 | Tu twéng HO Chi Minh 2 te chinh tri Mac - Lénin,
Chu nghia xa héi KH
o TN A s Triét hoc Méc - Lénin, Kinh
5 | Lich sirBang cong san VN 2 té chinh tri Mac - Lénin,
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TT HQC PHAN TC |HQOC PHAN HQC TRUOC gm
Chu nghia xd hoi KH, Tu
tuong HO Chi Minh
6 | Phap luat dai cuong 3
7 | Toéan cao cap 4
8 | Tin hoc trng dung 4
9 | Kinh té vi md 3
10 | Kinh té vi md 3
11 | Tiéng Anh 1 3
12 | Tiéng Anh 2 3 Tiéng Anh 1
Nam 2:
Vi tdt cd cac chuyén nganh:
TT HQC PHAN TC HOC PHAN HQC TRUOC gHHL'J
1 I’_y thuyet xac suat va thong ké 3 Todn cao cip
ung dung
2 | Quan tri hoc 3
3 Tién t&, ngan hang va thi 3 Kinh t¢ vi md
truong tai chinh Kinh té vi m6
4 | Nguyén ly ké toan 3
5 | Nguyén ly marketing 3
6 | Tiéng Anh3 3 Tiéng Anh 2
7 | Tiéng Anh 4 3 Tiéng Anh 3
8 | Hanh vi nguoi tiéu dung 3 Nguyén ly marketing
9 | Nghién ctru marketing 3 Nguyén ly marketing
Pao duc va trach nhiém xa hoi A i )
10 trong marketing 2 Nguyén ly marketing
11 | Marketing dich vu 3 Nguyén ly marketing
12 | Thuc hanh nghé nghiép 1 3 Nguyén ly marketing
Nam 3:
Chuyén nganh Quan tri Marketing:
TT HQC PHAN TC |HQC PHAN HQC TRUOC CC:;I—I_|ILIJ
1 |Marketing quéc té 3 Nguyén ly marketing TA
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TT HOQC PHAN TC |HQC PHAN HQC TRUOC cC:;|:|LIJ
2 |Marketing chién luoc 3 Nguyén Iy marketing
Tri tué nhan tao trong 3 Nguyén ly marketing
marketing
3 |Marketing khach hang t6 chirc 3 Nguyen ly marketing
Marketing néng nghiép 3 Nguyén ly marketing
N i 3 Hanh vi nguoi tiéu dung, TA
4 |Quan tri marketing Nghién ciru marketing
e 2 3 Hanh vi nguoi tiéu dung, TA
5 |Quan tri san pham Nghién ciru marketing
. . 3 Hanh vi nguoi tiéu dung, TA
6 |Po luong trong marketing Nighién ciru marketing
7 |Tiéng Anh 5 3 Tiéng Anh 4
N A A 3 Hanh vi nguoi tiéu dung,
8 |Thuc hanh ngh¢ nghicp 2 Nghién ciru marketing
A A 2 3 Hanh vi nguoi tiéu dung,
9 |Quan tri kénh phan phoi Nghién ciru marketing
10 Truyen thdng marketing tich 3 Hanh vi nguoi tiéu dung, TA
hop Nghién ciru marketing
11 |Xay dung ké hoach marketing 3 Hanh vi ngusi tiéu dung,
j : Nghién ciru marketing
12 |Marketing x hoi 3 Hanh Vi nguoi tiéu d_ung,
Nghién ctu marketing
. o ane . 3 Hanh vi nguoi tiéu dung,
13 |Khai nghiép va doi mai Nghién ciru marketing
14 |Tiéng Anh 6 3 Tiéng Anh 5
Chuyén nganh Truyén thong Marketing:

TT HQC PHAN TC |HQC PHAN HQC TRUOGC S:L'J
Marketing quoc té 3 Nguyén ly marketing TA
Marketing chién luoc 3 Nguyén ly marketing
Tri tué nhan tao trong marketing | 3 Nguyén ly marketing Chon 1

3 |Marketing khéach hang t6 chirc 3 Nguyén ly marketing hoc
Marketing néng nghiép 3 Nguyén ly marketing phan
N . Hanh vi nguoi tiéu dung, TA

4 |Truyen thong doanh nghiép 3 Nghién ciru marketing
e Hanh vi nguai tiéu dung, TA

S |Quan tri quang cao 3 Nghién ciru marketing
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TT HQC PHAN TC |HQC PHAN HQC TRUOC &HL'J
6 |Po luong trong marketing 3 Nguyén ly marketing
s A ia Hanh vi nguoi tiéu dung,
7 |Thuc hanh nghe nghicp 2 3 Nghién ciru marketing
8 |Tiéng Anh5 3 Tiéng Anh 4
Truyén thdng marketing ky thuat Hanh vi nguoi tiéu dung,
9 |z 3 A S : TA
SO Nghién ciru marketing
s XA . Hanh vi nguoi tiéu dung,
10 |Quan tri quan hé céng ching 3 Nghién ctru marketing
Xay dung ké hoach truyén théng Hanh vi ngudi tiéu ding,
11 . 3 O :
marketing Nghién ciru marketing
12 |Marketing xa hoi 3 Hanh Vi ng}m' ticu d_ung,
Nghién ciru marketing
o I PR Hanh vi nguoi tiéu dung,
13 |Khéi nghiép va doi maoi 3 Nghién ciru marketing
14 |Tiéng Anh 6 3 Tiéng Anh 5
Nam 4:
Chuyén nganh Quan tri Marketing:
TT HQC PHAN TC |HQC PHAN HQC TRUGC gmj
. ~ el A A Hanh vi nguoi tiéu dung,
1  |Marketing ky thuat so6 3 Nghién ciru marketing
. s Hanh vi nguoi tiéu dung, | Lua chon
2 |Marketing mang xa hol 3 Nghién ctru marketing nhom 1
3 |Phan tich marketing ky thuat s6 3 Hanh Vi nguol ticu d_u ng
Nghién ctu marketing
. It A Hanh vi nguoi tiéu dung,
4 |Marketing moi quan hé 3 Nghién ciru marketing
e s Hanh vi nguoi tiéu dung, | Lua chon
> |Quintrigia 3 Nghién ctru marketing nhom 2
. : Hanh vi nguoi tiéu dung,
6 |Marketing thwong mai 3 Nghién cau marketing
T . Pu diéu kién 1am khoa luan
7 |Khoa luan tot nghiép 6 tét nghiép theo quy dinh
NS Khéng du diéu kién lam khoa
8 | Thuc tap cuoi khoa 3| Juan tt nghiép theo quy dinh




14

TT HOQC PHAN TC |HQC PHAN HQC TRUOC &HL'J
. e s Hanh vi nguoi tiéu dung,
9 |Marketing trai nghiém 3 Nghién ctru marketing
Chuyén nganh Truyén théng Marketing:
TT HOQC PHAN TC | HQC PHAN HQC TRUOC &HL'J
) a2 ) Hanh vi nguoi tiéu dung,
1 |Marketing tai diém ban 3 Nghién ctru marketing
, . N R . Hanh vi ngu’bi tiéu dl]ng, Lua chon
2 |Quan tri truyen thong marketing 3 Nghién ctru marketing hém 1
, N N Hanh vi nguoi tiéu dung,
3 |Séang tao noi dung truyen thdng 3 Nghién ctru marketing
N o Hanh vi nguoi tiéu dung,
4 |Quan tri thuong hicu 3 Nghién ctru marketing
) N Hanh vi nguoi tiéu dung, Lwa chon
5 |Marketing noi dung 3 Nghién ctru marketing nhém 2
L o ) Hanh vi nguoi tiéu dung,
6 |Quan tri sy kién marketing 3 Nghién ctru marketing
T Pu diéu kién lam khoa luan tot
7 |Khoa luan tot nghiép 6 nghiép theo quy dinh
Khong du dieu kién lam Khéa
8 |Thuc tap cudi khoa 3 | luan tot nghiép theo quy dinh
9 MY thuat (rng dung trong 3 Hanh vi nguoi tiéu dung,

marketing

Nghién ctru marketing

10.

HUONG DAN THUC HIEN CHUONG TRINH PAO TAO

10.1 Hwéng din thuc hién chwong trinh dao tao

R/

*0

*

Té chirc thuc hién dao tao

Chuong trinh ddo tao dugc thuc hién tir khda tuyén sinh nim 2023, dugc dao tao
theo phuong thic tin chi.
Sau khi chwong trinh dao tao ké hoach dao tao duwoc Hiéu truong phé duyét, cac
Khoa s& phéi hop vai Phong Quan 1y dao tao, Phong Khao thi, Phong Quan ly Chat lwong
va cac Phong - Ban khac t6 chuc, trién khai thuc hién ké hoach dao tao theo ké hoach
ting nam va hoc ky. Hang nam Khoa Marketing va cac Khoa lién quan s€ xay dung cac

ké hoach thuc hanh va thyc tap tét nghiép.

Céac Khoa chiu trdch nhiém phan céng giang vién giang day cac hoc phan ma khoa
minh quan ly, theo dBi ndi dung giang day phu hop voi yéu cau dé cuong hoc phan. Két
qua rén luyén caa sinh vién dugc danh gia theo dung qui ché cua Bo gido duc va Dao tao.

Trong qué trinh to chic thuc hién s& dé xuat nhitng yéu cau can thiét vé co s vat
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chat va cac phuong tién giang day phuc vu cho qua trinh dao tao. Hodc dé& xuét nhiing
thay d6i vé phuong phap giang day thich nghi véi tinh hinh thyc té.

Ban day du chuong trinh dao tao sau khi duoc phé duyét s& duoc luu tai Phong Quan
ly khoa hoc, tai Khoa va Phong Quan 1y dao tao. Ban rut gon sé duoc upload trén website
cua khoa marketing. Ban tém tit s& duoc in trong cac tai liéu tu van tuyén sinh, sé tay
sinh vién dé sinh vién va cac bén lién quan biét va thuc hién.

< Phwong phdp giang day — hoc tdp

Céch tiép can dao tao dé dam bao chuan dau ra, két hop quéa trinh giang day, huéng
dan cua giang vién va qua trinh tu nghién cuu, tu hoc tap cua sinh vién, dé cao va khuyén
khich tinh than tu hoc, ty nghién ciru cta sinh vién. Ap dung cac phuong phap, k¥ thuat
giang day nhu: giang day dam bao chuan dau ra, giang day theo ning lyc sinh vién, thuyet
giang, néu van dé, bai tap tinh hUOng, dé tai nhom, thuc hién cac du an... Chu trong d&én
huéng tng dung va thuc hanh, nhat Ia cac hoc phan chuyén nganh.

Giang vién phu trach hoc phan xay dung ké hoach giang day va c6 ké hoach, phd
bién dén sinh vién dé c6 hudng chuan bi, hoc tich cuc.

Ap dung cac hinh thizc thye hanh da dang cho céc hoc phan nhu: Thao luan: giang
vién giang day cc noi dung co ban va mé rong van dé, huéng dan tai liu tham khao, bai
doc thém, dé nghi sinh vién doc va tham gia thao luan trén 16p hoic bai viét; Moi cac
doanh nghiép bao céo thuc té, viét bai thu hoach vé doanh nghiép; To6 chic thuc hanh
theo nhdm nho: thao luan tinh huéng, khao sat nho.

Panh gia két qua hoc tap: Cach thirc danh gia két qua hoc tap cua sinh vién theo dé
cuong chi tiét cac hoc phan va thuc hién theo Quy ché dao tao trinh d6 dai hoc hinh thuc
chinh qui theo tin chi tai truong Pai hoc Tai chinh — Marketing, ban hanh kém theo quyét
dinh sb: 1329/QD-DHTCM ngay 16 thang 7 nam 2021 ctia Truong Dai hoc Tai chinh -
Marketing.

10.2 Pam bio chat lwong dao tao
% Co sé Vit chat, cong nghé, trang thiét bi phuc vu gidng day

sw dl.lng dl.rng (mz) trong phong Sé hiru két Thué

Phong hoc 1y thuyét (S6
lugng 262 phong)
Dia chi:
- 778 Nguyén Kiém, May
phuong 4, quan Phit Nhuan ey
(18 phong) 3 chleu/rAnay

A ~ \ A Giang day lanh/am
- 27 Tan My, phuong Tan ho céc h lv/mico

1 [Thuan Tay, quan7 (96 | 0S¢ N9¢ 24373 ihA 24.373

ohong) phan }y A ong
" B2/1A dudng 385, thuyét da};/loa/quat
phuong Ting Nhon Phu A, trar(‘i/ Auat
TP. Thi Dtrc (144 phong) a0
- 343/4 Nguyén Trong
Tuyén, phuong 1, quan Tan
Binh (4 phong)
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Dién tich

Hinh thirc sir dung

STT Tén Muc dich | canxay | MBI
Su aung dgrng (mz) rong pnong|S¢ hiru ké't Thué
Phong thuc hanh may tinh
(s6 lwong 25 phong)
Dia chi: N May
- 778 Nguyén Kiém, Yy
X A , A chiéu/may
phuong 4, quan Phii Nhuan . .
- tinh/may
(01 phong) Phuc vu lanh/a
x 2 . anh/am
- 306 Nguyén Trong Tuyén,| giang day ly/micro
phuong 1, quan Tan Binh | thuc hanh 2.104 khong 2.104
2 |(10 phong) trong hoc day/loalqu
- 27 Tan My, phuong Tan phan... :
Thuan Tay, quan 7 (04 . @
X tran/quat
phong) dao
- B2/1A duong 385,
phuong Tang Nhon Phu A,
TP. Thu Buc (10 phong)
Phong thuc hanh mé phong
doanh nghiép (sb lugng 4 May
phong) tinh/may
3 Dia chi: B2/1A duong 385, 276 lanh/quay 276
phuong Tang Nhon Phu A, giao dich
TP. Thu buc
May
chiéu/may
Phong thuc hanh ngoai ngir tinh/may
(S6 luong 3 phong) lanh/am
4 Pia chi: 27 Tan My, 270 ly/micro 270
phuong Tan Thuan Tay, khéng
quan 7 day/loa/
Headphon
€

% Thw vién va hoc ligu (sach, tap chi, e-book, co so dii ligu dién tir)
Tong dién tich thu vién: 2.618 m2, Thu vién dugc dit tai 03 co s6:
+ Coso 1: 778 Nguyén Kiém, Phuong 4, Phii Nhuan
+ Co so 2: 27 Tan My, Phuong Tan Thuan Tay, Quan 7.

+ Coso 3: B2/1A Puong 385, Phuong Tang Nhon Phu A, Tp. Thu buc.

Phan mém quan 1y thu vién: PSC Zlis 7.0 ‘
Nguon hoc liéu tai Thu vién tinh dén 31/8/2022, bao gom:

STT Noi dung S6 lwong
1 S6 phong doc 5
2 S6 chd ngdi doc 300
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STT Noi dung S6 lwong
S6 may tinh cua thu vién
3 , 66
phuc vu tra ctru
Sb lugng dau sach, tap chi,
4 e-book, co §6 dir li¢u trong 22.253
thu vién (dau sach, tap chi)
4.1 Tai li¢u dang in
4.1.1 | Séach 18.047 tya/ 57.632 ban
4.1.2 | Luan van Thac si 2.689
4.1.3 | Chuyén dé tét nghiép 1.517
4.1.4 | B&o - tap chi 11 twa bao, 31 tua tap chi va ban tin
4.2 | Tai li¢u dién tir
4.2.1 | Luan van Thac si 2.240
4.2.2 | Luén 4n Tién si 4
4.2.2 | Bai trich Bao - Tap chi 556
4.2.3 | Chuyén dé tot nghiép 99
Sach, tai liéu nghién ctru
4.2.4 khoa hoc 360
Nasati (Goi dir liéu cua Cyuc Thong tin Khoa hoc
va Cong ngh¢ Qudc gia, bao gobm: STD-Tai li¢u
KH&CN Viét Nam, Nhiém vu KH&CN Viét
Nam, ScienceDirect, Scopus, ProQuest Central,
IEEE Xplore Digital Library, SpringerNature
...)
Emerald
4.2.5 Co s¢ dir liéu
Sage
IG Publishing
Springer
Elsevier
Bo Dit liéu Kinh té - Tai chinh - Vi mo
(FiinPro)
: S6 thu vién dién tir lién két 2

ngoai truong

0

dao tao nhw sau:

% Hoc ligu: Danh sach giao trinh, tai ligu tham khdo s dung trong chwong trinh
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Nam

STT \'_I'e_rl giao trmh{ Tén tac gid Nhavxuat UAt Swr dungkcho
tai liéu tham khao ban ban hoc phan
Gido trinh Chii nghia xa| B Gidoducva | B Chinh Chu ngha xa
1 .- . tri Quoc | 2021 N
hoi khoa hoc bao tao . A hoi khoa hoc
gia, Ha Noi
5 Tai liéu hoc tap hoc phan| Pham L& Quang, | Luu hanh 2020 Cht nghia xa
CNXHKH Bui Minh nghia noi bo hoi khoa hoc
‘ B6 mon Méc —
3 Slide bai giang hoc phan| Lénin, truong Pai | Luu hanh 2022 Chi nghia xa
CNXHKH hoc Tai chinh - noi bo hoi khoa hoc
Marketing
Vén dé dan toc va chinh| Ban Tuyén gido NXB Chinh Chu nghia x4
4 . o oA ., |triquoc gia, | 2018 N
sach dan toc Trunng wong Dang Ha Nbi hoi khoa hoc
Cuong linh xdy dung dat NXB Su
5 nudce trong thoi ki qua do| bang Cong san That Ha | 2011 Chu nghia xa
Ién chi nghia Xa hoi, (bo Viét Nam Néi hoi khoa hoc
sung va phat trién) .
Ho1 dong Trung
uong chi dao bién
Gio trinh Chii nghia xa| S0%n gido trinh | NXB Chinh Chi ngha xa
6 n quoc giacac bo |tri quoc gia, | 2010 a
hoi khoa hoc N . i hoi khoa hoc
mon khoa hoc Mac| Ha Noi
— Lénin, Tu tuong
Hb Chi Minh
Mot s0 van de Iy luan -
thuc tién vé chu nghia xa| Phung Hitu Phd, ]
A . . ial A s ~ <~ | NXB Chinh \ .
hoi va con duong qua do| Lé Hiru Nghia, V|, "~ . Cht nghia xa
7 A ) oo ar 2l TreA x_|triquoc gia, | 2018 n
Ién chu nghia xa hdi 6| Van Hién, Nguyen Ha N hoi khoa hoc
Viét Nam qua 30 nam do6i| Viét Thong... o
mai
Mot s6 vén dé ly luan va
th}'l.:c t‘l en ve Ch}l ngh1.a xa Tong bi thu N.X B ;Ch'f‘h Chu nghia xa
8 |hoi va con duong di Ién Nauvan Pha Tron tri quoc gia, | 2022 hoi khoa hoc
chu nghia xa hoi ¢ Viet| oY NI "Ha Noi : :
Nam
Gidotrinh kinh té chinhtri| B Gido duc & | o0 Chinh Kinh té chinh tri
9 L A \ tr1 Quoc | 2021 A
Mac-Leénin Pao tao . N Mac-Leénin
gia, Ha Noi
1o |CMéc va PhAngghen:|  C.Mécva NfQirl'C”h 1agg | Kinh t chinh
Toan tap Ph.Angghen PO Mac-Lénin

gia, Ha Noi
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11

Van kién Qai hoi dai biéu
toan quoc lan tha XII,

bang Cong san
Viét Nam

NXB Chinh
tri Quoc
gia, Ha Noi

2016

Kinh té chinh tri
Mac-Lénin

Klaus Schwab (Bo

NXB Chinh

Kinh té chinh tri

12 |Gach mang cong nghiép| o i viag dich va | " 940C 912 | o018 | Mac-Lénin
lan thi tu Sy - Sy that,
hi¢u dinh) NN
Ha Noi
Gi4o trinh Triét hoc Mac- NXB Chinh ,

13 Lénin (Str dung trong cac| Bo Gido duc & | tri quoc gia 2022 Triét hoc Mac —
truong PH - H¢ khong Pao tao - Su that, Lénin
chuyén ly luan chinh tri) Ha Noi

14 Tai liéu hoc tap Triét hoc| Trudng Pai hoc tai| Luu hanh 2020 Triét hoc Mac —
Méac-Lénin chinh-Marketing noi bo Lénin
Gi4o trinh Triét hoc Mac- NXB Chinh ,

15 Lénin (Sur dung trong cac| Bo Gido duc & | tri quoc gia 2022 Triét hoc Mac —
treong BH - HE chuyén ly Pao tao - Su that, Lénin
luan chinh tri) Ha Noi

NXB Chinh Lich sir ban
16 Giao trinh Lich su Pang| B¢ Giao duc & | tri quoc gia 2021 | Cana san Vigt
Cong san Viat Nam Pio tao su that, Ha : gN :
" am
NoI,
. Ay .| Truong Dai hoc . Lich sir Bang
g7 |1t licu hoc tap Lich st puigpny ™ | Luwhanh | o550 1 cang san Vit
bang Cong san Viét Nam . noi bo
Marketing Nam
Giéo trinh lich st bang Hoi Q9ng W th N.XB;Chmh LfCh U Dar_lg

18 R N\ A dao bién soan giéo | tri quoc gia, | 2018 | Cong san Viét

Cong san Viét Nam R L A
tinh quoc gia Ha Noi Nam
Mot s0 chuyén de lich sit| oo <o o o | NXb. Chinh Lich st Pang

19 |bang Cong san Viét Nam " o tao tri quoc gia, | 2007 | Cong san Viét
(tap I, 11 va lll) ' Ha Noi Nam
Giao trinh Lich sir Bang| Bo Giao duc va N.XB;Chmh LfCh > Dar)g

20 n N A . tri quoc gia, | 2006 | Cong san Vigt
Cong san Viét Nam dao tao NN

Ha Noi Nam
1A e R \ A \ NXB Chinh Lich st bang

21 Ve\m k1¢{1 Df'“ h('),l dai bieu DangACQng >an tri quéc gia, | 2016 | Cong san Viét
toan quoc lan tha X11 Viét Nam N

Ha Noi Nam
Gido trinh Tu tuéng Ho .

5o |Chi Minh (danh cho bac| Bo Gido dyc va tl\rlfliéih'?; o0p1 | Tutusng Ho

dai hoc hé khong chuyén dao tao  quoc gia, Chi Minh
B ; . Ha Noi
ly luan chinh tri)

23 Tai lieu hoc tap Tu tuéng Tn_f_(;’rll%ﬁr?;] r_]QC Luu hanh 2021 Tu twong Ho

Ho6 Chi Minh noi bo Chi Minh

Marketing
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Vin kién Dai hoi Dai biéu

X PRI NG Pang Cong san | NXB Chinh Tu twong HO
24 J{(/)‘m’ gl({c’;, I;z? )t(f;:r X\ﬂll Viét Nam tri qudc gia 2017 Chi Minh
Tu twong HO Chi Minh o < ] \ 5
25 |va con dudng cach mang| o g VO [ BXB ENIAR| 59, | Ty ueng HO
Viet Nam guyén Giap ri quoc gia i Min
2% Ho Chi Minh toan tap tap NXB Chinh | ., | Tutuong Ho
1-15 tri quoc gia Chi Minh
X . | NXB Ly . \
27 |Hb Chi Minh - Tiu sy | SOn9 Thanh (Cha |1 0 o | 2006 | Tutwong HO
bién) i N A Chi Minh
tri, Ha NolI
A pxs i . . B6 mon Luat, e e
28 :il'aaipmtl)gll giang Phép luat Truéng DH Tai 2018 Phafulcl:rz,:t dai
§ & chinh- Marketing &
Gi4o trinh “Ly luan vé nha : . A e
29 | nuéc va phap luat” Trtrlﬁnggalllgioc C'\'A>,<\IBD 2021 Phafu'(‘:r‘i‘; dal
Gido trinh “Phap ludt dai| | .\, — NXB Phap luat dai
30 cwrong” A Lé Minh Toan CTQG 2022 er'lg :
Sy that
X np: NXB
Giao trinh “Ly luan chung| Nguyén Minh Phap luat dai
31 vé nha nuéc va phap luat” DPoan CTQG 2020 cuon
- Su that g
32 |Personal Best B1"(A) Burton, G. Richmond | 2017 | Tiéng Anh1
33 |Personal Best B1*(B) Burton, G. Richmond | 2017 | Tiéng Anh 2
34 |Personal Best B2(A) Burton, G. Richmond | 2017 | Tiéng Anh 3
35 |Personal Best B2(B) Burton, G. Richmond | 2017 | Tiéng Anh 4
lwonna, D.,
Margaret, O.,
36 |Business Partner B1* Bob, D., Pearson 2019 Tiéng Anh 5, 6
Mike, H., &
Lizzie, W.
Harper Thuc hanh
37 |Speaking for lelts Kovacs, K. Collins | 2011 | Tiéng Anh 1, 2,
Publishers 3,4
Truong Dinh Hai
Thuy, Tran Trong
Tap bai giang Tin hoc dai Hiéu, Tin hoc tng
38 |cwong huéng dén chuan| Truong Xuin 2018 | dung (T Khoa
Mos va IC3 Huong, Tran 2022)
Thanh San,

Pinh Xuan Tho
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) . . Tin hoc Gng
39 Microsoft Office 2019 Curties Frye Microsoft 2018 | dung (Tir Khéa
Step by Step Press
2022)
Kinh té hoc Vimo (Nhém|  David Begg, ,
giang vién khoa Kinh te| Stanley Fischer |NXB Thong . IO
%0 Thoc Pai hoc Kinh Té| and Rudiger ke | 2018 | KinhTEVIMO
Quoc Dan dich) Dornbusch
Nhom tac gia Bo
Huong dan tu hoc Kinh t&| MO KINRthoC, 1y 4 ank o
41 |, co Truong Pai hoc . LA 2018 | Kinh Te Vi Md
vi md O, noi bo
Tai chinh -
Marketing
Tran Nguyén Ngoc ‘
42 |Gido trinh Kinh té vimd | Anh Thu (chu | "t | 2022 | Kinh Té vi Mo
bién) T
Kinh té hoc vi mé (Khoa A
43 |Kinh Té truong PH Kinh NMC{;;?(%\‘,’JV ng ﬁ"(':"”g 2019 | Kinh T& Vi M6
Té TP.HCM dich)
o . .| Tran Nguyén Ngoc .
a4 |Hudngdantyhoc Kinhte) "oy L ory Cehn | FEWhanh o618 | Kinh Té Vi Mb
vi mo = noi bo
bién)
. . £ Duong Thi . Ly thuyét xac
45 |Bal giang Ly thuyct Xac Phuong Lién (cha Luuhanh | 551501 o 4t va théng ké
suat va Thong ké - noi bo \
bién) ung dung
L . Lo x __ | NXB Pai Ly thuyét xac
46 | G120 trinh Ly thuyet xac Nguyén Cao Van hoc Kinh té | 2012 |suat va thong ké
suat va Thong ké toan (chu bién) X a .
quoc dan ung dung
Nhom tac gia Bo
N . X moén Todn, Truong | Luu hanh . £
47 |Bai giang Kinh T¢ Luong Pai hoc Tai chinh n6i b6 2013 | Kinh T¢ Luong
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Basic Ecqnometrips, 3rd McGraw-
edition. (An ban lan 3 do Damodar N il ,
48 |Chuong trinh Giang day Guiarati ' Internationa 1995 | Kinh T¢ Lugng
Kinh t& Fulbright bién J |
dich)
Nauvan Hu NXB Giao
49 |Toan co so cho kinh te \guy , Y duc Viét | 2014 | Toan cao cap
Hoang (chu bién) Nam
Bai giang Toan danh cho|  Nguyén Huy Luu hanh . £
0 I Kinh té va Quan tri Hoang (chu bién) noi bod Toan cao cap
L . £ Nguyén Huy NXB Tai . <
51 |Giao trinh Toan cao cap Hoang (cha bién) chinh 2019 | Toan cao cap
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Ly thuyét xac suit va| Nguyén Huy NXB Tai . £
52 | théng ké tng dung Hoang (chibién) | chinh | 2921 | Toancaocap
53 |Nguyén Iy ké toan Ngo Th{My Thiy [ NXB Tal | 555, | Nguyenly ke
va cong su chinh toan
Tai liéu hoc
, tap Truong Nguyeén ly ké
54 |Baitap Nguyén Iy kétoan|  Khoa KTKT PH Tai | 2020 | "9 ¥oény
chinh
Marketing
55 |Nguyén Iy ké toan Vo VanNhiva | NXBTal | ,qq | Nguyenlyke
cong su chinh toan
56 | Nguyen Iy ké todn Vi HP:u buc va NXBAKlnh 2020 Nguyep ly ke
cong su te toan
57 | Quan tri hoc Canh Chi Hoang L‘;‘gih;‘é‘h 2021 | Quan tri hoc
South-
5g | Fundamentals o Ricky Griffin | WeSM | 5918 | Quan tri hoc
Management Cengage
Learing.
Truong Pai hoc NXB Kinh
59 [Quan tri hoc Kinh T& TP. HCM te :I'P _Ho 2015 | Quan tri hoc
Chi Minh.
o NXB Khoa
60 I\,Ihu’ng cot yéu cua quan HaroIdA Koontz va hQ(E Ky‘ 1998 | Quan tri hoc
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o Phan Thing & | NXB Hong s
61 [Quan tri hoc Nguyan Thanh Hoi DiC. 2012 | Quan tri hoc
Bai giang tién té, ngan e Tién té - Ngan
62 |hang va thi truong tai Kh?\la gﬁ'hcahr:nh 2019 hang va Thi
chinh g g truong tai chinh
The  Economics  of Edn Tién té - Ngan
63 [Money, Banking and Mishkin, F Pearsc.)n 2019 hang va Thi
Financial Markets, truong tai chinh
Financial Markets &| Mishkin, F. and Edn. Tien té - Ngan
64 . N Pearson 2018 hang va Thi
Institutions Eakins, S.

trrong tai chinh
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. : Kotler, P., & Nguyén ly
65 |[Principles of marketing Armstrong, G. Pearson 2021 marketing
66 | Marketing ciin ban Ngo Thi Thu  |NXBThoNg| 5404 | Nouyenly
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g7 |Thauhicutipthitr Aden|  prups kotler | NXB Tre | 2014 | NOuvenly
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N N s s . |NXB Théng Nguyén Iy
68 [Nhing nguyén ly tiép thi, | Tran Van Chanh K@ 2014 marketing
Nguyén Xuan
A, . Truong NXB Thanh Nghién cuu
69 [Nghién cau marketing Du Thi Chung nién 2020 marketing
Lam Ngoc Diép
Gido trinh phuong phap . o
70 |nghién cttu khoa hoc| Nguyén Dinh Tho NXBTai | 415 | Nghién cau
. chinh marketing
trong kinh doanh
Nghién ctu Marketing X e vriA NXB Tai Nghién cuu
& thuc hanh Nguyen Van Hien chinh 2016 marketing
Burns, A. C., Nghién ciu
72 |Marketing Research Veeck, A., & Pearson | 2020 ghien
marketing
Bush, R. F
. . Hair, J., Ortinau, P
73 Essentials of Marketing D., & Harrison, A. McG_raw- 2016 Nghién cau
Research E Hill. marketing
74 |Hanh vi nguoi tiéu dung | . \guyen Xuan I NXB Thanh) ., | Hanh vi nguoi
Truong (chu bién) nién tiéu dung
NXE Dai Hanh vi nguoi
75 |Hanh vi ngudi tiéuding | Vi Huy Thong | hoc Kinh té | 2010 10 Vi ng
2 A tiéu dung
quoc dan
David
Consumer Behavior:| Mothersbaugh, McGraw- Hanh vi neudi
76 |Building Marketing| Delbert Hawkins, Hill 2019 atiéuvdur%
Strategy Susan Bardi Education g
Kleiser
Schiffman, Leon Hanh vi i
77 |Consumer behavior G., Wisenblit, Pearson 2019 anh vi Nguo
tiéu dung
Joseph
Consumer Behaviour — Hanh vi neusi
78 |Buying, having and being,| Michael R. S. Pearson 2019 aniving

8th edition.

tiéu dung
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N NXB Pao duc va
79 Gido trinh Pao dic kinh|  Nguyen Manh | Truong DH 2015 trach nhiém xa
doanh va van hoa cong ty Quan Kinh te hoi trong
guoc dan Marketing
e
The SAGE Handbook of phe ’ SAGE trach nhiém xa
80 . X Patrick De o 2021 s
Marketing Ethics Publications hoi trong
Pelsmacker, Marketin
Charles R. Taylor g
Ethics in  Marketing: | Patrick E. Murphy, tr?cion?ﬁ?n\]/ié
81 |International Cases and|Gene R. Laczniak, | Routledge. | 2016 hoi troe;n
Perspectives Fiona Harris o frong
Marketing
Pao duc va
82 Business .Eth_ICSZ Methods Christian U. B. Routledge | 2019 tracrl_nhlfj:m Xa
and Application hoi trong
Marketing
Trach nhiém x& hoi cua Tra,n Ngl{yer] NXB bH Pao dl.I? va
. : Khéanh Hai va A trach nhiém xa
83 |doanh nghiép theo dinh x LA Quoc gia | 2021 N
. . \ Nguyéen Thi Hong hoi trong
hudng khach hang N TP.HCM .
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service: How marketers Tri tué nhan tao
84 |without a data science Gentsch, P. Springer | 2019 X iy
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degree can use Al, big
data and bots
Acrtificial intelligence
marketing and predicting A A
85 |consumer choice: an Struhl, S. Kogan Page | 2017 Tl tug nhan tao
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overview of tools and
techniques.
Artificial Intelligence for Tri tué nhan tao
86 |Marketing: Practical Sterne, J. Wiley 2020 . o
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Applications.
g7 Artl_f|C|aI Intelligence for Sterne, J. Wiley 2019 Tri tué nhan Fao
Business. trong Marketing
I i Springer A A
88 Artl_f|C|aI Intelligence for Akerkar, R. Internationa | 2019 Tri tué nhan Fao
Business I trong Marketing
89 _Introqluctlon to artificial Jackson, P. C. Courier 2019 Tri tué nhan tao
intelligence. Dover trong Marketing
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The Executive Guide to

Acrtificial Intelligence:
How to identify and . Tri tué nhan tao
0 implement  applications Burgess, A Springer | 2019 trong Marketing
for Al in your
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Business Intelligence , A A
91 |Tools for Small Nogues, A., & Apress 2017 Tri g nhan 1_12.10
i Valladares, J. trong Marketing
Companies
i . . A ., Marketing tai
92 I\{Iarkfatlng toi khach hang| Pham 'I:h;_l:luyen NXB Giao 2016 | khach hang to
to chuc (chu bién) duc .
chic
‘ NXB Giao Marketing toi
93 |Marketing cdng nghiép Ho6 Thanh Lan | Thong Van | 2003 | khach hang to
tai chirc
B2B Marketing: A S
) Marketing toi
94 Guidebook —for  the Seebacher, U. G. | Springer | 2021 | khach hang to
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chac
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Chat lugng mdi quan hé| Nguyén Thi Hong | NXB Dai L
thuong hiéu - khach hang| Nguyét va Tran | hoc Québc Marketing t6i
95 S X . ) 2021 | khach hang to
trong thi truong tiéu dung| Nguyén Khanh Gia chirc
Viét Nam. Hai Tp.HCM
Business to  business Oxford Marketing t6i
96 |marketing: Relationships, Ellis N. University | 2011 | kh&ch hang to
Networks & Strategies, Press. chuc
97 |Marketing dich vu Ngo Th;_:l'hu (Cha NXB Tré | 2016 Marketing dich
bién) vu
Essentials of Services| Wirtz J., Lovelock Marketing dich
% Marketing C. & Chew P Pearson 2017 vu
Services Marketing:
People, Technology, Wirtz J. & Marketing Dich
% Strategy Marketing Lovelock C. Pearson 2020 vu
Management
Services marketing: An| Lovelock, C. H., Marketing Dich
100 |Asian Pacific and| Patterson, P. G., & | Pearson | 2007 v g
Australian perspective Walker, R. H. b
y . .| Pham Thi Huyén | NXB Dai : .
101 G!ao trinh  Marketing va Nguyén Hoai | hoc Kinh té | 2018 Marketing Dich
Dich vu X a vu
Long Quoc dan
102 |Marketing quéc té Tran Va.rf Thi (chu NXI?; Tal 2006 Marketl?g quoc
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Daniel W. Baack,

103 |International Marketing, Eric G. Harris, S_age_ 2013 Marketl?g quoc
Publications te
Donald Baack
104 |International Marketing |Cateora va cong su M(I:_?”r Iaw 2019 Market;gg quoc
Michael Czinkota
. i .| Cengage . %

105 International marketing, | llkka Ronkainen; Learnin 2014 Marketing quoc

Asia Pacific Edition 3rd,. | Catherine Sutton Australig te
& Brady Tim Beal.

106 Global marketing Kotabe, M., John Wiley 2016 Marketing quéc
management, 7th ed. Helsen K. & Son te
International Marketing| Isobel Doole & Cenga}ge Marketing quéc

107 | Strategy, 8th Edition Robin Lowe Learning | 2019 té

9y, ' ' EMEA. ©
Gi4o trinh Quan tri Chién A NXB Pai Marketing chién

108 - Ngo Kim Thanh hoc KTQD 2016 lwoc
Marketing Strategy Based . "

109 [on First Principles and Rober_t WZ P. & Palgrave 2017 Marketing chien

i Shrihari. S. lwoc
Data Analytics
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Ferrell O. C.., . .
110 |Marketing Strategy Micheal D. Western 2017 Marketing chién
. Cengage lugc
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learning.
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111 Strategic Mark_e_tlng Wilson, Colin Elsevier 2013 Marketing chien

Management, 3rd edition - luoc
Gilligan
. Graham Hooley
Marketing Strategy & Nigel F. Piercy Marketing chién
112 |Competitive Positioning| 5 . 3 . Pearson 2017
(6th edition) Brigitte Nicoulaud lugc
John M. Rudd
Neil Bendle, Paul
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113 |Marketing Metrics Pfeifer, David Pearson 2021 marketing
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114 Master_lng Market Robert Kozielski Em_era_ld 2018 bo luorng_trong
Analytics Publishing. marketing

115 |Predictive Marketing Omer Artun, Wiley o015 | Po luong trong

Dominique Levin
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116 |Data-Driven Marketing Mark Jeffery John Wiley 2010 bo luong_trong
& Sons, Inc. marketing
117 The Four Pillars Of Profit- | Leslie H. Moeller, | McGraw- 2009 Do luong trong
Driven Marketing Edward C. Landry Hill. marketing
118 |Agricultural Marketing Maxwell. A. Callisto 2020 Marketlr]g nong
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Agricultural  marketing | Norwood, F. B., & | Waveland Marketing néng
119 : : 2018 S
and price analysis. Lusk, J. L. Press. nghiép
Marketing of Agricultural| Kohls,R. L., & . Marketing néng
120 Products uhl, J. S. Macmilan | 2009 nghiép
iAo ac Nguyén Xuan Luu hanh Khai nghiép va
121 |Khéi nghiép va doi moi Truong (cha bién) n6i bé 2021 481 mai
OpenStax \ - A
122 |Entrepreneurship Lave-rty, M and Rice 2020 Kho ;n.ghl,@.p va
Little, C. T doi moi
University
. Harvard . o
123 |Entrepreneur’s Handbook Harvard .Busmess Business | 2018 Kho ;r!ghlre;_p va
Review . doi moi
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124 Social Marketing Tu| Phillip Kotler va | NXB Cong 2019 Marketing xa
chién lugc dén thuc thi Nancy R. Lee, Thuong hoi
Social Marketing: . «
125 |Changing Behaviors for Kotler P., & SAGE 2015 Markefl_ng xa
Lee,N. R. holi
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196 Social Marketing in the Alan R. Andreasen Sage 2005 Markesl_ng xa
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127 |Quan trj chiéu thi TS Tran ThiNQoC | by | 2008 | Quan tri truyen
Trang Hoi thong marketing
TS Hoang Trong; X y e A
128 |Quan tri chiéu thi Hoang Thi Phuong|N<E Thong Quan tri truyen
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. NXB Khoa Quan tri truyen
129 |Marketing Lawrence Ang hoc va KT thong marketing
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130 |Marketing dinh huéng| Vi Trong Hing & | NXB bdng 2008 | Quan tri truyén
vao khach hang Phan Binh Quyén Nai thdng marketing
Truyén théng Marketing Sang tao noi

131 |ndi dung Trong Ky Alexander NXBLao | 5419 dung truyén

A Jutkowitz bong A
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133 |Khiéu vii v6i ngdi bt | Josheph Sugarman Ni;gn"ao 2019 | dung truyén
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134 |Noi Dung Theo Phuong| Justin Champion 2020 | dung truyen
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Corporate : McGraw- Truyén thdng

135 Communication Argenti Hill 2017 doanh nghiép
Corporate Truyén thon

136 |Communication: A Guide| Cornelissen, Joep SAGE 2008 y g
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Communication: . Thomson Truyén théng

137 Approaches and Miller Wadsorth 2006 doanh nghiép
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How To Manage ‘

138 Organizational Auvil 2002 Truyén thong
Communication  During Publishers doanh nghiép
Crisis
Communication and| M.W, Sellnow, Truyén théng

139 Organizational Crisis T.L. & Ulmer Praeger 2003 doanh nghiép
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140 Connecting the Route to Krentzel Routledge | 2020 diém ban
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Shopper Marketing and
Digital Media: . .

LD . Star Wheel Marketing tai

141 |Simplifying Your Digital F.M. Dade Books 2020 didm ban
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The Shopper Marketing
Revolution: Consumer -

142 Shopper - Retailer: How| Toby Desforges, RTC 2013 Marketing tai
Marketing Must Reinvent| Mike Anthony | Publishing diém ban
Itself in the Age of the
Shopper
Shopper Marketing: How
to Increase Purchase| Markus Stahlberg, Marketing tai

143 Decisions at the Point of Ville Maila Kogan page | 2012 diém bén
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Giao trinh  marketing| Nguyén Xuan NXB Lao Marketing tai

144 : N 2014 PRI
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. Sy NXB Lao o
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Routledge 2013)
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147 higu qua (Pla_nnlng _and Anne Gregory NXB Tré | 2017 Q)‘af‘ tn guan
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14g |Public Relations — The| o sith | Routledge | 2014 | QUdn triquan
basics hé cong ching

. . Denis L. Wilcox, e
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Digital Branding: A Xay dung
Complete  Step-by-step ) thuong hiéu trén
152 Guide to Strategy, Tactics Rowles, Daniel | Kogan Page | 2018 phuong tién ky
and Measurement thuat so
Branding 4.0 (Thau hiéu Xav dun
toan canh 4.0 s& dinh| Philip Kotler and yaung
Y S N . NXB Lao thuong hi¢u trén
153 |nghia lai tat ca nhing gi Piyachart fay 2017 huone tien k9
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155 |t tuyen thong sang cong . NXB Tr¢ | 2017 T~
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Iwan Setiawan thuat so
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156 |(Kinh doanh trong thoi dai Sunil Gupta Kinh te 2018 g e Tt
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thuat so
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Digital Branding - Dinh . N)SB Phu thuong hiéu trén
157 Y Daniel Rowles nir Viét 2021 T~
danh trong thoi dai so phuong tién Ky
Nam np A
thuat so
Marketing  Planning — Peason Xay dung ké
158 |Where Strategy Meets| Stephan Sorger | Education | 2019 | hoach truyén
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Intergrated A X
Communications Antony Youpg, Palgrave Xay dung lfe
159 L - Brand Media : 2014 | hoach truyén
Planning in the Digital MacMillan N .
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160 |t truyen thong sang cong . NXB Tré | 2017 | hoach truyén
A A Kartajaya & Iwan N .
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Marketing Planning - Xay dung ke
162 |where strategy meets| Stephan Sorger Pearson 2012 | hoach truyén
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Marketing 4.0 (Moving Pm'r%::\?vt;ﬁr’ Truyén thdng
163 |from traditional to . Young 2017 | marketing k¥
- Kartajaya, and e A
Digital) I . thuat so
wan Setiawan
National
. . Economics Truyén thdng
164 Drlv!ng D'g'tal Strategy Sunil Gupta University | 2018 | marketing ky
(Business in the 4.0 era). L Ap
Publishing thuat so
House
Inbound marketing City Truvan thén
(Attracting the world to|Brian Halligan and| General yen g
165 : : . 2019 | marketing ky
you in an online| Dharmesh Shah | Publishing e
. thuat so
environment). House. '
Advertising and
promotion: an integrated McMcgraw- e
166 |marketing Belch, G.E. and Hill 2018 Quan tr}qUang
2 . Belch, M.A. . cao
communications Education
perspective
Batra, R., Myers, Quan tri quan
167 |Advertising management. | J. G., & Aaker, D. Pearson 2018 cé{oq g
A.
Marketing e
168 |Communications Copley, P Taylor.& 2018 Quan tr}qUang
Francis cao
Management
Marketing Planning — Peason Quan trj quan
169 |Where Strategy Meets| Stephan Sorger | Education | 2019 quang
_ 7 cao
Action Limited
< NXB BbH N .
170 | T4 chirc su kién PGSﬁS LuuVan | “pinhté | 2009 |Quan tri su kién
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Quoc dan
The Event Marketing Dearborn Quan trj sy kién
171 |Handbook — Beyond| Allison Saget Trade 2012 P
logisti . N marketing
ogistics & planning Publishing
Event Planning  and
Management — A| Ruth Dawson & Quan tri su kién
172 practical handbook for PR| David Bassett Kogan Page | 2015 marketing
and events professionals.
Meeting and  Event
173 Planning Playbook —| Debi Scholar & Barerel 2013 Quan tri su Kién
Meeting Planning| Susan Losurdo. Maker marketing
Fundamentals.
Charles Bladen,
174 Event Management — An| James Kennell, Routledge | 2012 Quan tri su Kién

Introduction

Emma Abson and
Nick Wild

marketing
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Professional Event| Julia Rutherford | John Wiley Quan tri sy ki¢n

175 o . 2012 .
Coordination Silvers & Sons marketing

- 15t edition, N

176 |Marketing Management Ph'“p Kotler, Pearson, | 2016 Quan .”1

Kevin Lane Keller USA marketing
15 edition,
. . Philip Kotler, Pearson Quan tri

177 |Principles of marketing Armstrong Gary | Education, 2014 marketing

USA
Prentice

178 Marketing — An| Philip Kotler, Hall 2006 Quan tri

Introduction Armstrong Gary | Internationa marketing
I
Analysis for Marketing

179 P'a””"?‘?’: Where Stephan Sorger Pearson 2012 Quan _tfl
marketing meets action, marketing
6'" edition
Marketing metrics: the
manager’s guide to Farris, P & Pearson, Quan tri

180 2010
measuring marketing| Bendle, N et al USA marketing
performance, 2" edition

Lehmann, D. & McGraw Quan tri san

181 |Product Management Winer. R Hill. 2005 ohim

182 Strategic Market Aaker, D.A. John Wiley 2009 Quan Er; san
Management & Sons pham

183 Evolution of the Product Chisa, Ellen. ACM 2016 Quan Erg san
Manager pham
Digital Product

184 Manqgement: _De3|gn Layon, kristofer Pearson 2014 Quan Efl >an
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Managing Product
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185 EmpO\_/ven_ng Your Steven Heines Mc(_sraw 2011 Quan Erl >an
Organization to Produce Hill. pham
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186 |Quan tri gia doanh nghiép | Nguyén Xuan Qué NXB Thong 2000 | Quantrigia
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Quan tri gia trong doanh NXB Dal
1g7 | 24an g g Vii Minh Dtc | hoc Kinh té | 2008 | Quan tri gia
nghiép SO
Quoc dan
Nau :nN c NXBDaI’
188 | Tinh chi phi kinh doanh guyen NGt | hoc Kinh té | 2009 | Quan tri gia
Huyén FORA
Quoc dan
Chién luoc va chién thuat X s NXB Tai o
189 thiét ké va dinh gia Nguyén Van Dung Chinh 2009 Quan tri gia
NXB Khoa
190 |Béan phéa gia Poan Van Truong | hocva Ky | 2006 | Quan tri gid
thuat
Paul W.Farris,
. . Neil T. Bendle, Neil T. e s
191 |Marketing metrics Phillip E. Pfeifer, Bendle 2012 Quan tri gia
David J. Reibstein
Pricing Strategy- Setting
Price Levels, Managing Tim J
192 |Price  Discounts  &| TimJ. Smith L 2012 | Quan tri gia
__ . Smith
Establishing Price
Structures
e a ~ 1z | Nguyén Vin Hoi |NXB Thanh Quan tri kénh
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194 |Quan tri kénh phan phdi Tran VaEThl (Chu Tai chinh — | 2014 Quarl i ksnh
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195 |Marketing Management Kevin Lane Keller Hall 2012 phan phdi
. Robert W. A
196 Maketing Channel Palamatier & cong | Routledge | 2014 Quar} tr k§ph
Strategy su phan phoi
. NXB bai e
197 |Quan tri kénh phan phéi | TTUOREPInh s Kinh té | 2012 | Quan tri kenh
Chien X a phan phoi
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Advertising and 11" edition, ‘
promotion: an integrated McGraw- Truyen thong
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perspective USA
Principles of Integrated Cambridge Truyén thdng
199 |Marketing Lawrence Ang University | 2014 | marketing tich
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Advertising, promotion Truvan thén

and other aspects of| J. Craig Andrews, | Cengage yen thong
200 |. : i : 2018 | marketing tich

integrated marketing | Terence A. Shimp. | learning,

o hop (IMC)

communication

Beyond advertising: : Truyén thdng
201 |reaching customers C;ter:;)r/ixgllr—]li’ s Wiley 2016 | marketing tich

through every touchpoint y hop (IMC)

Financial

Relationship  marketing: Times

Exploring relational Prentice Marketing moi
202 strategies in marketing. 4™ John Egan Hall 2012 quan hé

edition (Pearson

Education)

Marketing méi quan hé va .. . N
203 |quan tri quan h¢ khach| W PanTho, | NXBTai | 5, 0 | Marketing moi

hang Luong Van Quoc chinh quan h¢

. i . Martin

Relationship Marketing: : . £

204 | Creating Stakeholder Ch_rlstopher, McG_raw- 2008 MarketlngAmm
g Adrian Payne, Hill quan h¢
Value, 5" edition )
David Ballantyne

Handbook of Relationship| Atul Parvatiyar, Marketing méi
205 Marketing, 1st edtion. Jagdish N Sheth, Sage 2000 qguan hé
206 Bai giang marketing Nguyan Anh Tugn Lm}_haPh 2021 Marketlng.

thuong mai noi bo thuong mali

Giao trinh  marketing| Nguyén Xuan NXB Lao Marketing
207 : ~ 2014 :

thuong mai Quang Dbong thuong mai

Shopper Marketing: How

to Increase Purchase| Markus Stahlberg, Marketing
208 Decisions at the Point of Ville Maila Kogan page | 2012 thuong mai

Sale

Xuc tién ban hang trong x . v s | Nguyén Thi .
209 |kinh doanh thwong mai & Ng“yg‘uzf xuan | Fsuan | 2013 tlhl"uaotﬁetlggi

Vigt Nam £ Huong & e
210 Bai g~|anAg Marketing Lam Ngoc Thug Lu’lAl_haflh 2022 Market~|nQA mang

mang xa hoi noi bo xa hoi

211

Social Media Marketing:
A Strategic Approach

D. Zahay & ML.
Roberts

2022

Marketing mang
xa hoi

212

Social Media Marketing

Tracy L. Tuten &
Michael
R.Solomon

2017

Marketing mang
xa hoi



https://www.google.com.vn/search?hl=vi&tbo=p&tbm=bks&q=inauthor:%22Martin+Christopher%22&source=gbs_metadata_r&cad=7
https://www.google.com.vn/search?hl=vi&tbo=p&tbm=bks&q=inauthor:%22Martin+Christopher%22&source=gbs_metadata_r&cad=7
https://www.google.com.vn/search?hl=vi&tbo=p&tbm=bks&q=inauthor:%22Martin+Christopher%22&source=gbs_metadata_r&cad=7
https://www.google.com.vn/search?hl=vi&tbo=p&tbm=bks&q=inauthor:%22Martin+Christopher%22&source=gbs_metadata_r&cad=7
http://www.amazon.com/s/ref=rdr_ext_aut?_encoding=UTF8&index=books&field-author=Markus%20Stahlberg
http://www.amazon.com/s/ref=rdr_ext_aut?_encoding=UTF8&index=books&field-author=Markus%20Stahlberg
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213

Social Media Marketing

Jan Zimmerman &

2017

Marketing mang

All-in-One For Dummies Deborah Ng. xa hoi
Social Media for Business N :
214 |(Lap ké hoach kinh doanh|  Linda Coles | XB CONG | 519 | Marketing mang
N LA Thuong xa hoi
trén Mang x& hoi)
Experiential Marketing: John Wiley
215 Secrets, Strategies, and| Kerry Smithand | & Sons Inc. 2016 Marketing trai
Success Stories from the| Dan Hanover Hoboken, nghiém
World’s Greatest Brands New Jersey
Experiential Marketing: A
216 |_oract|ca_l guide o Shaz Smilansky | Kogan Page | 2009 Marketmg tral
interactive brand nghiém
experiences
Experience  Marketing: Four;(:]zijtlons Marketing tréi
217 |Concepts, Frameworks| Bernd Schmit ) 2010 .Ag
. TrendsR in nghiém
and Consumer Insights .
Marketing
The DNA of Customer - Palgrave Marketing tréi
218 |Experience How Colin Shaw Macmillan | 2007 0 hiArgn
Emotions Drive Value Ltd. ghle
— . - Palgrave . .
919 |Building Great Customer| Colin Shawand | ... o0 | 9000 Market!gg trai
Experiences John lven Ltd nghiém
Bai giang Digital | | . . | Luu hanh Marketing ky
220 Marketing Lam Ngoc Thuy noi bo 2020 thuat s6
221 |Digital Transformation Thomas M. Siebel NXB Tong 2020 MarkeAtlngA ky
hop thuat so
Rethinking &
Transforming Your . NXB Tong Marketing ky
222 | B\ siness For The Digital David L. Rogers hop 2020 thuat s6
Age
. Brian Halligan & | NXB Téng Marketing ky
223 |Inbound marketing Dharmesh Shah hop 2019 thuat s&
NXB bH Marketing k¥
224 | Driving Digital Strategy Sunil Gupta Kinh te 2018 ~ g Y
S thuat so
quoc dan
Understanding Digital . NXB Lao Marketing ky
225 Marketing Damian Ryan dong 2015 thuat s 5
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- : Phén tich
996 D|g|tal_ Marketing Hemann C., Q_ue_ 2013 | marketing k§
Analytics Burbary K., Publishing e
thuat so
. . : Phén tich
227 Data_ [?rlve_n_ Decision Kamki J., Notion 2016 | marketing ky
Making in Digital World Press Ap
thuat so
: Phan tich
228 Introdqctlon to Google Kelsey T., Lyon B.| Apress 2017 | marketing k¥
Analytics Ay A
thuat so
: : : Phan tich
229 Social Media  Analytics Goncalves A. Apress 2017 | marketing ky
Strategy Ay A
thuat so
eBusiness & eCommerce Andreas Meire & Phén tich
230 |quan tri theo chuoi gia tri . Alphabook | 2011 | marketing k¥
X Henrik Stormer Ay A
S0, thuat so
: . Phan tich
231 :\é/lsrketlng theo dirlicu Lisa Arthur NXB Tre | 2016 | marketing ky
thuat so
Bo sach xay dung ké NXB Thong . £
hoach marketing hoan hao| Nguyén Hoang tin va Xay dung ke
232 . i A 2012 hoach
— Danh riéng cho doanh Phuong Truyen marketin
nghiép Viét Nam (3 tap) théng g
Marketing Planning — Peason Xay dung ké
233 |Where Strategy Meets| Stephan Sorger | Education | 2012 hoach
Action Limited marketing
Prentice
. . : Hall, Xay dung ké
934 Essentlgl Gu!de to Marian Burk Peason 2010 hoach
Marketing Planning Wood : .
Education marketing
Limited.
The Marketing Plan — Fourth Xay dung ké
235 |How to Prepare and|William M. Luther | Edition, 2011 hoach
Implement It AMACOM marketing
+ Gidang vién tham gia giang day:
HOC X
STT HOQ VA TEN HAM - HOC gTﬁﬁ'GTgfy GIA
HOC VI :
Trict hoc Mac — Lénin
1 | Lai Van Nam Tiénsi | Kinh té chinh tri Méc — Lénin
Chu nghia xa hoi khoa hoc
Trict hoc Mac — Lénin
2 Nguyén Ngoc V& Khoa Thac s | Kinh teé chinh tri Mac — Lénin
Chu nghia xa héi khoa hoc
3 | Pham Thanh Van Thacsi | Triét hoc Mac — Lénin
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HOC .
STT HO VA TEN HAM - HOE ZHAn THAM GIA
HOC VI -
Kinh té chinh tri Mac — Lénin
Chu nghia xa hoi khoa hoc
‘ Triét hoc Mac — Lénin
4 Tran Ha Long Thac si Lich su Dén‘g Cong san Viét Nam
Tu twéng HO6 Chi Minh
< U Thac si- | Lich st Bang Cong san Viét Nam
5 | bang Huu Suu GVC | Tu twéng Hé Chi Minh
. N e N LA . | Lich str Bang Cong san Viét Nam
6 Hoang Thi My Nhéan Thac si Tur tuong H Chi Minh
7 Lé Thi Thuay Thacsi | Lich sir Bang Cong san Viét Nam
8 Théai Thi Tuong Vi Thac si | Phép luat dai cwong
9 Ngb Thi Duyén Thac si | Phép luat dai cwong
10 | Nguyén Thi Chau Ngan Tiénsi |TiéngAnh1l,2, 3,4
11 | Nguyén Thi Tuyét Mai Thacsi | Tiéng Anh1,2,3, 4,5 6
12 | PangNguyen Phuong | . | Tiéng Anh 5, 6
Thao
13 | Truong Thanh Cong Tiénsi | Tin hoc tng dung
14 | T6n That Hoa An Tiénsi | Tin hoc tng dung
15 | Hoang Thi Xuan Thacsi | KInh & vi mo
Kinh té vi mo6
16 | Phan Ngoc Yén Xuan Thacsi | SINMTEVIMO
Kinh té vi mo6
‘ Kinh t€ lugng
17 Pham Thi Thu Hién Thacsi | LT xac suat va thong ké tng dung
Toén cao cap
‘ , Kinh t€ lugng
18 | Tran Binh Phung Tiensi | LT xac suat va thong ké ung dung
Toén cao cap
19 | Nguyén Minh Hang Thacsi | Nguyén Iy ké toan
20 | Ngo Thi My Thay Tiénsi | Nguyén ly ké toan
21 | Ung Hién Nha Thi Thacsi | Nguyén Iy ké toan
22 | Bao Trung Tiénsi | Nguyén Iy marketing
23 | Nguyén Anh Tuén Tiensi | Nguyén Iy marketing
24 | Nguyén Thanh Nam Tiénsi | Nguyén Iy marketing
25 | Ta Van Thanh Tiénsi | Nguyén Iy marketing
26 | Truong Thu Nga Thac s | Nguyén ly marketing
27 | Pham Thi Lan Phuong Thacsi | Nguyén ly marketing
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HOC 2
STT HO VA TEN HAM - HOE ZHAn THAM GIA
HOC VI :
28 | Nguyén Minh Triét Thac s | Nguyén ly marketing
29 | Tran Nhan Phic Tiénsi | Quan tri hoc
~ LIA A Tién ST, N .
30 | ViiHong Van GVC Quan tri hoc
31 | Tran Thj Thanh Nga Tiénsi | Tién té - Ngan hang va Thi truong tai chinh
32 | Pham btc Huy Thacsi | Tién té - Ngan hang va Thi trudng tai chinh
, Nghién ctu Marketing,
33 | Du Thi Chung Tiensi | Marketing toi khach hang to chuec,
Khai nghiép va Boi mai
, Marketing ndng nghié¢p
34 | Nguyén Xuan Truong Tiénsi | Marketing quoc te
Marketing chién luoc
35 | Nguyén Vin Hién Tiénsi | Nghién ctu Marketing
Pao duc va trach nhiém xa hoi trong
A s . | Marketing
36 | Ngd Minh Trang Thac si Marketing quéc té (TA)
Marketing x& hoi
‘ Thac si DPao duc va trach nhiém xa hoi trong
37 Trinh Thi Hong Minh ‘o | Marketing,
NCS o A s INAG
Khai nghiép va Boi mai
\ o Thac si, | Marketing chién luoc,
38 | Tran Nhat Minh NCS Do luong trong marketing (TA)
< . . | Marketing dich vu (TA)
39 | bang Huynh Phuong Thac si Marketing quéc t& (TA)
JRE : . | Hanh vi nguoi tiéu dung,
40 | Ng6 Vi Quynh Thi Thac si Khoi nghicp va déi moi
x Thac si, | Nguyén ly marketing,
41 | Nguyen Nam Phong NCS Tri tué nhan tao trong Marketing
. . | Po luong trong Marketing (TA)
42 | Pham Thi Lan Phuong Thac si Marketing dich vu (TA)
‘ Hanh vi nguoi tiéu dung
43 | Nguyén Thi Hong Hoa Thac si | Marketing chién luoc
Marketing dich vu (TA)
— . .| Marketing téi khach hang to chirc
44 | Nguyen Thi Duy Quyén Thac si Marketing néng nghiép
X A . | Po luong trong Marketing
45| V0 Thi Kim Ngan Thac <1 Tri tué nhén tao trong Marketing
Quan tri quan hé cdng chdng
x z A Quan tri thuong hiéu
46 | Nguyen Anh Tuan Tién si

Quan tri truyén théng marketing
Quan tri sy kién marketing
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HOC 2
STT HO VA TEN HAM - HOC gTﬁSGTg:y GIA
HOC VI :
X s .. _ | Quan tri truyén théng marketing
47 | Nguyen Thanh Nam Tien st Xay dung ké hoach truyén thong marketing
Quan tri thuong hiéu
X A A . | Marketing noi dung
48 | Nguyén Bong Tricu Thac si SANng tao ndi dung truyén thong
My thuat trng dung trong marketing
N . .| Marketing tai diém ban
49 .II\.Irgéli%/en Ngoc Bich TRIaCC:SSL Truyén théng marketing ky thuat sb
Xay dung ké hoach truyén thong marketing
N Thac st Quan tri sy Kién marke;ing
50 | Nguyén Thi Thuay o | S&ng tao noi dung truyén thdng
NCS A X oA :
Quan tri truyen théng marketing
Truyeén thong doanh nghiép (TA)
P . . | Quan tri quang cao (TA)
51 | Tran Ba Duy Linh Thac st Xay dung ké hoach truyéen thong marketing/
thuong hiéu
52 | Bao Trung Tiénsi | Quan tri thuong higu
i Quan tri truyén théng marketing
53 | Nguyén Truong Thinh Thac s | Quan tri quang céo (TA)
My thuat rng dung tronng marketing
Mai Nguyén Hoang ~ | Truyén thong marketing ky thuat so (TA)
54 A Thac si . A 12
Ngan Marketing tai diém ban
55 Ha Thanh Trc Thac si Xa¥ dung ke _rloach truy_en thong marketing;
Quan tri su kién marketing
. . Thac si, | Truyén thong marketing ky thuat s6
56 | Lam Ngoc Thuy NCS Marketing noi dung
A A Quan tri thuong hi¢u
57 | Ngo Thi Thu Tien st Quan tri truyen thong marketing
58 | V& Hdng Hanh Thac si | QUan triquan h¢ cong ching
Quan tri quang cao
59 | Nguyén Hitu Thanh Thacsi | My thuat tng dung trong marketing
60 | Pinh Chan Hung Thacsi | Quan trj sy kién marketing
X T T A . | Marketing noi dung
61 | HO Thi Thao Nguyén Thac si Marketing tai diém ban
X s Thac si, | Quan tri kénh phan phdi
62 | Nguyen Thai Ha NCS Marketing thuong mai
63 | Tran Van Thi TiensT | Quan tri kénh phan phéi
64 | Ngod Thi Thu Tiénsi | Quan tri gia
65 | Ta Van Thanh Tién si Marketing moi quan h¢

Xay dung ké hoach marketing
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HOQC .
STT HO VA TEN HAM - HOE ZHAn THAM GIA
HOC VI :
66 | Bui Hoang Ngoc Tiénsi | Phan tich marketing k¥ thuét sb
< o . .| Marketing ky thuat s6
67 | Nguyen Minh Trict Thac st | phan tich marketing k¥ thuat sb
x Thac si, | Xay dung ké hoach marketing
68 | Nguyen Ngoc Hanh NCS Marketing trai nghiém
. . .| Marketing méi quan hé
69 | Huynh Tri An Thacsf Marketing trai nghiém
. . Thac si, | Marketing ky thuat s6
70| Lam Ngoc Thuy NCS Marketing mang xa hoi
x . . | Quan tri gia
71 | Nguyen Thi Thoa Thac si Marketing thirong mai
Truyén théng marketing tich hgp (IMC)
72 | Nguyén Thi Minh Ngoc Thacsi | (TA)
Quan tri marketing (TA)
. R, .| Quan tri san pham (TA)
73 | Ninh buc Cac Nhat Thac si Quén trj marketing (TA)
Quan tri san pham (TA)
74 | Truong Thu Nga Thac si | Truyén thdng marketing tich hop (IMC)
(TA)
75 | Diép Long Phu Thac si | Marketing mang x& hoi

11. MA TRAN LIEN HE GIUA CAC HQC PHAN VOl CHUAN PAU RA CUA

CHUONG TRINH PAO TAO
Chuin diu ra cia chwong trinh dao tao (PLOS)
Mirc tw
Kién thirc K§¥ ning ch.u Va,tl'r
Ma hoc . N chiu _trach
phéﬁ Tén hoc phan nhiém
v|o|o| 0| |||l O] © O
Dl el el el el el e ~
o|lo|lo|lo|o|olo|lo| o |Q
= N w SN ol (o2 BN (00} (o] o
. Kién thitc gido duc dai cwong
1.1 Kién thaec ly lugn chinh tri
020477 | Triét hoc Méc - Lénin | R
020478 | Kinh té chinh tri Méc - Lénin I R R
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Chuén dau ra ciia chwong trinh dao tao (PLOS)

Mic tw
Kién thic K§ nang Ch.ﬁ Vé,tl'r
Ma hoc Tén hoc phan Chr!#]gri(:h
phan : :
A A A e e o
o|lo|lo|lo|o|olo|lo| o |Q
= N w BN ol (o2 2 BN oo © o
020479 | Chu nghia xa hdi khoa hoc I R R
020480 hfru su Bang Cong san Viét I R R
020016 | Tu twéng H6 Chi Minh | R R
1.2 Kién thac phap lugt
020264 | Phap luat dai cuong I R R
1.3 Ngoai nga@
020627 | Tiéng Anh 1 R
020628 | Tiéng Anh 2 R
020629 | Tiéng Anh 3 R
020630 | Tiéng Anh 4 R
020631 | Tiéng Anh 5 R
020632 Tiéng Anh 6 R
1.4 Toan — Tin hoc:
020029 | Toan cao cap I R
020633 | Tin hoc tng dung R
I1. Kién thic gido duc chuyén nghiép
2.1 Kién theee co sé nganh
020851 | Kinh té vi md | R R
020852 | Kinh té vi mo | R R
020044 | Nguyén ly ké toan R R
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Chuén dau ra ciia chwong trinh dao tao (PLOS)

Mic tw
Kién thic K§ nang Ch.u Va,tl'r
M2 hoc A X chiu trach
phﬁﬁ Tén hoc phan nhigm
v|lv|luv| o || Oo|ul|l ol T P
gl ol Dol ol el e
o|lo|lo|lo|o|olo|lo| o |Q
= N w SN (62} (o2 BN (00] (o] o
020326 | Nguyén ly marketing I R R
020038 | Quan tri hoc I I R
020855 Tlep te - Ngqn hang va Thi I R M
truong tai chinh
Ly thuyét xac suat va thong ké
020481 &g dung I R
2.2 Kién thizc nganh
020716 | Hanh vi nguoi ti€éu dung RIT|IR|R | M R|IR R R
020717 | Nghién clru marketing RIR|{R| R |[M Rl R R R
020744 Dao duc va tr_ach nhiém xa hoi RI1IRIR | M Rl R R R
trong Marketing
020718 | Marketing qudc té (Tiéng Anh) | R | 1 |R| R |M| R |R|R| R | R
020719 | Marketing dich vu (Tiéng Anh) |R| I |R| R | M| R |R|R R R
020720 | DO Juong trong Marketing R{1|R[M|[M|R|M|R| R |R
(Tiéng Anh)
020721 | Marketing chién lugc RIT|R| M| M M| R R R
020745 | Thyc hanh nghé nghiép 1 R|I|R|R|M RIR|[ M| M
020746 | Thyc hanh nghé nghiép 2 RI|T|R|R | M RI R | M M
020722 | 1t tué nhan tao trong RIR|IR|R | M RIR| R | R
marketing
020723 | Marketing khach hang R|1|R|R|M RIR| R | R
to chirc
020724 | Marketing nong nghiép R{I|[R|R|[M R|IR R R
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Chuén dau ra ciia chwong trinh dao tao (PLOS)

Mic tw
Kién thic K§ nang Ch.u Va,tl'r
5 chiu trach
Ma hec Tén hoc phan Thig
phin 0C P nhiém
v|lv|luv| o || Oo|ul|l ol T P
gl Bl ol L e o ol B
o|lo|lo|lo|o|olo|lo| o |Q
= N w BN ol (o2 2 BN oo © o
2.3 Kién therc chuyén nganh
Chuyén nganh Truyén thong Marketing
020747 | Truyen thong doanh nghicp R AlM|R|RI[A[M]| M| M
(Tieng Anh)
020725 |Quan tri quang céo (Tiéng Anh) | R AIM|R|R|A|M| M | M
020748 |Quan tri Quan hé céng ching R AIM[R]|IT [A|M| M M
Truyén thdng Marketing ky
020749 thuat s6 (Tiéng Anh) RIRIA|IM|R|R|A|M| M M
020726 Xay du_ng ke hoach truyén thong R AlmMIirl i lalal m M
Marketing
020727 |Marketing tai diém ban R MIM|[R|[ I [M[M| M| M
020750 |Quan tri truyén thdng Marketing | R MIM[R | I [M|M| M M
020751 |Sang tao noi dung truyén théng | R MIM|R|IT IM|M|[ M M
020728 [Quan tri thuwong hiéu R MIM|R]| I ([M|IM| M M
020752 |Quan tri su kién Marketing R M| M]|R I (M| M| M M
020729 |Marketing noi dung R MIM[R ]| I [M|M| M M
Chuyén nganh Quan tri Marketing
020730 | Quan tri Marketing (TA) R Al M[R|RI[A|A| M M
020731 | Quan tri san pham (TA) R AIM[{R|RI[A| M| M M
020732 | Quan tri kénh phan phoi R AIM|R|IT |[A[M| M| M
020733 Truyén thdng marketing tich R AlMIrIRIAIMI M M
hop (TA)
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Chuén dau ra ciia chwong trinh dao tao (PLOS)

Mic tw
Kién thic K§ nang Ch.u Va,tl'r
M2 hoc A X chiu trach
phﬁﬁ Tén hoc phan nhigm
v| ||| | D |OD|m|O| © P
ol Il Dl ol ol ol el el
o|lo|lo|lo|o|olo|lo| o |Q
= N w SN (62} (o2 BN (00] (o] o
020734 | Xay dung ké hoach Marketing | R AIM|R|I |AlA| M| M
020735 | Marketing k§ thuat sb RIRIM|M|R| I [M{M| M| M
020736 | Marketing mang xa hoi R M[M|R I IM| M| M M
020737 | Phan tich Marketing ki thuatsé | R [R [M[M [ R | I |[M|{M | M | M
020738 | Marketing méi quan hé R MIM|R| I [M|M| M| M
020739 | Quan tri gia R M| M| R I (M| M| M M
020740 | Marketing thuong mai R MM | R I M| M| M M
2.3 Kién thirc bé tro nganh
020741 | Khéi nghiép va déi méi R M|M|R M{M| M| M
020753 | Marketing xa hoi R IR [M|M R M| M| M M
I11. Kién thirc tét nghiép
Khoa lugn tét nghigp
020754 | Khoa luan totnghiep (Chuyen 1y oAl Al M |A| M| M | M
nganh Truyén thong Marketing)
020756 | Khoaluan totnghiep (Chuyen 1\ o Al Al M M A M| M | M
nganh Quan tri Marketing)
HOAC
Thuec tdp cudi khoa
020755 | Thuc t@p cudikhoa (Chuyen 1\ g Al Al M| M[A|[M]| M | M
nganh Truyén thong Marketing)
020757 | Thuc tp cudi khoa (Chuyen 1\ 1 p A | A [ M [ M [A|[M]| M | M
nganh Quan tri Marketing)
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Chuén dau ra ciia chwong trinh dao tao (PLOS)
Mic tw
Kién thic K§ nang Ch.u Va,tl'r
5 chiu trach
Ma hec Tén hoc phin Thié
phin oc P nhigém
v|lv|luv| o || Oo|ul|l ol T P
ol Bl ol Ll B o Ll B
o|lo|lo|lo|o|olo|lo| o |Q
= N w SN (62} (o2 BN (00] (o] o
Hoc phan thay thé:

Chuyén nganh Truyén thdng
020742 | Marketing: My thuat ung dung| M| R |A| A | M| M |A| M| M M
trong Marketing

Chuyén nganh  Quan tri
020743 | Marketing:  Marketing traifl M| R|A|A | M| M|A| M| M M
nghiém

Chu thich: Muc do dong gop, hd trg ciia hoc phan dbi voi PLOs duoc xac dinh cu thé
nhu sau:

e | (Introduced) — Hoc phd‘n ¢6 hé tro dat dwoe PLO va & mire gioi thiéu/bat dau.

e R (Reinforced) — Hoc phan ¢é hé tro dat dwoc PLO va & mirc ndng cao hon mikc bt
dau, €0 nhiéu co hoi dwoc thuc hanh, thi nghiém, thuc te, ...

e M (Mastery) — Hoc phan cé hé tro cao dat dwoc PLO va & mike thuan thuc/théng hiéu

o A (Assessed) — Hoc phan quan trong (hé tro toi da viéc dat dwoc PLO) can dwoc thu
thdp minh chitng dé danh gid chuan dau ra ciia chwong trinh dao tao.

12. MO TA TOM TAT NQI DUNG CAC HQC PHAN TRONG CHUONG TRIiNH PAO
TAO

12.1 Triét hoc Méac-Lénin Tin chi: 3

% Hoc phan hoc truéc: Khong

< TOm tat muc tiéu, noi dung caa hoc phan:
- Muc tiéu cia hoc phan:

Hoc phan gilp xéc lap thé gisi quan, phuong phap luan caa chu nghia Mac-Lénin cho
sinh vién. Sau khi hoc xong hoc phan, sinh vién ty tin vao nang luc tu duy 1y luan ctia minh dé
tirng budc nhan thic vé ban than, danh gia cac su Vat, su viéc, cac van dé trong cong viéc mot
cach khach quan trong sy van dong, bién doi, phat trién caa ching.

- Toém tat ngi dung cia hoc phan:
Hoc phan trinh bay khai lwoc cac noi dung trong tdm va qué trinh hinh thanh, phét trién
ctia chi nghia Mac-Lénin nham dua dén ra cai nhin tong quét vé dbi twong va pham vi ciia mon
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hoc va vai trd cua triét hoc Mac-Lénin trong doi sdng x& hoi; Gii thiéu nhitng ndi dung co ban
vé thé gidi quan va phuong phap lun triét hoc Méc-Lénin vira 1a diéu kién tién quyét dé nghién
ctru toan bo hé théng Iy luan cua chi nghia Mac-Lénin, vira 1a diéu kién co ban dé van dung
n6d mot cach sang tao trong hoat dong nhan thac va thuc tién dé giai quyét nhirng van dé ma
doi séng xa hoi cua dat nuéc, cua thoi dai dang dit ra. Hoc phan gitp sinh vién hinh thanh thé
gidi quan va phuong phap luan khoa hoc.

< Pap ung chuan dau ra chuong trinh dao tao: PLO1 (1), PLO5 (R), PLO9 (1).
12.2 Kinh té chinh tri Mac-Lénin Tin chi: 2
% Hoc phan hoc trudc: Triét hoc Mac — Lénin
% T6m tit muc tiéu, ndi dung cuaa hoc phan:

- Muc tiéu cua hoc phan:

C6 kién thizc ly luan cin ban cua kinh té chinh tri Méac-Lénin vé phuong thic san xuat tu
ban cha nghia va nhitng van d& kinh té chinh tri cua thoi ky qua d6 1&n cha nghia xa hoi ¢ Viét
Nam. Trén co s& d6 tiép can cac mon khoa hoc kinh té nganh va cac mén khoa hoc khéac. C6
kha niang phan tich, giai thich, so sanh duoc va van dung kién thic da hoc dé giai quyét cac van
dé kinh té - xa hoi. Tir d6 xay dung niém tin 1y twong cach mang, dao dirc nghé nghiép cho sinh
vién gop phan xay dung thanh céng chii nghia xa hoi. Bén canh do, sinh vién s& dugc phét trién
k§ nang lam viéc theo nhom, thai do tich cuc, chu dong dé dap tng tét hon cho cong viéc cua
minh.

- Tém tat ngi dung cua hoc phan:

Hoc phan trinh bay khai quat sy hinh thanh va phat trién caa Kinh té chinh tri Mac —
Lénin, ddi twong, phuong phap nghién citu va chirc ning ctua Kinh té chinh tri Méac — Lénin.
Sy ra doi phét trién caa san xuat hang hoéa; ngudn goc, ban chat va chire nang co ban cua tién;
dich vu va cac hang hoa dic biét; thi truong va cac chu thé tham gia thi truong. Sy san xuat gia
trj thing du 13 co so ton tai va phat trién caa chi nghia tu ban; su tich liy tu ban va cac hinh
thize biéu hién cua gié tri thang du. Ly luan caa Lénin vé canh tranh va doc quyén trong nén
kinh té thi truong; van dé doc quyén va doc quyén nha nudc. Tinh tit yéu khach quan va dic
trung cua kinh té thi truong dinh huéng x& hoi chu nghia ¢ Viét Nam hién nay; van dé hoan
thién thé ché kinh té thi truong dinh hudng xa hdi chi nghia ¢ Viét Nam; cac quan hé lgi ich
kinh té & Viét Nam hién nay. Cong nghiép hda — hién dai hda ¢ Viét Nam trong bbi canh hoi
nhap kinh té quéc té va su phét trién caa khoa hoc cdng nghé hién nay.

< Pap ung chuan dau ra chuong trinh dao tao: PLO1 (1), PLO5 (R), PLO9 (R).
12.3 Chi nghia xa h§i khoa hoc Tin chi: 2
< Hoc phan hoc trugc: Triét hoc Méc — Lénin, Kinh té chinh tri Méc — Lénin

% T6m tit muyc tiéu, noi dung caa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién phén tich duoc nhirng quy luat, tinh quy luat
chinh tri - x& hoi cua qué trinh phat sinh, hinh thanh va phat trién cua hinh thai kinh té - xa hoi
cong san chi nghia; van dung kién thirc da hoc dé giai thich nhiing van dé thuc tién chinh trj -
x& hdi trong qua trinh xay dung chu nghia xa hoi ¢ Viét Nam; xac 1ap can cir nhan thac khoa
hoc dé ludn canh giac, phan tich dang va dau tranh chong lai nhitng nhan thic sai léch, nhiing
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tuyén truyén chéng pha cuaa cac thé luc phan dong d6i voi Pang, Nha nudc, chu nghia x3 hoi;
hinh thanh thai d¢ chinh tri, tu tuong dtng dan, tir d6, ciing co6 niém tin vao muc tiéu, ly tudng
x& hoi chu nghia va con duong di 1én chi nghia xa hoi ¢ Viét Nam.

- Tém tat ngi dung cua hoc phan:

Chu nghia x hoi khoa hoc nghién ctru nhirng quy luat chinh tri - xa hoi cua tién trinh lich
sir qua do tir chii nghia tu ban 1én chii nghia cong san trén pham vi toan thé gigi. Noi dung hoc
phan gdm 7 chwong: chuong 1, trinh bay nhitng van dé co ban c6 tinh nhap mén cua Chu nghia
x4 hoi khoa hoc nhiam 1am rd qua trinh hinh thanh, phat trién cia Chu nghia xa hoi khoa hoc;
d6i twong nghién ciru, phwong phap nghién ctru va ¥y nghia ctia viéc nghién citu Chu nghia xa
hoi khoa hoc. Tir chuong 2 dén chuong 7 trinh bay nhiing van dé 1y luan co ban ciia Cha nghia
x4 hoi khoa hoc, d6 1a: st ménh lich sir cua giai cAp cong nhan; chu nghia xa hoi va thoi ky qua
d6 1&n cha nghia x4 hoi; dan chi x4 hoi chii nghia va nha nudc x4 hoi chi nghia; co ciu X3 hoi
- giai cAp va lién minh giai cap, ting 16p trong thoi ky qua do 1én chii nghia x4 hoi; van dé dan
toc, ton giao, gia dinh trong thoi ky qua do Ién chi nghia xa hoi.

< Pap ung chuan dau ra chuwong trinh dao tao: PLO1 (1), PLO5 (R), PLO9 (1).
12.4 Tw twong H6 Chi Minh Tin chi: 2
% Hoc phan hoc truéc: Triét hoc Mac — Lénin, Kinh té chinh tri Méac — Lénin, Cha nghia
xa hoi khoa hoc.
% T6m tit muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoan thanh hoc phan, sinh vién cé kha nang: Hiéu dugc nhitng kién thic co ban
vé khai niém, ngudn géc, qua trinh hinh thanh va phat trién tu twéng H6 Chi Minh; nhitng noi
dung co ban vé tu twdng H6 Chi Minh; sy van dung caa Bang Cong san Viét Nam trong cach
mang dan toc dan chu nhan dan va trong cach mang x& hoi chi nghia; Hinh thanh tu duy doc
lap, phan tich, danh gia, van dung sang tao tu twong HO6 Chi Minh vao giai quyét cac van dé
trong thuc tién doi song; Nang cao ban linh chinh tri, yéu nudc, trung thanh véi muc tiéu, ly
tuong doc 1ap dan toc gan lién chu nghia xa hoi; nhan thire dugc vai tr, gia tri cua tu tuong
Ho Chi Minh déi véi Pang va dan toc Viét Nam; thay duoc trach nhiém caa ban than trong
viéc hoc tap, rén luyén dé gop phan vao xay dung va bao vé T6 qudc.

- Toém tat ngi dung cua hoc phan:

Hoc phan Tu twang HO6 Chi Minh gém nhitng noi dung cu thé sau: Khai niém, déi tuong,
phuong phap nghién ctru va y nghia hoc tdp mén tu tuang Ho Chi Minh; vé co s, qua trinh
hinh thanh va phat trién tu twéng Ho Chi Minh; vé doc 1ap dan toc va chi nghia x3 hoi; vé Pang
Cong san Viét Nam va Nha nuée cua nhan dan, do nhan dan, vi nhan dan; vé dai doan két dan
toc va doan két qudc té; vé vian hoa, dao dirc, con ngudi.

< Dap ung chuan dau ra chuong trinh dao tao: PLO1 (R), PLOS5 (R), PLO9 (R).

12.5 Lich sir dang céng san Viét Nam Tin chi: 2

% Hoc phan hoc trudc: Triét hoc Mac — Lénin, Kinh té chinh tri Méac — Lénin, Chu nghia
x4 hoi khoa hoc, Tu teang H6 Chi Minh.

X/

% Tom tat muyc tiéu, noi dung cua hoc phan:
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- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan sinh vién trinh bay dwoc su ra doi va phat trién cua Bang Cong
san Viét Nam va nhitng chi truong, duong 16i cach mang cua Pang trong qua trinh 1anh dao
cach mang tir khi Dang ra doi cho dén nay; Sinh vién c6 k§ ning lua chon tai liéu nghién cuu,
hoc tap mon hoc va van dung nhan thic lich sir vao cong tac thuc tién, phé phan quan niém sai
tréi vé lich sir cuia Pang. Qua do, gido duc 1y tudng, truyén théng du tranh cach mang cua
Pang va cta dan toc; xay dung thai 6 chinh tri dung dan; cung cd, bdi dap niém tin cua sinh
vién dbi vai sy 1anh dao cua Bang.

- Tém tat ngi dung cua hoc phan:

Lich sir Dang Cong san Viét Nam 1a mot hoc phan thudc cac mon khoa hoc Iy luan chinh
tri. Hoc phan trang bi cho sinh vién sy hiéu biét vé déi twong, muc dich, nhiém vu, phuong
phap nghién ciu, hoc tap mén Lich s Bang Cong san Viét Nam va nhiing kién thize co ban,
cbt 181, hé thong vé sy ra doi ciia Bang Cong san Viét Nam (1920 - 1930), qua trinh Dang 13nh
dao cudc dau tranh gianh chinh quyén (1930 - 1945), Pang lanh dao hai cudc khang chién
chbng ngoai xam, hoan thanh giai phong dan toc, thdng nhat dat nudc (1945 - 1975), lanh dao
ca nudc qua do 1&n chi nghia xa hoi va tién hanh cong cudc doi méi (1975 dén nay). Qua do
khang dinh thanh cong, néu 1&n han ché, tong két nhitng kinh nghiém vé su lanh dao cach mang
cua Pang dé gilp sinh vién nang cao nhan thic, niém tin ddi véi Pang va kha niang van dung
kién thire dd hoc vao thuc tién cong tac, gop phan xay dung va bao vé T6 qudc Viét Nam xa
hoi chu nghia.

< Pap ung chuan dau ra chuong trinh dao tao: PLO1 (1), PLO5 (R), PLO9 (R).
12.6 Phap luat dai cwong Tin chi: 3
% Hoc phan hoc trugc: khong
% TOm tat muyc tiéu, noi dung caa hoc phan:

- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu duoc nhitng van dé ly luan co ban vé nha
nudc va phap luat, biét tim kiém va van dung nhitng quy pham phap luat co lién quan dé xu ly
c4c van dé phap ly théng dung. Tir d6, sinh vién c6 nén tang kién thic viing vang dé hoc tiép
cac hoc phan phap luat khac; dong thoi, hinh thanh y thirc phap luat tét trong cong viéc va doi
song.

- T6m tat ngi dung:

Hoc phan gom hai phan: phan dau chuyén tai cc van dé co ban nhat vé nha nudc va
phap luat (nhu ngudn gbc, ban chat, thudc tinh, chirc nang; hinh thic ciia nha nudc va phap
luat; hé thdng phép luat, quan hé phéap luat; thuc hién phap luat, vi pham phép luat va trach
nhiém phap Iy). Phan 2 cung cap khéi niém, d6i tuong diéu chinh, phuong phap diéu
chinh...va ndi dung co ban caa cac ché dinh quan trong caa mot sé nganh luét thudc linh virc
phap luat tu.

< Pap ang chuan dau ra chuong trinh dao tao: PLO1(1), PLO5(R).
12.7 Tiéng Anh 1 Tin chi: 3
< Diéu kién tién quyét: Pat diém thi Tiéng Anh dau vao TOEIC > 300
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% T6m tit muyc tiéu, noi dung cuaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu va van dung duoc cac kién thirc co ban vé
ngit phap ciing véi nguodn tir veng phong phi vé cac chi dé nhu du lich, mua sim, giao tiép,
gido duc, viéc lam .... Sinh vién phat trién cac k§ ning ngén ngit va hinh thanh phan xa giao
tiép tiéng Anh & cap do trung cap (B1), van dung vao cac cong viéc lién quan dén doc hiéu tai
liéu, phat trién y tuong logic khi viét cac doan van ngin, giao tiép tét trong nhitng tinh huéng
quen thudc. Bén canh do, sinh vién ciing phat trién ki ning lam viéc theo cip, nhém, va thai
d6 tich cuc, chu dong dap tng tét hon cho cong viée tuong lai.

- Tom tat ngi dung:

Hoc phan Tiéng Anh 1 thudc khdi kién thire gido duc dai cuong, duoc xay dung danh cho
sinh vién ndm 1 khong chuyén ngir theo hoc chuong trinh Tich hop, dat diém tiéng Anh dau
vao tiém can trinh do so trung cap theo khung tham chiéu Chau Au CEFR. Hoc phan cung cap
cho sinh vién vén tir vung, hiéu cac diém ngit phap va cau trdc cau st dung thudng xuyén qua
cac chu dé quen thudc trong cudc séng nhu du lich, mua sam, giao tiép, gido duc, viéc lam.

*.

% Pap ung chuan dau ra chuong trinh dio tao: PLO6 (R).
12.8 Tiéng Anh 2 Tin chi: 3
% Hoc phan hoc trugc: Tiéng Anh 1

% T6m tit muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu va van dung duoc cac ki ning ngon ngi
va hinh thanh phan xa giao tiép tiéng Anh & cap d6 trung cap (B1+). Sinh vién cd thé van dung
kién thuc va ki nang vao cac cong viée lién quan dén doc hiéu tai lidu, phat trién y twong logic
khi viét cac doan vin, giao tiép tét trong nhitng tinh hudng quen thudc. Bén canh do, sinh vién
cling phat trién k§ nang lam viéc theo cip, nhom, va thai do tich cuc, chi dong dap wng tot hon
cho cong viéc turong lai.

- T6m tat ngi dung:

Hoc phan Tiéng Anh 2 thudc khdi kién thire gido duc dai cuong, duoc xay dung danh cho
sinh vién nam 1 khong chuyén ngit theo hoc chuong trinh Tich hop sau khi hoc xong hoc phan
Tiéng Anh 1, tigm can trinh d9 trung cap (B1+) theo khung tham chiéu Chéu Au CEFR. Hoc
phan cung cip cho ngudi hoc vén tir vung, cac diém ngir phap va cdu trac cau duoc sir dung
thuong xuyén qua c4c chu dé quen thudc trong cudc séng nhur gidi tri, sic khoe, thuc pham, té
nan xa hoi va thé gidi tu nhién.

< Dap ung chuan dau ra chuong trinh dio tao: PLO6 (R).
12.9 Tiéng Anh 3 Tin chi: 3
< Hoc phan hoc trudc: Tiéng Anh 2

% T6m tat muyc tiéu, noi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu va van dung tét kién thic ngén ngir da hoc
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dé phat trién cac ky nang ngon ngir va hinh thanh phan xa giao tiép tiéng Anh & cap do6 cao
trung cap (B2) vao cac cong viéc lién quan dén doc hiéu tai liéu, phat trién y tuong logic khi
Viét cac doan van, bai ludn trinh bay quan diém, va giao tiép tot trong viéc giai quyét cac tinh
hudng ciling nhu thuyét phuc cac van dé. Bén canh dé, sinh vién ciing phat trién k¥ nang lam
viéc theo cip, nhom, va thai d6 tich cuc, chu dong dap tng tét hon cho cong viée tuong lai.

- Tom tat ngi dung:

Hoc phan Tiéng Anh 3 thudc khdi kién thire gido duc dai cuong, duoc xay dung danh cho
sinh vién nim 2 khong chuyén ngit theo hoc chwong trinh Tich hop. Hoc phan cung cip cho
sinh vién kién thirc ngén ngit, tir vung & cap d6 cao trung cap (B2) qua cac chi dé nhu van hoa,
phong cach sdng, thién vin va nhan thic cia con ngudi. ..

< Dap ung chuan dau ra chuong trinh dao tao: PLO6 (R).
12.10 Tiéng Anh 4 Tin chi: 3
% Hoc phan hoc trugc: Tiéng Anh 3

% T6m tit muyc tiéu, noi dung ctaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu va van dung duoc kién thirc ngén ngir da
hoc dé phat trién cac ky niang ngon ngir va hinh thanh phan xa giao tiép tiéng Anh & cap do cao
trung cap (B2); van dung kién thirc vé ngir phap cung véi ngudn tir vung phong phu vé céc chu
dé nhu giao duc, truyén théng, thiét ké, kinh doanh va khoa hoc co ban vao doc hiéu tai liéu,
phét trién ¥ tuang logic khi viét cac doan vin ban dai nhu bai bao, thu yéu cau, dé nghi lién
quan dén cac dé tai da hoc, giao tiép tét trong nhing tinh huéng da dang. Bén canh dé, sinh
vién con phat trién tét cac k§ nang lam viéc theo cip, nhom, va thai do tich cuc, chu dong dap
g t6t hon cho cong viéc tuong lai.

- T6m tat ngi dung:

Hoc phan Tiéng Anh 4 thudc khdi kién thire gido duc dai cuong, duoc xay dung danh cho
sinh vién nam 2 khong chuyén ngit theo hoc chuong trinh Tich hop. Hoc phan cung cap cho
sinh vién kién thirc ngén ngit va von tir vung & cap do cao trung cap (B2), duoc st dung trong
cac linh vuc da dang nhu gido duc, truyén thong, thiét ké, kinh doanh va khoa hoc co ban.

)/

< Pap ung chuan dau ra chuong trinh dao tao: PLOG6 (R).
12.11 Tiéng Anh 5 Tin chi: 3
% Hoc phan hoc truéc: Tiéng Anh 4

% T6m tit muyc tiéu, noi dung ctaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién van dung duoc cac k§ ning ngdn ngit va giao
tiép trong kinh doanh thong qua viéc thuc hanh tat ca cac ky nang: nghe, noi, doc, Viét: doc
hiéu tai liéu, phat trién y twang logic khi thuyét trinh trong méi treong cdng s, viét cac email
trao doi véi ddi tac trong nhirng tinh hudng quen thudc, van dung ngén ngi trong giao tiép vé
c4c van dé nhu nhan dién thuong hiéu, Ky ning tim viéc, qua d6 phat trién sy hiéu biét cua sinh
vién vé thé gisi kinh doanh. Bén canh do, sinh vién van dung duoc Kién thic da hoc dé lam
duoc cac bai tap, cac tinh hudng thyc té theo cap, nhém nham phét trién tinh cha dong, dap ting
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t6t hon cho cong viéc tuong lai, hinh thanh phan xa giao tiép tiéng Anh trong méi trudng kinh
doanh & cap d6 trung cap.

= TOm tat ngi dung:

Hoc phan Tiéng Anh 5 thudc khdi kién thire gido duc dai cuong, duoc xay dung danh cho
sinh vién nim 3 khong chuyén ngit theo hoc chwong trinh Tich hop. Hoc phan cung cip cho
ngudi hoc kién thire thyc té trong mai truong 1am viéc thé hién qua noi dung trong céc bai tap
tinh hudng cu thé tai cdng s&. Hoc phan ciing gitip ngudi hoc ma rong vén tir ving, cac cau
trdc ngit phép, ciu tric ciu thuong xuyén sir dung thdng qua cac chu dé trong linh vuc kinh té
nhu t6 chire, thuong hiéu, viéc 1am, chién thuat kinh doanh... & cip d6 trung cap.

®.

% Pap ung chuan dau ra chuong trinh dio tao: PLOG6 (R).

12.12 Tiéng Anh 6 Tin chi: 3
Hoc phan hoc truée: Tiéng Anh 5

Tém tat muc tiéu, ndi dung caa hoc phan:

- Muc tiéu cia hoc phan:

R/
0’0
R/
0’0

Sau khi hoc xong hoc phan nay, sinh vién van dung duoc cac ky ning ngdn ngit va giao
tiép trong kinh doanh théng qua viéc thuc hanh tat ca cac ky niang: nghe, noi, doc, Viét; van
dung kién thirc da hoc vao doc hiéu tai liéu, phat trién y tuong logic khi thuyét trinh trong moi
trudng cong s, Viét cac email trao doi véi ddi tac trong nhitng tinh hudng quen thudc, va phét
trién sy hiéu biét cua sinh vién vé thé gioi kinh doanh. Bén canh d6, sinh vién van dung duoc
kién thirc da hoc dé 1am duoc cac bai tap, cac tinh hudng thuc té theo cap, nhém, chu dong dap
g tét hon cho cong viée twong lai, hinh thanh phan xa giao tiép tiéng Anh trong méi trudng
kinh doanh & cap d6 trung cap.

- Tém tat ngi dung:

Hoc phan Tiéng Anh 6 thudc khdi kién thire gido duc dai cuong, duoc xay dung danh cho
sinh vién nim 3 khong chuyén ngir theo hoc chwong trinh tich hop. Hoc phan cung cip cho
ngudi hoc kién thirc thyc té trong mai truong 1am viéc thé hién qua noi dung trong céc bai tap
tinh hudng cu thé tai cdng so. Hoc phan gitip ngudi hoc cung ¢6 va ma rong vén tir vung, cac
cau tric ngir phap, ciu trac cau thuong xuyén st dung trong linh vuc kinh té nhu thurong mai
dién tir, ddm phan, khai nghiép, 1anh dao, van hoa doanh nghiép,... & cap do trung cap. Bén
canh d6, ngudi hoc duoc trang bi tir vung vé cac chi dé trong linh vuc kinh té dé chuan bj tét
cho viéc hoc chuyén nganh vao nhitng hoc ky sau.

< Pap ung chuan dau ra chuong trinh dao tao: PLOG6 (R).
12.13 Toan cao cap Tin chi: 4
% Hoc phan hoc truéc: Khong
% T6m tit muyc tiéu, noi dung caa hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu duogc cac kién thirc vé co sé toan hoc, van
dung céc cong cu toan trong phan tich kinh té va tai chinh. Nam viing kién thtc nén tang dé
nghién ctru va &p dung trong cac hoc phan tiép theo.
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- Tom tat ngi dung:

Hoc phan tap trung vao cac noi dung vé kién thire dai crong vé tap hop, quan hé va logic
suy luan, cling nhu céac kién thirc co ban vé Pai s6 tuyén tinh va Giai tich toan hoc thyuc su can
thiét cho viéc tiép can véi cac md hinh phan tich qua trinh ra quyét dinh trong kinh té va quan
ly: Khong gian vécto; Ma tran va dinh thic; Hé phwong trinh tuyén tinh; Ham s6 va gigi han;
Phép tinh vi phan d6i v&i ham sé mot bién; Ham nhiéu bién; Cac bai toan cuc tri; phép tinh tich
phan; Phuong trinh vi phan.

% Dap ung chuan dau ra chuong trinh dao tao: PLO1 (1); PLO5(R).
12.14 Tin hgc &ng dung Tin chi: 4

% Hoc phan hoc trugc: khéng

% Tom tat muc tiéu, noi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién phat trién nang cao céc ki ning sé can thiét
nhu soan thao vin ban ding k¥ thuat; thiét ké bao céo khoa hoc dat chuan; soan bai thuyét trinh
an tugng; khai thac xu ly dir liéu véi bang tinh, tim kiém tai liéu trén Internet hiéu qua, tir d6
ung dung vao nhitng hoat dong hoc tap ciing nhu lam viéc sau nay. Bén canh do, sinh vién con
van dung dugc céc kién thirc va k¥ niang can thiét nhu khai thac st dung khong gian dam may
(cloud); str dung cac phan mém truc tuyén (online app); thiét ké biéu mau khao sét truc tuyén
(online survey) va thu thap, xir Iy két qua khao sat dé thich (ng vai cuoc Cach mang cong
nghiép 4.0.

- Tom tat ngi dung:

Hoc phan Tin hoc tng dung phat trién ki ning soan thao vin ban dang k¥ thuat, dung
quy cach; trinh bay bao cao khoa hoc; soan bai thuyét trinh an twong; xir ly dit liéu véi bang
tinh, phan tich dir liéu, tim kiém tai liéu trén Internet. Thdng qua hoc phan nay, sinh vién c6
thé phét trién cac k§ nang s nhu khai thac khong gian dam may; str dung cac phan mém tryuc
tuyén; thiét ké biéu mau khao sat truc tuyén. Ngoai ra, hoc phan ciing trang bi cho sinh vién
cac kién thirc thich tng Cach mang cong nghiép 4.0 nhu chuyén doi s6, dix liéu I6n, trf tué nhan
tao, dién toan dam may, chudi khdi, Internet van vat va cac cong nghé noi bat khéac trong ky
nguyén sd. Bén canh dé, hoc phan Tin hoc tng dung dam bao cung cap cac kién thirc hd tro
chuan dau ra Tin hoc cua trudng.

< Pap tng chuan dau ra chuong trinh dao tao: PLO2(R).
12.15 Kinh té vi md Tin chi: 3
< Hoc phan hoc truéc: Khong

< T6m tat muc tiéu, noi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu dugc cac khéai niém cung ciu, cach thuc
ra quyet dinh cua nguoi tiéu dung, su van hanh cta cac loai thi treong; Cach thic ra quyét dinh
cua c&c doanh nghiép trong cac loai thi truong.

- Tom tat ngi dung:
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Kinh té vi m tap trung vao mot s6 noi dung quan trong nhu nhitng van dé kinh té co ban
vé thi trueong: Ly thuyét cau, cung; D6 co ddn cu cung, Ly thuyét hanh vi nguoi tiéu ding; Ly
thuyét vé san xuat, chi phi va lgi nhuan caa doanh nghiép; Quan hé cung cau vé lao dong, vén,
dat dai trén thi trudng cac yéu td dau vao; Céc quyét dinh vé gia, san lwgng va chién lugc canh
tranh cua doanh nghiép hoat dong trén cac thi truong khac nhau ciing nhu nhitng han ché cua
kinh té thi truong va su can thiép caa Chinh phu.

< Pap ang chuan dau ra cia chuong trinh dao tao: PLO1(I), PLO5(R), PLO9(R).
12.16 Kinh té vi mé Tin chi: 3

% Hoc phan hoc trugc: khéng
7/

% T6m tit muc tiéu, noi dung cuaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu duoc cach thirc van hanh cua tong thé nén
kinh té; nhan biét dugc nhiing chi tiéu do ludng céc bién kinh té vi mé; giai thich mdi quan hé
tuong tac giita cac chi tiéu kinh té vi mé va danh gia tac dong cua cac chinh séch caa chinh pha
dé diéu tiét nén kinh té gitp cho nén kinh té 6n dinh, ting trudng. ..

- Tom tat ngi dung:

Hoc phan kinh té vi mé giéi thiéu mot sé ndi dung co ban nhu Po luong tong san luong
va muc gia caa nén kinh té; Tong cau va chinh séch tai khoa; Tién té va chinh sach tién té;
Tong cung va chu ky kinh doanh; cac nhan té quy dinh ting truong kinh té; That nghiép va lam
phéat; Tong cung, tong cau va can bang kinh té vi mo; Phan tich cac van dé kinh té vi mo cua
mét nén kinh té ma bao gdom cén can thanh toén, ty gia hdi doai, chinh sach thuong mai va cac
phdi hop chinh sach kinh té vi mé trong nén kinh té mé.

< Pap ung chuan dau ra ciia chuong trinh dao tao: PLO1(1), PLO5(R), PLO9(R).
12.17 Nguyén ly ké toan Tin chi: 3

% Hoc phan hoc truéc: Khong

% T6m tat muyc tiéu, noi dung ctaa hoc phan:
- Muc tiéu cua hoc phan:

Hiéu rd nhitng noi dung co ban vé ké toan.

Van dung quy trinh va cac phuong phéap ké toan dé xtr Iy cac nghiép vu kinh té phat sinh
trong doanh nghiép.

C6 y thuc tuan thu nhitng nguyén tic, quy dinh phap ly cua ké toan. Tu chu trong viéc
dua ra cac y kién, nhan xét vé cac tinh huéng lién quan dén ké toan.

- Tém tat ngi dung hoc phan:

Nguyén ly ké toan 1a hoc phan cung cp cho ngudi hoc nhitng kién thic co ban vé ké
toan; van dung cac phuwong phap ké toan dé phan anh qua trinh hoat dong kinh doanh cin ban
cuia mot don vi. Cac phuong phap ké toan duoc dé cap dén gébm: Chang tir ké toan, kiém ke,
tinh gia dbi twong ké toan, tai khoan, ghi s6 kép va tong hop can dbi ké toan. Nhiing nén tang
kién thirc co ban vé ké toan cua hoc phan gitp cho ngudi hoc ¢ thé tiép tuc nghién ciru sau
hon vé ké toan kiém toan, dong thai c6 thé van dung dé hd tro cac linh vuc chuyén man thudc
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khdi nganh kinh té.

< Dap ung chuan dau ra chuong trinh dao tao: PLO1(R), PLO5(R), PLO9(R)
12.18 Nguyén ly marketing Tin chi: 3
< Hoc phén hoc truéce: Khdng

% Tom tit muyc tiéu, noi dung hoc phan
- Muc tiéu cua hoc phan:

Hoc phan cung cap cho sinh vién cac kién thic cin ban vé marketing bao gom khéi niém,
vai trd nguyén tic, quy trinh va cac ndi dung phdi thirc marketing. Trén co s& cac kién thic cin
ban, sinh vién c6 thé nhan dang, phan biét cac hoat dong marketing trén thuc té. Bén canh do,
sinh vién c6 thé dé xuat va danh gia cac hoat dong marketing cua doanh nghiép. Sau khi két
thic hoc phan, sinh vién ciing c6 thé phat huy ki ning hoc tap va ty nghién ctu sau hon vé
marketing ciing nhu san sang huéng dan hd trg nguoi khac trong viéc nghién ciu va thuc hanh
cac hoat dong marketing & cap do cin ban.

- Muc tiéu cia hoc phan:

Noi dung hoc phan Nguyén ly marketing bao gom 9 chwong, truéc hét 1am r3 cac khai
niém co ban cia marketing nhu khai niém, vai tro, chirc nang va quy trinh marketing, khai ni¢m
vé phdi thirc marketing, cac van dé dao duc trong hoat dong marketing ciing nhu cac thay doi
cua marketing trong béi canh hién tai. Hoc phan ciing phan tich ndi dung cac hoat dong
marketing (qua trinh marketing) nhu phan tich moéi treong marketing, phan tich hanh vi khach
hang théng qua hoat dong nghién cau thi trudng, chon thi treong muc tiéu, xay dung chién
lwgc marketing va cac chién luoc bo phan gom chién luoc san pham, chién luoc dinh gia, chién
lugce phan phéi va chién luge chiéu thi.

< Pap ung chuan dau ra chuong trinh dao tao: PLO1(1), PLO5(R), PLO9(R).
12.19 Quan tri hec Tin chi: 3

% Hoc phan truéc: Khong

% T6m tat muyc tiéu, noi dung ctaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan, nguoi hoc hinh thanh duoc kién thire ly thuyét va thuc té tong
quan vé hoat dong quan tri cia to chirc nhu phan tich méi trudng quan tri, cong tac lap ké
hoach, t6 chtrc thuc hién, 1anh dao, kiém tra va danh gia két qua cong viéc. Bén canh cac kién
thirc co ban, nhitng k§ ning quan tri s& gitp cho ngudi hoc phat trién kha ning giao tiép, to
chuc va 1am viéc nhom, phan tich, tu duy giai quyét van dé trong to chirc nham huéng dén hiéu
qua cao va su binh 6n twong d6i cua td chirc. Ngudi hoc ¢6 kha ning van dung céc kién thirc,
k¥ niang quan tri dé thuc hién mot s cdng viéc, cd tinh than trach nhiém, hop tac 1am viéc cua
c& nhan va caa nhom dé nang cao hiéu qua hoat dong nghé nghiép lién quan trong thyc té cong
Viéc sau nay.

- Tom tat ngi dung:

Hoc phﬁn Quan tri hoc thudc khéi kién thirc co s& nganh trong chuwong trinh dao tao nganh
quan tri kinh doanh va cac nganh khac thuoc khdi kinh té. Quan tri hoc 1a hoc phan nghién ctu
c4c chirc ning quan tri trong to chizc bao gdm hoach dinh, t6 chirc, lanh dao, va kiém soat. Hoc
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phan trang bi cho nguoi hoc nhitng kién thirc va ki nang can thiét dé thuc hanh cac chire ning
quan tri trong thuc tién hoat dong cua céc td chirc. Bong thai, hoc phan nay tao tién dé cho
ngudi hoc trong viéc dé xuat cac phuong 4n va cach thic giai quyét van dé vé quan tri caa to
chuc trong xu thé hai nhap, toan cau hoa.

Hinh thtc to chirc day hoc: sinh vién hoc ly thuyét trén 16p véi giang vién; dong thoi thuc
hanh nhitng k¥ niang quan tri thong qua cac bai tap, thao luan nhdm véi sy huéng dan va giam
sat cua giang vién phu trdch hoc phan trong va ngoai gio hoc.

% Dép ung chuan dau ra chuong trinh dao tao: PLO1(I), PLO5(1), PLO10(R).
12.20 Tién té - Ngan hang va thi trweang tai chinh Tin chi: 3

% Hoc phan hoc trugc: Kinh té vi md, kinh té vi mo
R/

% Tom tat muyc tiéu, noi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién cd thé hiéu cac van dé lién quan dén tién té,
lam phat, tin dung, 14i suét, ty gia va cac van d¢ lién quan dén hé théng tai chinh; cach thic
hoat dong cua ngan hang thuong mai va ngan hang trung wong trong hé théng tai chinh. Sinh
vién tinh toan va giai quyét duoc cac bai toan kinh té co ban nhu tinh 13i suat, ty suat sinh loi,
lya chon co hoi dau tu ciing nhu dwa ra duoc nhitng nhan dinh ca nhan vé céc van dé lién quan
dén tién té, ngan hang, thi truong tai chinh thdng qua cac tinh hudng thuc té.

- Tom tat ngi dung:

Noi dung mén hoc s& khai quat cac pham tru lién quan dén Tai chinh — Tién té - Ngan
hang, c4c thuat ngir gan lién vai cac hoat dong kinh té dién ra hang ngay: Tién t¢, 14i suét, tin
dung ngan hang, ty gia, lam phat, vn,... Bén canh thi trudng hang hoa, dich vu, con ¢ cac thi
truong tai chinh, 1a nhitng cau phan khéng thé thiéu trong nén kinh té va ciing 14 thi truong tac
d6ng manh mé dén hiéu qua cua ca nén kinh té. Cac thi trudng nay diéu tiét dong von cho moi
hoat dong kinh té, cung cap thém co hoi dau tu, cdng cu phong vé rui ro ddng thoi gop phan
1am ting thanh khoan cho ca nén kinh té. Céc thi truong tai chinh tiéu biéu gom: thi truong tréi
phiéu, thi trudng c6 phiéu, thi trudng tién té, thi trudng von,... Hoc phan ciing dua ra nhitng bai
thue hanh co ban vé dau tu nhu: tinh ty suét sinh loi cia mot khoan dau tu, so sanh cac co hoi
dau tu, so sanh gitra lgi ich va rui ro, dua ra cac quyét dinh dau tu co ban dya trén cac tin hiéu
thi truong.

% Pap ung chuan dau ra chuong trinh dao tao: PLO01(I), PLOO05(R), PLO09(M).
12.21 Ly thuyét x&c suat va thong ké wng dung Tin chi: 3
% Hoc phan hoc truéc: Toén cao cap.
% Tom tat muc tiéu, noi dung cua hoc phan:

- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hiéu duoc cac kién thic co ban vé dai lwong
ngau nhién, ly thuyét vé mau ngau nhién, bai toan udc luong va kiém dinh théng ké. Xay dung
va dua ra cac mo hinh xéc suét va théng ké dé giai quyét cic bai toan lién quan trong linh vuc
kinh té, tai chinh va quan tri.

- Tom tat ngi dung:
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Phan ly thuyét xac suat giéi thiéu tinh quy luat caa hién fwong ngau nhién va cach tinh

X4c suit cua bién cb ngau nhién cung cac dic trung cua bién ngiu nhién. Phan théng ké toan
bao gém céc noi dung: MAu ngiu nhién, uwdc lugng tham sé cua mau, kiém dinh gia thuyét
théng ké va ung dung trong nghién ciru cac van dé thuc té néi chung va cac van dé kinh té noi
riéng.

< Pap ung chuan dau ra ciia chuong trinh dao tao: PLO1 (1); PLO5(R).

12.22 Hanh vi ngwoi tiéu dung Tin chi: 3

% Hoc phan hoc trude: Nguyén Iy marketing

% Muyc tiéu cia hoc phan va tom tit ndi dung

- Muc tiéu cia hoc phan:

Hoc phan Hanh vi ngudi tiéu dung gitp sinh vién hiéu dugc cac khai niém cin ban nhat
vé hanh vi ngudi tiéu dung cling nhu cac nhan t6 anh hudng dén hanh vi tir 46 van dung kién
thirc vé hanh vi ngudi tiéu ding nham dé xuat, sang tao cac chién lugc/giai phap marketing phu
hop v6i cac nhom khach hang muc tiéu. Bén canh viéc trau doi cac k¥ ning chuyén mén, sinh
vién ciing phat trién dugc mot s6 k¥ nang nhu lam viée nhom, k¥ ning tuw nghién ciru va tinh
than trach nhiém trong cong viéc.

- Tom tat ngi dung:

Hanh vi ngudi tiéu dung 14 hoc phan thudc khéi kién thire nganh bt budc ddi vai sinh
vién nganh marketing. Noi dung hoc phan trinh bay cac kién thirc tong quan vé hanh vi mua
clia nguoi tiéu ding v6i hai nhoém nguoi tiéu dung c4 nhan va ngudi tiéu dung t6 chirc. Cac ndi
dung phén tich hanh vi nguoi tiéu ding ca nhan bao gdm: Khai niém hanh vi nguoi tiéu dung,
cac nhan t6 anh hudng dén hanh vi ngudi tiéu ding va cac giai doan ctia qua trinh ra quyét dinh
mua. Noi dung phan tich hanh vi mua cia cac to chirc bao gdm thi trudng va hanh vi mua cia
cac doanh nghiép san xuét, thi truong va hanh vi mua cua cac t6 chuc thuong mai dich vy, thi
truong va hanh vi mua ctia cac to chire chinh phu, co quan nha nuée va cac td chirc khac.

% Pap ung chuan dau ra chuong trinh dio tao: PLO1 (R), PLO2 (I), PLO3 (R), PLO4 (R),
PLO5 (M), PLO7 (R), PLO8(R), PLO9(R), PLO10(R).
12.23 Nghién ciru Marketing Tin chi: 3

% Hoc phan hoc trudc: Nguyén Iy marketing

% Tom tit muc tiéu, ndi dung cua hoc phén:
- Muc tiéu cua hoc phan:

Muc tiéu ctia hoc phan nham gitp sinh vién dat dugc kién thirc va k§ nang vé nghién ciru
marketing, nghién ctru thi truong tir d6 c6 thé van dung kién thirc dé xac dinh dang van dé
nghién ctru theo yéu ciu cua thuc tién, lya chon duoc phuong phap nghién ctru phu hop ciing
nhu cach trién khai thuc hién nghién ctru thong qua thiét ké nghién ciru phu hop dé dat dugc
muc tiéu nghién ctru. Ngoai ra, hoc phan con gitip sinh vién phat trién k¥ ning nghién ctru doc
1ap, tu hoc va tu bod sung kién thire lién quan dén cac van dé marketing va hinh thanh cac phém
chit ca nhan nhu su trung thuc, dao duc trong nghién ctru cling nhu cé tinh than trach nhiém
trong cong viéc.

- Tom tat ngi dung:
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Nbi dung hoc phan Nghién ctru marketing sé tap trung 1am rd cac kién thuc lién quan dén
khai niém va vai trd cia nghién ctru marketing, di twong cta nghién ctru marketing, quy trinh
nghién ctru marketing va thiét ké nghién ctru trong marketing. Hoc phan bao gdm noi dung lién
quan dén cic phuong phip nghién ctru bao gdm nghién ctu dinh tinh, nghién ctu dinh
luong/nghién ctru khao sat, trong do lam rd muc dich cua cac phuong phap; cach thirc thuc hién
va to chirc thu thap dit liéu; phan tich dir liéu; bio céo va trinh bay két qua nghién ciru.

% Pap tng chuin dau ra chuong trinh dao tao: PLO1 (R), PLO2(R), PLO3 (R), PLO4 (R),
PLO5 (M), PLO7 (R), PLO8(R), PLO9(R), PLO10(R).
12.24 Pao dirc va Trach nhiém xa hoi trong marketing Tin chi: 2
% Hoc phan hoc trude: Nguyén Iy marketing
% Tom tit muc tiéu, ndi dung cua hoc phﬁn:
- Muc tiéu cia hoc phan:

Hoc phan cung cép cho sinh vién cac kién thirc co ban vé 1y thuyét va thuc tién trién khai
cac hoat dong marketing trong doanh nghi¢p theo dinh hudng thuc hanh dao dic va trach nhi€ém
xa hoi. Tir cac kién thirc can ban, sinh vién c6 thé phan tich va danh gia cac hoat dong marketing
cua cac doanh nghlep theo céc tiéu chuan dao dirc va tinh than trach nhlem xa hoi, cong dong
cling nhu dé xut, sang tao cac chuong trinh marketing dua trén nén tang cua chuan muc,
nguyén tic dao dirc va trach nhiém x4 hoi.

- Tom tat ngi dung:

Pao dirc va trach nhiém xa hoi trong marketing 13 hoc phan bat budc cho sinh vién nganh
marketing nham cung cép cac ndi1 dung can ban vé cac kién thuc, nguyén tac va chuan muc dao
dtc trong marketing cling nhu cach thic thyc hanh dao dtc va trdch nhiém x3 hoi trong
marketing. Cac ndi dung dugc phan tich bao gom cac khai niém vé dao dirc kinh doanh va dao
dac trong marketing, trdch nhi€ém xa hdi trong marketing; cdc chuong trinh marketing thuc
hanh theo quan diém dao dirc va trach nhiém x4 héi va cach thirc doanh nghié¢p xay dung, thiét
lap va kiém soat viéc thuc hanh dao dutrc va trach nhiém xa hoi cua doanh nghiép trong cac hoat
dong marketing.

% Pap ung chuan dau ra chuong trinh dio tao: PLO1 (R), PLO2 (I), PLO3 (R), PLO4 (R),
PLO5 (M), PLO7 (R), PLO8(R), PLO9(R), PLO10(R).
12.25 Marketing quéc té (Tiéng Anh) Tin chi: 3

% Hoc phan hoc trude: Nguyén ly marketing

% T6m tit muyc tiéu, ndi dung cta hoc phan:
- Muc tiéu cua hoc phan:

The main learning experience in this course is placed on international marketing decision-
making with respect to products/brands and marketing communications. Students successfully
completing this course will be able to apply knowledge paradigms in international marketing
to gain insights into similarities/differences across cross-cultural markets and their marketing
implications; learn to assess global market opportunities, apply culture to decision making,
obtain the language of international marketing, and implement global marketing strategies.

- Tom tat ngi dung:
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One of the critical success factors for any company is marketing their products or services
internationally. This course covers international marketing operations by examining issues such
as introduction to international marketing; international marketing environment analysis;
market segmentation, selection of the target market and positioning; international market entry
strategy. Marketing-mix strategies including: international product strategy, pricing strategy
for international product; marketing channel and promotion strategy in international market
context.

% Dép ung chuan dau ra chuong trinh dao tao: PLO1 (I), PLO2 (I), PLO3 (R), PLO4 (R),
PLOS (1), PLO6(R), PLO7 (R), PLOS8 (R), PLO9(R), PLO10 (R).
12.26 Marketing dich vu (Tiéng Anh) Tin chi: 3

% Hoc phan hoc trude: Nguyén Iy marketing

% Toém tat muyc tiéu, ndi dung ctia hoc phan:
- Muc tiéu cua hoc phan:

The objective of this course is to supplement basic marketing and marketing strategy
courses by focusing on problems and strategies specific to marketing of services. The course
helps students to recognise the essentials of services marketing, to understand the seven
elements (7P): product, pricing, place, promotion, people, process and physical evidence, thus
students can apply to plan the seven strategic levers of services marketing, represent the
ingredients required to create viable strategies for meeting customer needs profitably in a
competitive marketplace.

- Tom tat ngi dung:

This subject introduces students to the special characteristics of services and how to
develop strategies to deal with those special characteristics of services. Problems commonly
encountered in marketing services such as definition of services; categories of services; new
perspectives on marketing in the service economy; difficulty in controlling quality will be
addressed. Strategies used by successful services marketers to overcome these difficulties will
be discussed. These contents include: consumer behavior in a services context; positioning
services in competitive markets; developing service products; distributing services through
physical and electronic channels; setting prices and implementing revenue management and
promoting services and educating customers; designing and managing Service pProcesses;
managing people for service advantage and implementing profitable service strategies.

% Dap tmg chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2 (I), PLO3 (R), PLO4 (R),
PLO5 (M), PLO6 (R), PLO7 (R), PLO8(R), PLO9(R), PLO10(R).
12.27 Po lwdong trong Marketing (Tiéng Anh) Tin chi: 3
% Hoc phan hoc trudc: Nguyén ly marketing
< Toém tit myc tiéu, ndi dung cuia hoc phén:
- Muc tiéu cia hoc phan:

In this course, students will gain an understanding of the principles and concepts used for
measuring and quantifying marketing outcomes in a systematic manner. Armed with this
knowledge, students will be able to create plans for measuring marketing effectiveness, assess
marketing contexts, identify key factors, and set goals for enhancing marketing operations;
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thereby understanding the general context of marketing activities, which is the foundation for
determining the effectiveness of marketing activities, help to identify the causes of ineffective
marketing activities and offer more appropriate solutions.

- Tom tat ngi dung:

The course imparts to students an understanding of the fundamental concepts,
methodologies, and tools that are involved in the measurement and application of marketing
practices. The central objective of this course is to enable students to comprehend the
significance of quantifying marketing outcomes and employing measurement techniques to
make informed marketing decisions. Through the identification of measurable objectives, the
selection of appropriate metrics, and the collection of data from the market and customers,
students acquire a scientific and impartial basis for the analysis of data and the assessment of
marketing performance. Moreover, this course provides students with a plethora of tools and
opportunities to enhance their problem-solving and decision-making skills, thereby enabling
them to measure the effectiveness of marketing for products and services in real-world settings.

% Pap tung chuan dau ra chuong trinh dio tao: PLO1 (R), PLO2(I), PLO3 (R), PLO4(M),
PLO5 (M), PLO6(R), PLO7 (M), PLO8 (R), PLO9(R), PLO10(R).
12.28 Marketing chién lwoe Tin chi: 3
% Hoc phan hoc trudc: Nguyén Iy marketing
% TOm tat muyc tiéu, ndi dung cta hoc phan:
- Muc tiéu cia hoc phan:

Hoc phan Marketing chién luoc cung cdp cho sinh vién cac kién thirc va cong cu nén tang
trong hoach dinh chién lugc marketing cho doanh nghiép/td chirc. Sinh vién c6 k¥ nang phan
tich thi truong, phat hién va xac dinh nang luc canh tranh 6t 161 ctia doanh nghiép va van dung
hiéu qua cac cong cu trong lya chon va xay dung chién luoc marketing va trién khai chién lugc
marketing hiéu qua cho t6 chirc trong dai han. Sau khi két thiic hoc phan, sinh vién phét trién
dugc nang lyc thuc hanh tu duy sang tao, giai quyét van dé marketing chién lugc cho to chiic.

- Tém tat ngi dung:

Noi dung cua hoc phan tip trung lam rd cac van dé tong quan vé marketing chién luoc
nhu cac khai ni€m, vai tro cling nhu cac cép d6 hoach dinh chién luoc. Trong tam chinh la cac
ndi dung chuyén sau vé cac cong cu phan tich bdi canh thi trudng, phan tich ndi bd doanh
nghiép, phén tich canh tranh va cic mo hinh xay dung chién lugc marketing. Hoc phan ciing
thao luan vé cac noi dung va cach thurc lya chon chién lugc marketing va Iam rd ndi dung, cach
thire trién khai thyc hién va do ludng danh gid chién luge. Cac chién luge dugc phén tich bao
gd6m chién lugc mdi quan hé khach hang va quan tri méi quan hé khach hang; chién luoc san
phém; chién luoc thuong hiéu; chién luoc gia; chién lugc phan phéi; chién lugc truyén thong
marketing.

< Dap ung chuan dau ra chuong trinh dao tao: PLO1(R), PLO2(I), PLO3 (R), PLO4(M),
PLO5 (M), PLO7 (M), PLOS8 (R), PLO9(R), PLO10(R).

12.29 Thuc hanh nghé nghiép 1 Tin chi: 3

% Hoc phan hoc trude: Nguyén Iy marketing
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% TOm tat muyc tiéu, ndi dung ctia hoc phan:
- Muc tiéu cua hoc phan:

Muc tiéu cua hoc phan gitp sinh vién tong hop va hé thng lai kién thtic, nguyén 1y co
ban clia marketing nham van dung vao phan tich, danh gia va dé xuat cac hoat dong marketing
ctia doanh nghiép trong thuc tién. Qua viéc tim hiéu, thuc hanh tai doanh nghi¢p hodc cac hoat
dong quan sat tir thyc té vé thi trudng, nganh hang s& gitp sinh vién hiéu rd dugc vai tro va
nhiém vu ctua bd phan marketing trong doanh nghiép, cling nhu cac hoat dong marketing duogc
ap dung, tir d6 c6 thé phan tich danh gia duoc cic hoat dong marketing va dé xuat mot sb giai
phap marketing cho doanh nghiép trong timg linh vuc cu thé. Cac hoat dong quan sat, trai
nghié¢m thyuc té tai doanh nghi¢p hoac thi truong gitip sinh vién budc d4u ndm bét cac hoat dong
marketing thuc t& va c6 thé dua ra nhitng nhén dinh ca nhin vé nghé marketing. Ngoai ra, hoc
phan ciing c6 gitp sinh vién phat trién cac k§ nang nghién ciru doc lap, ki nang tu duy phan
bién, thai do tu chu, tu chiu trach nhiém.

- T6m tat ngi dung:

Thuc hanh nghé nghiép 1 13 hoc phan duoc thiét ké dé sinh vién van dung céc kién thuc
marketing vao thuc tién. Trong hoc phﬁn, sinh vién s& tham gia thuc hanh thyuc té tai doanh
nghiép hoic thi truong. Dudi su hudng din ciia giang vién, sinh vién c6 thé tham gia thuc hanh/
thyc tap tai doanh nghiép cu thé va thuc hién dé tai thuc hanh nghé nghi¢p lién quan dén hoat
dong marketing tai doanh nghiép, tir d6 dé xuat cac giai phap marketing cho doanh nghiép.
Céch thtrc thtr hai, sinh vién c6 thé tim hiéu mot van dé lién quan dén marketing trong mot
nganh hang/mét linh vuc cu thé; cach thirc nay doi hoi sinh vién phai quan sat, thu thap, tong
hop va danh gia dugc cac hoat dong marketing thuc té ctia cac doanh nghi¢p hay mot s6 doanh
nghiép trén thi truong tir d6 dé xuat mot s6 giai phap marketing phi hop.

% Pap ung chuan dau ra chuong trinh dio tao: PLO1 (R), PLO2(I), PLO3 (R), PLO4 (R),
PLO5 (M), PLO7 (R), PLO8 (R), PLO9(M), PLO10(M)
12.30 Thuc hanh nghé nghiép 2 Tin chi: 3
% Hoc phan hoc trude: Nguyén ly marketing
% Tom tit muc tiéu, ndi dung cua hoc phén:
- Muc tiéu cia hoc phan:

Muc tiéu ctia hoc phan gitip sinh vién van dung cac kién thirc va k¥ ning nghién ctu
marketing dé thuc hién mot dé tai nghién cuu thi truong/marketing. Thong qua viéc thuc hi¢n
mot nghién ctru thuc té, sinh vién s& hiéu rd vé ban chat va vai tro cua hoat dong nghién curu
marketing, thuc hi¢n dugc mdt nghién ctru lién quan dén marketing tur viéc xac dinh van dé
nghién ctru, 14p ké hoach va trién khai thu thap dit liéu, xtr Iy va phan tich dir liéu va béo céo
két qua nghién ctru dé co nhiing goi y/ham y cho nha quan trj marketing. Ngoai ra, hoc phan
cling gitp sinh vién phat trién cac k¥ ning mém nhu lam viéc nhom, k¥ ning giao tiép thuyét
phuc va cac k¥ nang tu nghién ciru va ty bo sung kién thirc cho ban than.

- Tom tat ngi dung:

Hoc phén thuc hanh nghé nghi¢p 2 1a hoc ph?m thyc hanh tai doanh nghi¢p hoac thuc té
thi trudng. Dudi sy huéng din cua giang vién, sinh vién c6 thé thie hanh tai mot doanh nghiép
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va thuc hién mot dé tai nghién ctu lién quan dén hoat dong marketing ciia doanh nghi¢p hoac
theo yéu cau cua doanh nghiép. Huéng tht hai, sinh vién ciing c6 thé chon dé tai nghién ctru
thi truong ma két qua nghién ctru c6 thé tng dung cho nhidu doanh nghiép cing nganh
hang/mgt thi truong. Cac ndi dung thuc hanh bao gém viéc chon chu dé nghién ctlru, thiét ké
nghién ctru, thyc hién thu thap dir liéu, xtr Iy va phén tich dit liéu va bao céo két qua nghién
clru va dé xuat cac goi y/ham ¥ quan tri marketing tir két qua nghién ctru dat duoc.

< Pap ung chuan dau ra chuong trinh dao tao: PLO1(R), PLO2 (I), PLO3 (R), PLO4 (R),
PLO5 (M), PLO7 (R), PLOS (R), PLO9(M), PLO10(M)
12.31 Tri tué nhan tao trong marketing Tin chi: 3
% Hoc phan hoc trudc: Nguyén Iy marketing
< Tém tit muc tiéu, ndi dung cua hoc ph?m:
- Muc tiéu cia hoc phan:

Hoc phan Tri tué nhén tao (AI) trong marketing c6 muc tiéu cung cap cho sinh vién hiéu
biét co ban vé Al va cach thirc van dung Al trong hoat dong marketing, tir 46 sinh vién budc
dau c6 thé van dung Al va cac cong cu khéc tur dir liéu 16n vao cac hoat dong marketing cua
doanh nghi¢p. Sau khi két thuc hoc phén, sinh vién c6 kién thirc can ban dé co thé tiép tuc tu
nghién ctru bo sung kién thire vé Al phat trién k¥ ning lam viéc nhom va thai do ty chiu trach
nhiém véi cac quyét dinh ca nhan va trudc nhom.

- Tom tat ngi dung:

Hoc phan nay trang bi cho sinh vién nhitng hiéu biét khai quat vé tri tué nhan tao (Al),
vai tro, dac diém, cac mo hinh AI va cach thirc van hanh, cach thirc ung dung cua Al trong hoat
dong marketing bao gdm tng dung trong phan tich thi trudng, chon thi truong muc tiéu, dinh
vi san pham. Hoc phan ciing lam 16 ndi dung ting dung Al trong phéi thirc marketing nhu chién
lugc san pham, dinh gia, kénh phan phdi, truyén thong va cic truong hop marketing linh hoat.

% Pap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2(R), PLO3 (R), PLO4 (R),
PLO5 (M), PLO7 (R), PLOS8 (R), PLO9(R), PLO10(R)
12.32 Marketing khach hang t6 chirc Tin chi: 3
% Hoc phan hoc trude: Nguyén ly marketing
% T6m tit muyc tiéu, ndi dung cta hoc phan:
- Muc tiéu cua hoc phan:

Hoc phan Marketing khach hang t6 chtrc gitip sinh vién phan biét dugc hoat dong
marketing dén khach hang t6 chirc va marketing huéng dén ngudi tiéu ding ca nhan, dong thoi
gitip sinh vién hiéu duoc cac dic diém, nguyén tic va quy trinh markeing d6i v6i khach hang
1a céc t6 chirc/doanh nghiép, tir 6 van dung cac kién thirc dé dé xuat cac giai phap marketing
phu hop va hiéu qua nhat ¢én nhoém khach hang 1a cac t6 chirc.

- Tém tat ndi dung:

Noi dung cua hoc phan Marketing khach hang t chirc bao gdm céc nodi dung tong quan
vé khai niém, dic diém cua thi truong td chirc, vai tro va tiém nang cua thi truong la cac to
chtrc, doanh nghiép cling nhu lam rd sy khac biét trong hanh vi khach hang td chuc so véi
nhom khach hang ¢4 nhan. Hoc phan ciing c¢6 ndi dung phan tich méi truong kinh doanh va
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marketing, phan tich hanh vi mua cta khach hang t6 chuc, danh gia cac co hoi marketing, va
hoach dinh chién luoc marketing mix bao gdm chién luoc san pham, dinh gia, kénh phan phdi,
truyén thong marketing cling nhu chién lwgc marketing dya trén mdi quan hé va quan tri quan
hé khach hang t6 chirc.

< Dap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2(1), PLO3 (R), PLO4 (R),
PLO5 (M), PLO7 (R), PLO8 (R), PLO9(R), PLO10(R)

12.33 Marketing nong nghiép Tin chi: 3
% Hoc phan hoc trude: Nguyén Iy marketing
% T6m tit muc tiéu, noi dung cua hoc phan:

- Muc tiéu ciia hoc phan:

Muc tiéu chung cua hoc phan marketing néng nghiép 1a gidp sinh vién nim viing céc
nguyeén tic, Nguyén ly marketing duoc tng dung trong linh vuc néng nghiép, tir d6 sinh vién
c6 thé van dung va sang tao cac hoat dong marketing vai céc san pham dich vu lién quan trong
linh vuc ndng nghiép, gop phan phat trién cac thwong hiéu ndng san dia phuong.

- Tém tat ngi dung:

Noi dung hoc phan bao gom céc chu dé lién quan dén marketing trong linh virc nong
nghiép, phan tich moéi truong marketing néng nghiép, hanh vi mua ctia khach hang trong linh
vuc ndng nghiép. Hoc phan ciing trinh nay ndi dung nhu chirc ning, cau trdc va hoat dong cua
thi truong ndéng san, ban chat va cau tric caa chudi cung tng néng nghiép va hé thong
marketing lién két & cap do hang hoa; cac chién luoc marketing ap dung cho cac san pham nong
nghiép, cac doanh nghiép cling nhu toan nganh noi chung.

< Pap tng chuan dau ra chuwong trinh dao tao: PLO1 (R), PLO2(I), PLO3 (R), PLO4 (R),
PLOS5 (M), PLO7 (R), PLO8 (R), PLO9(R), PLO10(R).
12.34 Truyén thong doanh nghiép (Tiéng Anh) Tin chi: 3

% Hoc phan hoc trude: Hanh vi ngudi tiéu dung, Nghién ciru marketing

% T6m tit muyc tiéu, noi dung caa hoc phan:
- Muc tiéu cua hoc phan:

Distinguishing product communication from business communication, having basic
knowledge and ability to apply for work. Analyze and evaluate the basic characteristics of a
communication strategy for businesses. Students have the ability to build corporate
communication strategies from which they are able to plan — build — execute — and control the
campaign themselves. Students have the skills to work in groups, and the skills to present a
report on a communication program for a specific business. Apply theoretical knowledge and
behavior in the communication of students themselves. Active spirit in learning. Develop the
ability to work independently and connect internally, manage the team in the organization.
Having a dynamic, positive attitude, sense of responsibility and creativity in work, professional
ethics; Recognizing and developing the social responsibility of individuals and businesses, and
organizations in Corporate Communication.

- Tom tat ngi dung:

The Corporate Communication module consists of 9 chapters, first clarifying the basic
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concepts of Corporate Communication: Communication strategy; Communication theory;
Overview of Corporate Communications Functions From PR to Corporate Communications.
Functions (The functions within the function); Corporate and Social Responsibility Corporate
Social Responsibility (CSR); Corporate Identity, Image and Reputation Definition Shaping
Identity; Identity Management in Action strategy; Image in the Eye of the
Beholders/Stakeholders; Build a solid reputation (Solid Reputation); Corporate Advertising;
Which businesses should use advertising and why; The News Media Building Better Relations
with the Media Building a Successful Media); Communication Program (Relations Program);
Internal Communications (Internal Communications); Internal communication and the
changing environment; Implement an Effective Internal Communication Program; Investor
Relations Overview Development of investor relations, Plan to build relationships with
investors; Government Relations (Government Relations); Government Begins to Manage
Business; How Enterprises "Manage" Relationships with Government; Crisis Communication:
How to Prepare for a Crisis; Communication plan in crisis.

% Pap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (R), PLO7 (A), PLO8 (A), PLO9 (M), PLO10 (M)
12.35 Quan trj quang cao (Tiéng Anh) Tin chi: 3
% Hoc phan hoc trudce: Hanh vi ngudi tiéu ding, Nghién ciru marketing
% T6m tit muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cia hoc phan:

To provide students with contemporary knowledge of Advertising/marketing
communication and promotion. The way to strategic planning, execution, and monitoring the
communication/ advertising campaign in the market.

Students could independently conduct the communication plan for advertising/
promotional campaigns in general and details in a step-by-step execution level.

Students can analyze and update environmental factors and changes from consumers to
develop the appropriate approach for advertising campaign planning and create a practical and
insightful creative concept for an advertising campaign.

Equip students with the skills and methodology to evaluate and defining the most effective
and efficient media channels, tools, or tactics for specific advertising campaigns.

Empower students independently, present, and protect brand per-positioning
communication concepts or ideas.

Students have creative skills in planning and the ability to update, learn and analyze
various media channels or advertising tools to engage customers including television, digital
and social media, newspapers, direct mail, magazines, radio, and outdoors.

- Tom tat ngi dung:

The purpose of this course is to provide you with a working knowledge of the major
frameworks, theories, and research findings in the area of advertising management. By the end
of this course, student should not only be familiar with advertising knowledge, but also be able
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to apply this information to create and evaluate effective advertising strategies and tactics. The
emphasis will be on understanding customer motivations, crafting effective messages, making
efficient use of media, and understanding metrics. Moreover, student will understand
advertising from the broader Marketing Communication perspective. Individual and team
projects form a core part of this course to enable the student to apply the theory to professional
practice.

< Pap ting chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (R), PLO7 (A), PLOS8 (A), PLO9 (M), PLO10 (M)
12.36 Quan tri Quan hé cdng chang Tin chi: 3

% Hoc phan hoc trudce: Hanh vi ngudi tiéu ding, Nghién ciru marketing
% Tom tat muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cua hoc phan:

*,

Sau khi hoc xong hoc phan nay, sinh vién c6 kha ning van dung kién thirc, nguyén tic
quan tri trong linh vuc quan hé cong chung (PR) dugc van dung trong nganh marketing (quan
tri thwong hiéu va truyén thdng marketing); 4p dung quan tri hoat déng PR trong thyc tién
marketing, truyén thdng marketing, tao dung va/hoic quang bé — gia tang gia tri/tai san thuong
hiéu, nhan dang duoc cac hoat dong thuc tién cua PR & mot doanh nghiép, trong linh vuc truyén
thdng marketing va quan tri thuong hiéu; ap dung duogc cac co s ly thuyét, md hinh truyén
thong lién quan dén PR, cac phuwong phap — k¥ thuat nghién ciru trong PR, dic biét 1a nghién
ctru cdng ching va cong luan; ap dung cac phuong thuc thiét 1ap, duy tri va nang tam mai quan
hé véi cac nhom cbng ching dién hinh nhu: bao chi — giéi dua tin, ndi bd, cong dong, khach
hang/ngudi tiéu ding, nha dau tu/cd dong...; Nam viing trinh tu, phuong cach va c6 kha ning
nghién ctru — phan tich, 1ap, trién khai thyc thi va dang gia cac chién lugc, chién dich, chuong
trinh PR cho doanh nghiép.

- Tém tat ngi dung:

Hoc phan gom nhitng noi dung chinh nhu: tim quan trong cua PR trong t6 chirc/doanh
nghiép; vai trd ciia PR dbi vai kinh doanh, marketing, xay dung/quan tri thuong hiéu; nhiing
hoat dong thyc tién cua PR trong kinh doanh, marketing, truyén théng, quang ba va xay dung
thuong hiéu. Véan dé dao duc va phép luat trong thuc hanh PR; Nhiing Iy thuyét co ban lién
quan dén PR va nghién ciru trong PR, nghién ctu ¢ong luan/du luan x& hoi dbi véi nhitng van
dé PR cu thé; Quan tri PR: xac dinh cac dbi twong muc tiéu/quan trong trong PR thuc hanh lam
co s phan tich, hoach dinh, t6 chirc thuc thi va danh gia cac chién lugc, ké hoach/chién dich
PR; nhan dién va quan Iy cac su cb/rai ro va khung hoang cua thuong hiéu/doanh nghiép, ...
Phuong thire thiét 1ap, duy tri va nang tam maéi quan hé véi cac nhom hitu quan nhu: bao chi —
gidi dua tin, cong dong, khach hang, nha dau tu/co dong, noi b9,...; Cac ky niang PR thiét yéu
nhu viét tin - bai, thuyét trinh, ddm phan, thuong luong, tra 10i phong van, tai tro va to chic
cac su kién PR cua doanh nghiép,... thuc thi cong tac PR ndi riéng va marketing, thuong hiéu
noi chung mét cach hiéu qua.

% Dép Gmg chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLOG (1), PLO7 (A), PLO8 (M), PLO9(M), PLO10(M)
12.37 Truyeén théng marketing ky thuat sé (Tiéng Anh) Tin chi: 3
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% Hoc phan hoc trude: Hanh vi nguoi tiéu dung, Nghién ctru marketing
% Tom tat muc tiéu, noi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Apply digital communication tools to support the process of searching and analyzing
information on the Internet. Analyze marketing activities on digital media tools and apply
communication tools in the process of digital marketing planning. Evaluate the effectiveness
of communication tools on the internet. Develop presentation skills in presenting digital
marketing plans, creative thinking skills and independent work. Be aware of social
responsibility, positive attitude and sense of responsibility at work.

- Tém tat ngi dung:

The course consists of 9 chapters, with the main content focusing on digital marketing
communication tools: websites, Search Engine, Web Analytics, social networks, AdWords, &
Display Advertising, email marketing, mobile marketing.

% Pap ung chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2 (R), PLO3 (A), PLO4
(M), PLO5 (R), PLO6 (R), PLO7 (A), PLO8 (M), PLO9(M), PLO10(M)
12.38 Xay dwng ké hoach truyén théng Marketing Tin chi: 3
% Hoc phan hoc trudc: Hanh vi ngudi tiéu ding, Nghién ciru marketing
% T6m tit muc tiéu, noi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién hoach dinh duoc ké hoach truyén théng
marketing cho doanh nghiép trong dai han. Xéac dinh dwgc noi dung cu thé caa cac chién dich,
hoat dong truyén thong dé trién khai chién lugc truyén thong. Dong thoi sinh vién c6 thé van
dung cac phuong phap quan 1y chién luge dé kiém soét qua trinh thyc thi chién luoc truyén
théng cua doanh nghiép.

- Tém tat ndi dung:

Hoc phan bao gom 8 chuong, tap trung vao cac giai doan trong viéc phat trién ké hoach
truyén thdng marketing, cu thé: Chuong 1 1a chuong téng quan vé cac loai ké hoach trong
doanh nghiép va vai trd caa ké hoach truyén théng marketing; Tir chwong 2 dén chuong 8 1a
chi tiét cac budc trong phét trién ké hoach nhu: Phan tich tong quan bdi canh thi truong, phan
tich khach hang va hoat dong truyén théng, thiét 1ap muc tiéu va dinh hudng chién lugc, hoach
dinh ké hoach, du bao két qua, 1&én ngan séch va céc ké hoach du phong.

% Pap tmg chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (A), PLO8 (A), PLO9(M), PLO10(M)
12.39 Marketing tai diém ban Tin chi: 3
% Hoc phan hoc trudc: Hanh vi nguoi tiéu dung, Nghién ctru marketing
% Tom tat muc tiéu, noi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién xac dinh duoc céc hoat dong marketing tai diém
ban cua doanh nghiép. Sinh vién c6 kha nang phan tich va danh gia cac hoat dong Marketing
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tai diém ban cua cac doanh nghiép san xuat va kinh doanh, trong d6 dac biét tap trung vao céc
doanh nghiép hoat dong trong nganh hang FMCG. Van dung cac kién thic vé nguodi mua,
nganh hang va phuong phap nghién ctru nguoi mua tai cac diém ban khac nhau dé hoach dinh
cac ké hoach marketing trong ngan han tai cac diém ban.

- Tém tdt ndi dung:

Hoc phan bao gém 8 chuong va duoc chia thanh 02 phan. Phan 1 Tong quan vé marketing
tai diém ban: Hiéu vé nguoi mua (shopper); Phuong phap nghién ciru hanh vi mua sim; Phuong
phap phan tich nganh hang kinh doanh; Phan tich san pham, thuong hiéu; Phan tich hé théng
phan phéi san pham. Phan 2 tap trung vao c4c hoat dong truyén thong tai diém ban nhu: Kich
hoat thuong hiéu tai diém béan, Chién lugc trung bay, chién lwoc khuyén mai nhim ting doanh
s tai diém ban.

% Pap tmg chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M)
12.40 Quan trj truyén théng Marketing Tin chi: 3

% Hoc phan hoc trudce: Hanh vi ngudi tiéu ding, Nghién ciru marketing
K/

% T6m tit muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay sinh vién c6 kha ning phén tich nhitng van dé co ban vé
truyén thong marketing tich hop gém: quang cao, khuyén mai, ban hang c4 nhan, marketing
truc tiép, marketing truc tuyén, PR va sy kién. Qua d6 sinh vién c6 thé van dung dé thuc hién
cac hoat dong IMC, phan tich c4c yéu té anh huong dén truyén thong marketing cua to chuc.

- Tém tat ngi dung:

Hoc phan cung cap nhitng kién thiic vé truyén thong marketing tir d6 hoach dinh dugc
chién luoc truyén thong cho doanh nghiép dua trén cac kién thirc nén tang vé: Qua trinh truyén
thong marketing, thiét 1ap muc tiéu va ngan sach truyén thong marketing, sir dung céc cong cu
truyén thong marketing mot cach phu hop.

% Pap (ng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLOS8 (M), PLO9 (M), PLO10 (M).
12.41 Sang tsao ndi dung truyeén thong Tin chi: 3

% Hoc phan hoc trudce: Hanh vi ngudi tiéu dung, Nghién ciru marketing

< TOm tat muyc tiéu, noi dung cuaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién c6 kha ning giai thich dwgc ban chit cua noi
dung truyén théng va cac thanh phan cua Truyén théng Marketing noi dung, tir d6 ap dung
dugc quy trinh séng tao thyuc hién chién lugc truyén thdng noi dung, quy trinh xuat ban noi
dung truyén thong dé dé& xuat y tuéng va hoach dinh chién luoc néi dung truyén théng, phan
tich, do luong, danh gia duoc chién lugc Truyén thdng Marketing noi dung. Hoc vién sang tao
VA san xuat cac noi dung cho chuong trinh Truyén thong Marketing noi dung.

- Tém tat ngi dung:



67

Hoc phan bao gém 6 chuong, hoc phan nay cung cap cho sinh vién nhitng kién thuc téng
quan vé Truyén thdng Marketing noi dung va quy trinh sang tao cac noi dung cho cac chién
dich Truyén thong Marketing noi dung. Hoc phan xay dung cac k§ nang lién quan dén sang tao
noi dung trén cac hinh thirc viét ké chuyén, thiét ké noi dung bang hinh anh phuc vu cho céc
chuong trinh Truyén thdng Marketing noi dung cho nhan hang hay thuong hiéu.

< Pap (g chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.42 Quan tri thwong hiéu Tin chi: 3
% Hoc phan hoc trude: Hanh vi ngudi tiéu ding, Nghién ciru marketing
% T6m tit muc tiéu, ndi dung cuaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan nay sinh vién c6 kha ning van dung dwoc cac nguyén tic va
kién thtc trong quan thuong hiéu dé danh gia dugc céng tac quan tri thuong hiéu trong doanh
nghiép, thiét 1ap duoc chién luoc xay dung va quan tri thuong hiéu, kiém tra duoc tinh hiéu
qua cua cbng tac quan tri thuwong hiéu va sang tao duoc cac gia tri cho thuong hiéu.

- Tém tat ngi dung:

Quan tri thuong hiéu 1a hoc phan bat budc trong chuong trinh dao tao chuyén nganh Quan
tri thuong hiéu. Noi dung hoc phan tap trung cung cap kién thic vé tim quan trong cua cong
tac quan tri thuong hiéu trong céng ty, cac khai niém va thuat ngir trong hoat déng quan tri
thuong hiéu, phan tich va danh gia cac van dé ciia cong tac quan tri thuong hiéu, ndi dung cua
qua trinh xay dung thuong hiéu, bao vé thuong hiéu, mé rong thuong higu.

% Pap (ng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.43 Quan tri sw kién Marketing Tin chi: 3
% Hoc phan hoc trude: Hanh vi ngudi tiéu dung, Nghién ciru marketing
% T6m tit muyc tiéu, noi dung ctaa hoc phan:
- Muc tiéu cua hoc phan:

Sau khi hoc xong hoc phan, sinh vién hiéu duoc nhitng kién thirc co ban vé cong tac quan
tri su kién trong marketing, phan loai duoc cac loai hinh sy kién marketing, phuong phap 1ap
ké hoach, t6 chirc, diéu khién va kiém soat cac ddi twong lién quan trong sy kién marketing.
Sinh vién cd thé phan tich dugc méi truong, xac dinh muc tiéu, ngudn luc, 1ap ké hoach, thuc
thi trién khai to chie sy kién, theo ddi qua trinh va tién hanh danh gia hiéu qua cia mot su kién
marketing cu thé. Sinh vién nhan thirc dwoc vai tro, trach nhiém va dao dirc nghé nghiép lién
quan dén cdng tac quan tri sy kién marketing.

- Tém tat ngi dung:

Hoc phan nay gisi thiéu khai niém, dic diém sy kién marketing va cach thtc quan tri sy
kién marketing. Noi dung hoc phan trinh bay chi tiét vé quy trinh quan tri su kién marketing
trong mot doanh nghiép hoic mot cong ty dich vu truyén théng (Agency); cac van dé quan
trong dbi véi cong tac quan tri sy kién marketing: muc tidu, ngan sach, nhan sy, quan hé véi
cac bén lién quan, 1ap ké hoach su kién, , t6 chuc thuc thi su kién, quan tri rui ro théng qua
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Kiém soat va danh gia hiéu qua cua su kién marketing.

% Dap tng chuin dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLOG6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.44 Marketing ngi dung Tin chi: 3
% Hoc phan hoc trude: Hanh vi ngudi tiéu dung, Nghién ciru marketing
% T6m tit muc tiéu, noi dung cuaa hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién c6 kha ning giai thich cic dic trung, vai trd
cua maketing noi dung, van dung ki ning dé xay dung ké hoach cho mét chién lugc marketing
noi dung. Sinh vién thiét ké noi dung va sang tao bai viét, hinh anh sang tao trén céc nén tang
mang x4 hoi dé thuc thi chién lwoc Marketing noi dung cho mét thwong hiéu hay nhan hang cu
the.

- Tém tat ngi dung:

Hoc phan cung cap cac kién thirc vé ban chat, chirc nang, dic trung, vai tro ciia marketing
noi dung, k¥ thuat va cac budc xay dung xay dung chién luoc cho chuong trinh marketing noi
dung. Sang tao ndi dung bai viét va sang tao ndi dung bang phuong thic ké chuyén thong qua
chix viét va hinh anh.

% Pap (ng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLOS (M), PLO9 (M), PLO10 (M).
12.45 Quan tri Marketing (Tiéng Anh) Tin chi: 3

e Hoc phéan hoc trude: Hanh vi ngudi tiéu dung, Nghién ctiru marketing
e TOm tat muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Marketing management aims at helping students to analyze, evaluate and create a
marketing strategy that promotes, distributes products or services, at a price and quality deemed
valuable by the company’s customers, in order to create value and profit for the company. The
course provides student the understanding of various theories and application of maintaining a
strong and compelling value proposition and long-term relationship with the company’s
customers to ensure the company’s continued success.

- T6m tat ngi dung:

Marketing is of interest to everyone, whether they are Marketing goods, services,
properties, persons, places, events, information, ideas, or organizations. As it has maintained
its respected position among students, educators, and businesspeople, Marketing Management
has kept up-to-date and contemporary. This course provides an in-depth exploration and
practical application of Marketing tools. These include product policy, pricing, promotion,
distribution, sales management, and customer segmentation and retention. In most classes, we
will analyze case studies that require us to identify Marketing opportunities, refine value
propositions, select customer segments and develop Marketing programs for a variety of
management situations. The course also includes a number of creative and analytic
assignments, including presentation, group discussion and assignment.
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< Pap ting chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (R), PLO7 (A), PLO8 (A), PLO9 (M), PLO10 (M).
12.46 Quan tri san pham (Tiéng Anh) Tin chi: 3

e Hoc phan hoc trudc: Hanh vi ngudi tiéu dung, Nghién ciru marketing
e TOm tit myc tiéu, ndi dung cua hoc phan:
- Muc tiéu cia hoc phan:

The subject aims to provide students with a general overview about the role played by the
product and the product range in the Marketing strategy and operational scenarios. The subject
is also designed for students who want to develop competences that are necessary for a
successful career in product-manager position. Even for students without intention to tie future
professions with product management, the subject will be valuable because it’s
multidisciplinary and its frameworks, models, and approaches might be used in plenty of
different fields.

Students will be able to understand today's product concept, including product
classifications, branding and positioning as well as several main tools for product range analysis
such as information sources, main ratios, strategic and operative matrixes and product life
cycle. Besides, students will be studying all relevant topics on product policy, from the very
simple concept, such as the product as it is in today’s business, to the more complex
developments as the new products launch and development and be able to apply and create
product strategy for a company. Products will be linked with all Marketing variables in order
to give students a whole view of today's competitive markets.

- Tom tat ngi dung:

This subject will enable students to understand how marketers define and classify
products, and appreciate the variety of organizational alternatives for managing products,
including product extensions and modifications. Students will be able to appreciate various
aspects of product and brand management. The subject covers consumer, industrial and service
products. The focus of this subject is to understand the roles, responsibilities and
accountabilities of a product manager.

< Pap ting chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (R), PLO7 (A), PLOS8 (A), PLO9 (M), PLO10 (M)
12.47 Quan tri kénh phan phbi Tin chi: 3

e Hoc phan hoc trudce: Hanh vi nguoi tiéu ding, Nghién ctru marketing
e TOm tit muyc tiéu, ndi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Sinh vién hiéu duoc kién thirc vé hoat dong phan phéi va cach thirc quan tri hé thong kénh
phan phéi cia mot doanh nghiép; phan tich dwoc cac yéu tdé moi trudng anh huong dén hé théng
kénh phan phdi; biét cach thiét ké mot cau tric kénh phan phdi va trién khai cac chinh sach dé
quan tri kénh phan phdi.

- Tom tat ngi dung:

Hoc phan quan tri kénh phan phdi thudc khéi kién thirc chuyén nganh nhiam trang bj cho

sinh vién nhiing kién thac vé phan phéi va quan tri kénh phan phéi cua mot doanh nghiép. Di
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tir tong quan vé kénh phan phdi ¢én nghién ctru méi trudng kénh phan phdi, ciu truc kénh phan
phdi, chién lugc kénh phan phdi, thiét ké kénh phan phéi, quan tri kénh phan phéi, cong nghé
thong tin d6i véi kénh phan phéi va hoat dong hau can trong phan phdi.

< Pap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (A), PLO8 (M), PLO9 (M), PLO10 (M)
12.48 Truyeén théng marketing tich hep (Tiéng Anh) Tin chi: 3

e Hoc phan hoc trudc: Hanh vi ngudi tiéu dung, Nghién ciru marketing
e TOm tit myc tiéu, ndi dung cua hoc phan:
- Muc tiéu cia hoc phan:

The course is structured around the basic building blocks of creating an IMC campaign:
researching to determine customer insight, segmenting and targeting, positioning a brand,
identifying a range of objectives, developing creative and media strategies, and determining the
best way to evaluate and measure the effectiveness of the IMC effort.

- T6m tat ngi dung:

Integrated Marketing Communications is an integral part of the Marketing mix that
permeates across all marketing tools and beyond. This subject introduces students to the role
of advertising and other Integrated Marketing Communications (IMC) functions and how these
techniques can be used to advance an organization’s marketing objectives. Emphasis will be
balanced between the theoretical, strategic, and operational (tactical) roles of advertising and
other marketing communications functions. This subject will provide an understanding of
advertising and IMC concepts. Students are expected to learn not only about IMC from the
textbook, but also through required readings and attached module notes. Students will also be
given the opportunity to practice what they learn via the development of an IMC campaign.
This will ensure that students understand how IMC interacts with the other elements of the
marketing mix.

< Pap ting chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (R), PLO7 (A), PLOS (A), PLO9 (M), PLO10 (M).
12.49 Xay dung ké hoach Marketing Tin chi: 3

e Hoc phan hoc trudce: Hanh vi nguoi tidu ding, Nghién ctru marketing
e TOm tat myc tiéu, noi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Muyc tiéu chung cua hoc phan Xay dung ké hoach marketing la trang bi cho sinh vién
nhitng kién thirc, ky ning tir co ban dén nang cao dé hoach dinh marketing — xay dung duogc
mot ban ké hoach marketing tir mirc do don gian dén phirc tap, bao dam tinh chuyén nghiép va
kha thi phu hgp vaéi tinh hinh kinh doanh ctaa doanh nghiép.

- Tom tat ngi dung:

Hoc phan xay dung ké hoach marketing thuoc khéi kién thac chuyén nganh quan tri
marketing, cung cap nhitng nguyén tac nén tang dé tiép can nham quan tri hoat dong/ cong tac
hoach dinh — xay dung ké hoach marketing cho mét doanh nghiép cu thé. Hoc phan nay dugc
xay dung trén quan diém “xay dung ké hoach marketing” doi hoi mot sy hiéu biét chién luoc
(1An chién thuat), 18n ké hoach t6 chirc thyc hién, kiém soat va danh gia thanh qua marketing
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trong sudt qué trinh thuc thi. Cac giai doan cua qua trinh xay dung ké hoach marketing can
thue hién déng bo nhat quan, cho phép cac nha quan ly thuc thi cong tac marketing mot cach
hiéu qua.

< Pap ¢ing chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (A), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (A), PLOS8 (A), PLO9 (M), PLO10 (M).

12.50 Marketing ky thuat sé Tin chi: 3

e Hoc phan hoc trudc: Hanh vi ngudi tiéu dung, Nghién ciru marketing
e TOm tit myc tiéu, noi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Hoc phan marketing k¥ thuat sé trang bj cho sinh vién nhitng kién thtc va ky ning can
thiét dé gia nhap vao cac cong viéc nganh marketing nhu truyén thdng quang ba thuong hiéu,
san pham, dich vu, quan trj khach hang, xay dung hinh anh thwong hiéu. Hoc phan nay dugc
thiét ké dé cung cap cho sinh vién nhirng hiéu biét khoa hoc va thuc té vé nhitng khia canh thiét
lap chién dich marketing dic biét quan trong trong giai doan nén tang Internet két hop véi cong
nghé sb phét trién, tir d6 giup hinh thanh ¥ tuéng phat trién doanh nghiép mot céch hiéu qua
hon.

- Tom tat ngi dung:

Dua trén nén tang mang luéi Online Internet, hoc phan Marketing k¥ thuat sé cung cap
cho sinh vién co hoi hoc tap va thuc hanh sau khdng chi vé Marketing néi chung ma bao gom
ca cach thtc ap dung cong nghé 4.0 trong viéc thuc hién cac chién dich marketing online. Cu
thé, sinh vién s& duoc giang day vé cach thic van dung va quan tri cac cong cu ki thuat s nhu
SEO, Ads, Facebook Ads, Email, Mobile Ads... vao cac chién dich marketing théng qua céc
case study cua cac doanh nghiép dang hoat dong trong linh vuc cong nghé so tai Viét Nam.
Sinh vién s& duoc huéng dan chi tiét cach thire sir dung céc cong cu Digital dé phan tich dit
liéu Marketing online cling nhu cac cong cu tdi wu hoa Website, Social Network, Mobile,
Email... Tir d6 gitp sinh vién c6 thé 1am quen véi cac cong viéc lién quan sau nay va dinh
hudng nghé nghiép cho tuong lai.

< Pap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2 (R), PLO3 (M), PLO4
(M), PLO5 (R), PLO6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.51 Marketing mang xa hoi Tin chi: 3

e Hoc phan hoc trude: Hanh vi ngudi tiéu dung, Nghién ctiru marketing
e TOm tat muc tiéu, noi dung caa hoc phan:
- Muc tiéu cia hoc phan:

Hoc phan Marketing mang xa hoi gitp sinh vién van dung céc ly thuyét vao phan tich cac
hoat dong tiép thi trén mang xa hoi ciia doanh nghiép. Hoc phan nay duoc thiét ké dé cung cap
cho sinh vién nhitng hiéu biét khoa hoc va thuc té vé nhitng khia canh Marketing dic biét quan
trong trong giai doan phét trién cdng nghé ngay nay. Gilp sinh vién c6 kha ning quan ly va
phét trién kénh tiép thi trén cac nén tang mang xa hoi mot cach hiéu qua hon.

- Tom tat ngi dung:

Hoc phan Marketing mang x4 hoi gidi thiéu cac khai niém va céng cu mang x4 hoi, vai

trd va tam quan trong caa mang xa hoi trong bbi canh phat trién cdng nghé s6, dan dén su thay
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ddi trong viéc hoach dinh cac chién lugc marketing. Hoc phan chia thanh 4 khia canh: cong
d6ng mang xa hoi (Facebook, Twitter), 4n pham mang xa hoi (blog), giai tri trén mang xa hoi
(Game, Video, Music) va thuong mai trén mang xa hoi (Groupon). Dua trén céc loai hinh mang
x& hoi nay, sinh vién duoc hoc cach phan tich cac co hoi thi trudng va thau hiéu nhu cau va
mong mudn cua khach hang, ciing nhu hoach dinh chién luoc, 1ap ké hoach, quan tri, to chirc
thuc hién, do luong hiéu qua cac chuong trinh markting qua mang xa hoi.

< Pap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2 (R), PLO3 (M), PLO4
(M), PLO5 (R), PLO6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.52 Phan tich Marketing k¥ thuat sé Tin chi: 3

% Hoc phan hoc trugc: Hanh vi ngudi tiéu dung, Nghién ctru marketing
< ToOm tit muc tiéu, noi dung cua hoc phan:

- Muc tiéu cia hoc phan:

Hoc phan nay duoc thiét ké dé cung cip cho sinh vién nhiing hiéu biét khoa hoc va thuc
té vé nhitng khia canh phan tich marketing k¥ thuat sé dac biét quan trong trong giai doan phat
trién mang x& hoi cua mot doanh nghiép va gidp ho quan 1y va phat trién kénh tiép thi s6 mot
cach hiéu qua hon. Hoc phan nay ciing cung cip nén tang dé thyc hién thanh céng cac du an
phan tich va dua ra chién lugc marketing trong cac doanh nghiép/ tap doan.

- Tom tat ngi dung:

Hoc phan Phan tich marketing k¥ thuat sé gigi thiéu phuong phap vé viéc phan tich
marketing trong thoi dai ki thuat s6. Hoc phan tap trung vao phan tich hoat dong truyén thong
Marketing véi cac cong cu truyén thdng moi nhu: Marketing qua cong cu tim kiém, Marketing
qua mang xa hoi, email Marketing, mobile Marketing.... Qua d6, sinh vién c6 kha nang nhan
biét duoc cac cong cu Digital Marketing dé van dung vao qua trinh 1ap ké hoach truyén thong
Marketing. Ddng thoi c¢d thé doc va phan tich céc sb lidu twong wng véi tirng cong cu trong
viéc do luong hiéu qua cua hoat dong Digital Marketing.

< Pap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2 (R), PLO3 (M), PLO4
(M), PLO5 (R), PLO6 (l), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.53 Marketing méi quan h¢ Tin chi: 3

e Hoc phan hoc trudce: Hanh vi nguoi tiéu ding, Nghién ctru marketing
e TOm tit myc tiéu, ndi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Hoc phan Marketing méi quan hé giup sinh vién huéng toi viéc tao lap, duy tri va phét
trién khach hang, cac ddi tac, noi bo va co dong nham vun dap céc gia tri khach hang va céc
bén lién quan, gép phan vao viéc thuc hién duoc muc tiéu, cho sy phat trién nhanh va bén viing
cua doanh nghiép.

- Tom tat ngi dung:

Hoc phan Marketing méi quan hé cung cap cho sinh vién nhitng kién thirc nén tang trong
viéc xay dung va duy tri méi quan hé 1au dai vai khach hang, doi tc va cac bén lién quan trong
t6 chizc. Hoc phan s& gigi thiéu tu duy méi vé xay dung va phat trién mbi quan hé trong dai
han véi d6i tac va gan két 1au dai voi chu thé lién quan trong td chirc. Theo d6, sinh vién s&
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duoc trang bi céc kién thirc quan trong can thiét cho viéc tao 1ap va duy tri méi quan hé véi cac
chu thé lién quan trong kinh doanh.

< Pap (g chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.54 Quan tri gia Tin chi: 3

e Hoc phan hoc trude: Hanh vi ngudi tiéu dung, Nghién ctru marketing
e TOm tit muc tiu, noi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Hoc phan Quan tri gia gidp sinh vién nim bét dugc cac hoat dong dinh gia trong doanh
nghiép. Phan tich dugc cac yéu té anh huong dén quyét dinh vé gia bén trong va bén ngoai
doanh nghiép. Xac dinh phwong phap dinh gia phu hop va lya chon cac chién luoc va chién
thuat dinh gia cho san pham/dich vu caa doanh nghiép.

- Tom tat ngi dung:

Hoc phan Quan trj gia giéi thidu khai quat vé gia ca san pham, vai tro cua chién lugc dinh
gia san pham trong hoat dong marketing caa cong ty, phan tich qua trinh thiét 1ap va quan tri
gia san pham trong cong ty: cac yéu té anh huong dén thiét 1ap va quan Iy gia, cac phuong phap
dinh gia (theo nhu cau-khach hang, theo chi phi, theo d6i thu canh tranh), cac chién lugc va
chién thuat gia phé bién hién nay. Pong thoi, hoc phan ciing phan tich cac hoat dong quan tri
gia trong linh vyc B2C va B2B.

< Pap (g chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLOS8 (M), PLO9 (M), PLO10 (M).
12.55 Marketing thwong mai Tin chi: 3

e Hoc phan hoc trudc: Hanh vi nguoi tiéu ding, Nghién ctru marketing
e TOm tat muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cua hoc phan:

Hoc phan nham trang bi cho sinh vién nhiing kién thirc va ki nang nham gidp ho c6 kha
ning phan tich — hoach dinh (chién lugc va chién thuat) marketing thuong mai cho doanh
nghiép. Sau khi hoan thanh hoc phan, sinh vién cd thé xay dung duoc mot ban ké hoach
marketing thuong mai cua doanh nghiép; T6 chuc thyc hién, kiém soat va danh gia — do luong
duoc hiéu qua (hiéu suat) qua trinh thuc thi ké hoach marketing thuong mai.

- T6m tat ngi dung:

Hoc phan marketing thuong mai bao gém 07 chwong, trudc hét lam rd cac khai niém caa
marketing thuong mai va cac yéu té anh hudng dén hoat dong marketing thuong mai. Tim hiéu
cac noi dung lién quan dén hanh vi mua hang cua cac khach hang tai cac kénh phan phdi. Xac
dinh va phén tich dic diém cua cac khach hang muc tiéu tai cac diém ban va lap ké hoach
marketing thuong mai. Phan tich cac noi dung lién quan dén cac quyét dinh vé san pham, gi4,
phan phdi va truyén thong trong marketing thuong mai. Bong thoi, hoc phan ciing phan tich
noi dung céc hoat dong marketing thuong mai truc tuyén.

< Dap tng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (M), PLO5
(R), PLO6 (1), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
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12.56 Khéi nghiép va doi méi Tin chi: 3
% Hoc phan hoc trude: Hanh vi ngudi tiéu dung, Nghién ciru marketing
% T6m tit muc tiéu, ndi dung cua hoc phan:

- Muc tiéu cia hoc phan:

Hoc phan nay nham gidp sinh vién c6 su hiéu biét chung vé ly thuyét, thuc tién va béi
canh khai nghiép va doi mai hién nay. Bén canh d6 hoc phan ciing cung cap nhiing ky ning
can thiét gip sinh vién biét cach tim kiém, danh gia va chuyén y tudng kinh doanh thanh co
hoi kinh doanh tir d6 xay dung mot ké hoach kinh doanh séng tao va c6 tinh kha thi. Hoc phan
cling gitp sinh vién phat trién mot s6 ky ning mém nhu lam viéc nhém va k¥ nang tu duy phan
bién va ty nghién ctu bo sung kién thic cho ban than.

- Tém tdt ndi dung:

Noi dung hoc phan tap trung 1am rd céc kién thirc lién quan dén linh vic khoi nghiép va
d6i méi. Cu thé, 1a céc noi dung vé cac khéi niém, vai tro caa khoi nghiép va doi moi; cac giai
doan khoi nghiép nhu tién hanh tim kiém y tuong, danh gia y tuong, phan tich co hdi thi truong
va phan tich kha thi, 1ap ké hoach khai nghiép va xay dung mé hinh kinh doanh ciing nhu dinh
huéng phat trién. Cac ndi dung lién quan dén ddi moi bao géom céc dang d6i méi trong doanh
nghiép, cach thirc va phuong phap d6i mai vai méi quan hé giira d6i mdi sang tao véi khoi
nghiép.

% Pap tng chuan dau ra chwong trinh dao tao: PLO1 (R), PLO3 (M), PLO4 (R), PLO5
(R), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.57 Marketing x& hoi Tin chi: 3
% Hoc phan hoc trude: Hanh vi ngudi tiéu dung, Nghién ciru marketing
% T6m tit muyc tiéu, noi dung ctaa hoc phan:
- Muc tiéu cua hoc phan:

Muc tiéu ciia hoc phan nham cung cap cho sinh vién cac kién thac, nguyén tic marketing
va (ing dung marketing trong cac chuong trinh hoat dd6ng mang tinh x& hoi va cong dong nham
thay d6i hanh vi ca nhan vi muc tiéu cong ddng xa hoi hoic vi su phat trién bén viing; co tinh
phi loi nhuén. Sinh vién ciing phat trién dugc cac ky ning 1ap ké hoach, trién khai thuc hién va
danh gia cac chuong trinh marketing x4 hoi huéng dén thay doi hanh vi ca nhan va xa hoi vai
maot van dé cu thé

- Tém tat ngi dung:

Hoc phan Marketing xa hoi trugc hét tap trung 1am rd cac noi dung nhu khai niém, nguyén
tic marketing, dinh huéng quan diém marketing x& hoi, cac van dé xa hoi va vai trd cua cac
chuong trinh marketing xa hoi. Noi dung thtr hai trinh bay cach thirc va quy trinh phat trién
mot chuong trinh marketing x hoi bao gom phan tich cong chung va khach hang myc tiéu;
phan tich va hoach dinh chuong trinh marketing xa hoi; lap ké hoach cho chuong trinh
marketing x4 hoi. Hoc phan ciing thao luin vé cac thanh té marketing hdn hop duogc van dung
trong marketing xa hoi, cach thirc to chuc thyc hién ciing nhu danh gia hiéu qua mot chuong
trinh marketing xa hoi.

% Dép ng chuan dau ra chuong trinh dao tao: PLO1 (R), PLO2 (R), PLO3 (M), PLO4



75

(R), PLOS (R), PLO7 (M), PLO8 (M), PLO9 (M), PLO10 (M).
12.58 Khoa luan tét nghiép (Chuyén nganh Truyén théng marketing) Tin chi: 6
< Piéu kién tién quyét: Theo quy dinh vé diéu kién thuc hién Khoa luan tét nghiép caa
Truong.
% Tom tat muyc tiéu, noi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién c6 kha ning tong hop, hé théng kién thuc ly
thuyét nganh, chuyén nganh vao nghién ctu va giai quyét cac van dé thuc tién vé marketing
va/hoic quan tri truyén théng marketing ¢ cac doanh nghiép hoic trong mot nganh hang cu thé
va trén thi truong; phan tich cac tinh hudng marketing hoac truyén théng/quan trj truyén thong
xay ra trong doanh nghiép va dé xuét giai phap, hoach dinh, xay dung ké hoach, chuong trinh
marketing (san pham hay dich vu) hoic quan tri truyén théng cho mét doanh nghiép, nghién
ctru mot Van dé, hién tuong (vé marketing hoic truyén théng marketing) trong thyc tién theo
cach tiép can cua phuong phap khoa hoc; phat trién cac ky niang va thai do nghé nghiép cho
sinh vién,

- Tom tat ngi dung:

Cung cb, phat trién kién thic nganh marketing, chuy@n nganh Truyén théng marketing.
Van dung kién thtic, k§ ning vao nghién ciru va giai quyét cac van dé thuc tién vé marketing
va truyén thdng marketing mot cach sang tao cho cac doanh nghiép/ té chuc, hodc nganh hay
thi trudng. Phat trién cac k§ nang nghé nghiép (cting) va k§ ning mém cho sinh vién, gidp sinh
vién thich tng véi méi truong dé giai quyét nhitng van dé marketing thuc té. Rén luyén, phéat
trién nang luc tu cha tu chiu trach nhiém, tu hoc, tu nghién ciru, dé phat trién ban than, tiép can
Vvéi hoat dong marketing trén thyc té va kha ning giai quyét van dé trong linh vuc marketing
trén co s trach nhiém x& hoi va dao dirc nghé nghiép.

% Pap tmg chuan dau ra chuong trinh dao tao: PLO1 (M), PLO2 (R), PLO3 (A), PLO4
(A), PLO5 (M), PLO6 (M), PLO7 (A), PLO8 (M), PLO 9 (M), PLO10 (M).
12.59 Khoa luan tét nghiép (Chuyén nganh Quan tri marketing)  Tin chi: 6
< Diéu kién tién quyét: Theo quy dinh vé diéu kién thuc hién Khoa luan tét nghiép caa
Truong.
< TOm tit muc tiéu, noi dung caa hoc phan:
- Muc tiéu cua hoc phan:

Ap dung dugc nén tang ly thuyét viing chic vé marketing dé c6 thé danh gia vé méi truong
marketing, thi trudng va ddi thii 1am co so hoach dinh, sang tao trong chuyén nganh quan tri
marketing. Sang tao trong Iap chién lugc, to chirc thuc hién va quan 1y, diéu hanh céac hoat dong
theo chuyén nganh Quan tri marketing cua doanh nghiép trén thi truong. Sang tao trong k¥
nang phan tich, tong hop, k§ ning phan bién; van dung va phét trién duoc ki ning tu duy sang
tao va lam viéc doc lap trong qua trinh phan tich va dwa ra nhan dinh va dé xuat vé céc hoat
dong quan tri marketing cta doanh nghiép / nhom doanh nghiép trong nganh. Nhan thirc duoc
trach nhiém x& hoi, thai do tich cuc, tinh than trach nhiém trong cong viéc va dinh huéng phat
trién ban than ¢ cip do cao hon

- Tom tat ngi dung:
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Cung cd, phat trién kién thac nganh marketing va chuyén nganh quan tri marketing. Van
dung kién thuc, k§ ning vao nghién ctiru va giai quyét cac van dé thuc tién vé marketing va
quan tri marketing mét cach sang tao cho cac doanh nghiép/ té chuc, hoic nganh hay thi truong.
Phat trién cac ki nang nghé nghiép cho sinh vién, gidp sinh vién thich tng véi méi truong dé
giai quyét nhirng van dé marketing thyuc té. Rén luyén, phat trién niang luc ty cha tu chiu tréch
nhiém, tu nghién cau, tu hoc tap dé phat trién ban than, tiép can véi hoat dong marketing trén
thue té va kha nang giai quyét van dé trong linh vuc marketing trén co so trach nhiém xa hoi
va dao dirc nghé nghiép.

< Pap tng chuan dau ra chuong trinh dao tao: PLO1 (M), PLO2 (R), PLO3 (A), PLO4
(A), PLO5 (M), PLO6 (M), PLO7 (A), PLO8 (M), PLO 9 (M), PLO10 (M).
12.60 Thuc tap cudi khoa (Chuyén nganh Truyén théng marketing) Tin chi: 3
% Diéu kién tién quyét: Theo quy dinh vé diéu kién thyc hién Khda luan tét nghiép cua
Truong.
% T6m tit muyc tiéu, noi dung caa hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién c6 kha nang van dung cac kién thic duoc hoc,
dac biét 1a kién thic chuyén nganh truyén thdng marketing vao trong thuc té hoat dong
marketing va truyén théng marketing tai doanh nghiép/nganh hang lién quan. Sinh vién hé
thng duogc kién thic Iy thuyét, xac dinh, phan tich, danh gia dugc thuc trang marketing, truyén
thong marketing cua doanh nghiép (hoac nganh hang), dong thoi dé xuat giai phép, 1ap ké hoach
thue té vé marketing, truyén théng marketing cho doanh nghiép/nganh hang lién quan.

- Tom tat ngi dung:

Cung co va phat trién duoc kién thic, ki nang nganh va chuyén nganh Truyén thong
marketing d3 tich luy dugc trong sudt thoi gian hoc tap tai Truong. Sinh vién can van dung
kién thie, ki nang c6 duoc vao nghién ciu va giai quyét cac van dé thuc tidn vé Truyén thong
marketing & cac doanh nghiép va trén thi truong. Rén luyén kha nang ty nghién cau, tu hoc
tap, tiép can véi hoat dong Truyén thong marketing trén thuc té va kha niang giai quyét nhirng
van dé marketing/truyén thdng marketing trong thuc tién.

< Pap ting chuan dau ra chuong trinh dao tao: PLO1 (M), PLO2 (R), PLO3 (A), PLO4
(A), PLOS (M), PLO6 (M), PLO7 (A), PLO8 (M), PLO 9 (M), PLO10 (M).
12.61 Thuec tap cudi khoa (Chuyén nganh Quan tri marketing) Tin chi: 3
< Diéu kién tién quyét: Theo quy dinh vé diéu kién Thuc tap cudi khda cua Truong.
% Tom tat muc tiéu, noi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Hé thdng lai nén tang ly thuyét marketing dé co thé danh gia vé méi truong marketing.
Phén tich, dua ra nhan dinh va dé xuat cac hoat dong quan tri marketing caa doanh nghiép/nhom
doanh nghiép trong nganh. Phat trién ky nang phan tich, tong hop, ky nang phan bién, k§ nang
tu duy sang tao va lam viéc doc lap trong qua trinh thuc tap cubi khoa. Nhan thirc duoc trach
nhiém x& hoi, thai do tich cuc, tinh than trach nhiém trong cong viéc va dinh hudng phét trién
ban than & cip d6 cao hon.
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- Tom tat ngi dung:

Hoc phan thyc tap cudi khéa thudc khéi kién thic tét nghiép nham cung cb va phat trién
dugc kién thic, ky nang nganh va chuyén nganh di tich luy duogc trong suét thoi gian hoc tap
tai truong. Sinh vién can van dung kién thac, ky ning c6 duoc vao nghién ciu va giai quyét
cac van dé thuce tidn vé marketing ¢ cac doanh nghiép va trén thi truong. Rén luyén kha ning
tu nghién ciu, tu hoc tap, tiép can voi hoat dong quan tri Marketing trén thuc té va kha ning
giai quyét nhirng van dé marketing trong thuc tién.

% Dép ng chuan dau ra chuong trinh dao tao: PLO1 (M), PLO2 (R), PLO3 (A), PLO4
(A), PLO5 (M), PLO6 (M), PLO7 (A), PLO8 (M), PLO 9 (M), PLO10 (M).
12.62 MY thuat wng dung trong Marketing Tin chi: 3
< Hoc phan hoc truéc: Hanh vi ngudi tiéu dung, Nghién ciru marketing
% T6m tit muc tiéu, ndi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Sau khi hoc xong hoc phan nay, sinh vién c6 kha ning dién giai dugc vai trd cia ang dung
my thuat trong hoat dong marketing va thuong hiéu ; trng dung my thuat trong phéan tich quy
trinh thi cong va thiét ké va trién khai trong hoat dong marketing; Kha ning nghién ctru, phan
tich cac dir liu thi truong phuc vu cho viéc ra quyét dinh lién quan dén tng dung my thuat
trong marketing; Co k¥ ning xay dung ké hoach dé thiét ké cac ung dung my thuat trong céc
hoat dong marketing; C6 kha ning giai quyét nhitng bai tap tinh hudng lién quan dén my thuat
ting dung trong marketing; Nhan thirc rd trach nhiém x& hoi va dao duc nghé nghiép; thai do
tich cyc va va tinh than trach nhiém trong cong viéc; Phét trién thai d6 hoc tap tich cuc sudt
doi.

- Tém tat ngi dung:

Hoc phan cung cap cho sinh vién nhiing kién thirc, ki nang va kinh nghiém nén tang trong
viéc tng dung my thuat trong thiét ké cac an pham va vat pham trong nganh truyén thong
marketing. Sinh vién c6 co hoi dé phat trién va thuc hanh sang tao giai quyét van dé va ky nang
ra quyét dinh d¢ mé phong céac yéu cau cdng viéc thuc té trong nganh truyén thdng marketing
tai doanh nghigp.

< Pap ting chuan dau ra chuong trinh dao tao: PLO1 (M), PLO2 (R), PLO3 (A), PLO4
(A), PLO5 (M), PLO6 (M), PLO7 (A), PLO8 (M), PLO 9 (M), PLO10 (M).
12.63 Marketing trai nghiém Tin chi: 3
% Hoc phan hoc trugc: Hanh vi ngudi tiéu ding, Nghién ciru marketing
% Tom tat muc tiéu, noi dung cua hoc phan:
- Muc tiéu cia hoc phan:

Hoc phan nay duoc thiét ké dé cung cap cho sinh vién hoc phan thuc hanh thay thé khoa
luan tot nghiép dua trén nhitng hiéu biét khoa hoc va thuc té vé trai nghiém tiéu dung va cac
dang trai nghiém trong quan tri marketing. Tur d6 giup sinh vién thuc hanh &p dung duoc cac
nguyeén tic co ban ciia marketing trai nghiém maot cach hiéu qua hon. Hoc phan nay ciing cung
c4p nén tang dé sinh vién phan tich duoc nhu cau khach hang va séng tao duoc céc trai nghiém
thuong hiéu an tugng.
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- Tom tat ngi dung:

Hoc phan Marketing trai nghiém véi noi dung thuc hanh duoc thiét ké trén nén tang kién
thirc cua cac hoc phan chuy@n nganh vé quan tri marketing cung cap cho sinh vién nhing kién
thirc méi trong linh vuc marketing nham thu hat, thuyét phuc va ting sy twong tac, trai nghiém
gitta thuong hiéu va khach hang. Chinh vi vay, noi dung thuc hanh s& cung cap cho sinh vién
C4cC gié trj cua trai nghiém, céc loai trai nghiém caia khach hang cuing nhiing diém tiép xuc chinh
trong hanh trinh ra quyét dinh mua va mua Iap lai caa khach hang. Vi vy, sinh vién duoc trang
bi cac kién thuc quan trong nham tao ra nhitng trai nghiém thwong hiéu 4n tuong dén vai khach
hang va lam khach hang duy tri viéc mua lap lai thwong hiéu.

®.

< Pap ting chuan dau ra chuong trinh dao tao: PLO1 (M), PLO2 (R), PLO3 (A), PLO4
(A), PLO5 (M), PLO6 (M), PLO7 (A), PLO8 (M), PLO 9 (M), PLO10 (M).
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